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The  Xenia  Daily  Gazette 
Ohio,  Editorial  Writing 
Under  15.000  Circulation 

The  Chronicle-Journal 
Thunder  Bay,  Ontario 
Editorial  Writing 
Over  15.000  Circulation 

The  Daily  Advertiser 
Lafayette.  Louisiana 
Editorial  Writing.  Metro 

Gary  Symons 
Penticton  Herald 
British  Columbia 
Non-Deadline  Writing 
Under  15.000  Circulation 

Rick  Brunorett 
The  Herald-Palladium 
St.  Joseph,  Michigan 
Non-Deadline  Writing 
Over  15.000  Circulation 

Doug  MacEachern,  Verina 
Palmer  &  Robbie  Sherwood 
Tribune  Newspapers.  Arizona 
Non-Deadline  Writing.  Metro 

Galvin  Fletcher 
Nanaimo  Daily  Free  Press 
British  Columbia 
Design/Graphics 
Under  15,000  Circulation 


THESE  JOURNALISTS 
“DEMONSTRATE 


A  COMMITMENT 
TO  EDITORIAL 


EXCELLENCE  OF 
WHICH  I  AM  TRULY 


DICK  HARRINGTON 
PRESIDENT  AND  CEO 
Thomson  newspapers 


Raymond  Eckenrode 
Altoona  Mirror.  Pennsylvania 
Design/Graphics 
Over  15.000  Circulation 

John  W.  Fleming 

The  Repository.  Canton.  Ohio 

Design/Graphics.  Metro 

Staff,  The  Daily  Mining  Gazette 
Houghton.  Michigan 
Deadline  Writing 
Under  15.000  Circulation 

Staff,  The  Reporter 
Fond  du  Lac.  Wisconsin 
Deadline  Writing 
Over  15.000  Circulation 

Staff,  Connecticut  Post 
Deadline  Writing.  Metro 

Boa  Freitag 

Griffin  Daily  News.  Georgia 

Photography 

Under  15.000  Circulation 

Deb  Cram 
Portsmouth  Herald 
New  Hampshire.  Photography 
Over  15.000  Circulation 

Scott  Heckel 

The  Repository.  Canton.  Ohio 

Photography.  Metro 


Tribune  Chronicle,  Warren,  Ohio 
President’s  Award  for  Editorial  Excellence 
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CALENDAR  -  H  ABOUT  AWARDS 


MARCH 

15-18  Inter  American  Press  Association  Midyear  Meeting, 
Hotel  Caesar  Park,  Panama  City,  Panama 

19- 22  National  Newspaper  Association  Government  Affairs 

Conference,  Hyatt  Regency  Washington  on  Capitol 
Hill,  Washington,  D.C. 

20- 21  First  Amendment  Congress,  the  American  University, 

Washington,  D.C. 

20-22  Utah  Press  Association  Wmter  Convention,  St.  George 
Holiday  Inn,  St.  George,  Utah 

23- 26  NAA  Cooperative  Marketing  &  Sales  Conference,  the 

Long  Beach  Hilton,  Long  Beach,  Calif. 

26-28  1 2th  Annual  Illinois  Press  Association  Advertising  & 

Marketing  Convention,  Crowne  Plaza  Hotel, 
Springfield,  Ill. 

APRIL 

5  Institute  on  Coverage  of  Disasters  and  Tragedies, 

University  of  Central  Oklahoma,  Edmond,  Okla. 

8- 11  American  Society  of  Newspaper  Editors  Annual 

Convention,  J.W  Marriott,  Washington,  D.C. 

11- 13  1997  Northwest  Printing  Production  Conference,  St. 

Paul,  Minn. 

18  New  Jersey  Press  Association  Spring  Conference, 
Brunswick  Hilton  &  Towers,  East  Brunswick,  N.J. 
22-25  GMA  Users  Group,  Memphis  Holiday  Inn  East, 
Memphis,Tenn. 

24- 25  Associated  Press  Board  Meeting,  Chicago 

26- 30  Society  of  American  Business  Editors  and  Writers, 

Lowe’s  Hotel,  New  York  City 

27- 30  Newspaper  Association  of  America  Annual 

Convention,  Chicago  Hilton  &  Towers,  Chicago 

MAY 

4-7  Organization  of  Newspaper  Ombudsmen,  Barcelona, 
Spain 

4-7  International  Newspaper  Marketing  Association  67th 
Annual  Conference,  the  Biltmore  Hotel,  Los  Angeles 

9- 11  National  Cartoonists  Society  Reuben  Aw'ards 

Weekend,  Grove  Park  Inn  Resort,  Asheville,  N.C. 
30-31  North  Carolina  Press  Ass(x:iation  Advertising 

Conference,  William  and  Ida  Friday  Center,  Chapel 
Hill,  N.C. 

JUNE 

1-4  FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

4-7  National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

12- 15  Investigative  Reporters  and  Editors  National 

Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 
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ASNE  AWARDS,  llie  American  Society  of  Newspaper 
Editors  has  announced  the  winners  of  the  ASNE  Writing 
Awards  and  of  the  Jesse  Laventhol  Prize. 

Writing  award  winners  wereiTom  Hallman  Jr.  of  the 
Portland  Oregonian,  nondeadline  writing;  Eileen  McNamara, 
Boston  Globe,  commentary/column  writing;  David  Waters, 
Memphis  Commercial  Appeal,  religion  and  spirituality  writ¬ 
ing;  and  N.  Don  Wycliff,  Chicago  Tribune,  editorials. 

Wiimer  of  the  Jesse  Laventhol  Prize  were  David  Maraniss, 
Washington  Post,  for  deadline  news  reporting/individual;  and 
Netvsday,  deadline  reporting/team. 

There  were  more  than  500  entries  in  this  year’s  competi- 
tion.The  Laventhol  Prize  winners  each  receive  $10,000  in 
cash.ASNE  Writing  Award  winners  each  receive  $2,500  in 
cash. 

GEORGE  POLKAWAItDS.  The  New  York  Times  and  the 
Los  Angeles  Times  each  won  two  of  the  11  George  Polk 
Awards  for  excellence  in  journalism. 

The  Polk  Awards  were  established  by  Long  Island  Univer¬ 
sity  in  1949  and  are  named  for  the  CBS  correspondent  who 
was  slain  while  covering  the  civil  war  in  Greece  in  1948. 

This  year’s  winners  include; 

National  Reporting  —  Elizabeth  Marchak,  Cleveland  Plain 
Dealer,  for  “The  FAA  and  Valujet  Airlines,”  stories  exposing  air- 
safety  violations  and  the  Federal  Aviation  Administration’s  lack 
of  follow-through  on  violations  flagged  by  its  inspectors. 

Transportation  Reporting  —  Byron  Acohido,  Times, 

for  “Safety  at  Issue:  the  737,”  a  five-part  series  citing  a  flawed 
rudder  as  the  likely  cause  of  several  crashes  and  Boeing  and 
the  FAA’s  resistence  to  acknowledging  the  problem. 

Local  Reporting  —  Kevin  CoUison,  Buffalo  News,  for  link¬ 
ing  the  death  of  a  teenager  run  over  on  a  highway  on  her 
way  to  work  at  a  suburban  shopping  mall  with  a  policy  of 
denying  access  to  city  buses  in  order  to  discourage  minority 
students. 

Magazine  Reporting  —  Anne-Marie  Cusac,  the  Progressive, 
for  “Stunning  Technology,”  exposing  life-threatening  dangers 
of  security  devices  used  in  American  prisons  and  exported 
for  use  by  some  repressive  foreign  regimes. 

Foreign  Reporting  —  John  Bums,  New  York  Times,  for  an 
authoritative  and  daring  series  of  stories  on  the  bmtal 
takeover  of  Kabul,  Afghanistan,  by  the  Taliban,  a  militia 
formed  by  fundamentalist  religious  students. 

Economics  Reporting  —  Neu’  York  Times,  for  the 
“Downsizing  of  America,”  a  series  documenting  effects  of  15 
years  of  layoffs  and  examining  their  cumulative  impacts  on 
the  collective  American  psyche. 

Political  Reporting  —  Los  Angeles  Times  —  for  “Money 
from  Asia,”  which  traced  a  river  of  funding  from  Asian  sources 
to  the  coffers  of  the  Democratic  National  Committee,  much 
of  it  suspect  and  some  in  violation  of  federal  law. 

Cultural  Reporting  —  Chuck  Phillips,  Los  Angeles  Times, 
for  redefining  coverage  of  the  music  industry  in  America  with 
his  detailed  accounts  of  the  inner  woridngs  of  a  $12  billion 
business  that  has  long  resisted  scrutiny. 

Criticism  —  Blair  Kamin,  Chicago  Tribune,  for  a  perceptive 
examination  of  a  wide  range  of  issues  and  controversies  in 
Chicago  architecture  in  a  manner  that  encouraged  public 
debate  and  influenced  its  outcome. 
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WRITERS  WORKSHOP 


BY  JACK  HART 


Clutter 


✓  ✓  LUTTER,”  SAID 

V  •  William  Zinsser,  "is 

H  the  disease  of 

j  American  writing. 

“We  are  a  society 

strangling  in  unnecessary  words,  circu¬ 
lar  constructions,  pompous  frills  and 
meaningless  jargon. 

Zinsser’s  On  Writing  Well  goes  on  to 
make  a  compelling  case  for  clarity 
through  conciseness.  He  urges  writers 
to  streamline  their  work  to  emphasize 
core  meaning. 

We  have  plenty  of  work 
to  do.  Most  newspapers 
could  boil  almost  every 
story  by  at  least  10%.The 
effort  would  produce 
clearer  copy  . . .  and  hap¬ 
pier  readers. 

Consider  this  example 
from  my  comer  of  the 
country:  “COOS  BAY  — 

Marine  biologists  and 
would-be  rescuers  in 
Coast  Guard  boats  and  a  pair  of  heli¬ 
copters  were  unable  Thursday  after¬ 
noon  to  find  an  endangered  whale  that 
earlier  in  the  day  was  seen  tangled  in 
commercial  fishing  gear  off  the 
Southern  Oregon  coast.” 

The  point  of  the  lead  was  that  “res¬ 
cuers  searched  on  Thursday  but  couldn’t 
find  a  whale  tangled  in  fishing  gear.” 
That  was  it,  all  we  needed  to  open  the 
story.  And  that’s  13  words,  not  41. 

The  marine  biologists,  boats  and  heli¬ 
copters  all  should  have  appeared  some¬ 
where  in  the  story,  of  course.  But  other 
details  went  without  saying. 

That  the  whale  was  in  danger  seems 
obvious  enough,  as  is  the  fact  that 
somebody  saw  the  whale  and  set  the 
search  in  motion.The  fact  that  the  fish¬ 
ing  gear  was  “commercial”  was  self-evi¬ 
dent,  too.The  whale  certainly  wasn’t 
snagged  on  some  private  fisherman’s 
hook  and  line. 

Here’s  another  example,  this  from  a 
national  wire  story;  “Such  a  national 
computer  network  —  an  information 
infrastructure,  Kahn  calls  it,  much  like  a 
national  highway  system  for  data  — 


Hart  is  senior  editor  for  writing  and 
staff  development  at  the  Oregonian, 
Portland,  Ore. 


would  make  it  possible  for  people  to 
ship  enormous  amounts  of  information 
back  and  forth  at  what  are  called  giga¬ 
bit  speeds  (billions  of  bits  of  data  per 
second)  thousands  of  times  faster  than 
anyone  using  today’s  fastest  electronic 
networks.” 

In  other  words,  Kahn  wants  a  nation¬ 
al  computer  network  thousands  of 
times  faster  than  anything  available 
today. 

So  why  didn’t  the  writer  just  say  so? 
As  this  example  illustrates,  one  way  that 
clutter  damages  clarity  is 
by  increasing  story  DENSI¬ 
TY  beyond  easy  under¬ 
standing.  And  a  tried-but- 
true  tactic  for  avoiding 
that  pitfall  is  to  limit  each 
sentence  to  one  main 
idea. 

Unfortunately,  we’ve 
been  taught  to  pile  impor¬ 
tant  information  near  the 
top  of  a  story.  So  the  temp¬ 
tation  is  to  cram  the  first  few  sentences 
with  a  confusing  surplus  of  detail. 

Note  this  second  paragraph  from  a 
sports  story:  “Musgrave  threw  for  443 
yards  and  three  touchdowns  and 
scored  once  himself  on  a  third-period 
keeper  as  the  Ducks  launched  what 
they  hope  will  be  another  bowl  season 
with  a  42-21  victory  over  the  Aztecs 
before  35,1 18  noisy  fans  in  Autzen 
Stadium.” 

Virtually  all  that  information  belongs 
in  the  story.  But  does  it  all  belong  in 
the  second  graf?  For  one  thing,  the  sen¬ 
tence  contains  at  least  10  separate  ele¬ 
ments,  some  of  them  only  marginally 
related.The  fact  that  the  winners  were 
hoping  for  another  bowl  invitation,  for 
example,  has  little  to  do  with  the  fact 
that  the  fans  at  this  game  were  noisy'. 

The  paragraph,  in  short,  contains  lots 
of  items  bearing  little  relationship  to  a 
central  theme.That’s  a  pretty  go^  defi¬ 
nition  of  clutter. 

Here’s  another  example:  “A  23-year- 
old  Grass  Valley  woman,  her  father  dead 
at  the  controls  apparently  from  a  heart 
attack,  piloted  a  single-engine  airplane 
to  a  crash  landing  and  safety  at  a  small 
airstrip  near  an  eastern  Oregon  ghost 
town  Saturday." 

What’s  the  dramatic  element  that 


makes  this  incident  news?  What’s  the 
bare  minimum  of  information  you  must 
know  to  understand  it?  That,  and  that 
alone,  is  what  belongs  in  an  uncluttered 
lead. 

How  about  this  version?  “A  23-year- 
old  woman,  her  father  dead  at  the  con¬ 
trols,  safely  crash-landed  an  airplane  at  a 
small  eastern  Oregon  airstrip  Saturday.” 

Not  that  cluttered  sentences  have  to 
be  exceptionally  long  or  heavily  packed 
with  disparate  elements.A  living  room 
can  be  cluttered.  So  can  an  alcove. 

Consider  this  example:  “Portland 
Mayor  Bud  Clark  has  told  friends  he 
will  not  seek  a  third  term  in  office 
because  he  does  not  want  to  become  a 
professional  politician.” 

The  sentence  is  fairly  clean.  But  does 
it  need  “in  office”?  After  all,  where  else 
would  a  politician  serve  a  term?  Which 
is  to  say  that  clutter  plagues  all  of  us, 
the  tight  writers  along  with  the  loose, 
the  careless  along  with  the  vigilant.  It 
creeps  into  rambling  sentences.  And  it 
sneaks  into  punchy  little  packages  of 
wit  and  verve. 

It’s  particularly  prevalent  on  dead¬ 
line,  when  we  lack  the  time  to  cull  it 
from  the  essential  information  that  lies 
near  the  heart  of  a  story. 

But  we  owe  readers  an  unceasing 
effort  to  eradicate  it.They  pay  us,  after 
all,  to  winnow  the  daily  onslaught  of 
information  and  to  present  the  most 
important  in  a  way  that’s  easy  to 
absorb. 

Clearing  out  the  clutter  .serves  both 
ends. 


Ad  ethics 
award 

PENN  STATE  ALUMNUS  Donald  W. 

Davis,  retired  chairman  of  Stanley 
tools,  has  given  more  than  $30,000  to 
the  College  of  Communications  to  cre¬ 
ate  an  award  for  ethics  in  advertising  in 
the  name  of  his  father,  Donald  W.  Davis 
Sr.,  who  helped  add  advertising  to  col¬ 
lege  curricula  and  was  Penn  State’s  first 
advertising  profes.sor.The  $1,500  award 
will  be  administered  by  the  school,  in 
University  Park,  Pa.,  and  the  American 
Advertising  Federation. 
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Truth  Takes  A  Licking 

IT  APPEARS  THAT  any  medium  that  factually  tells  the  truth 
about  police  investigations  is  in  danger  of  being  sued.  The 
recent  suit  against  the  Atlanta  newspapers  by  Richard  Jewell, 
who  had  been  suspected  of  being  the  Olympic  bomber,  suggests 
newspapers  had  better  launch  their  own  investigations  and  check 
out  the  accuracy  of  police  reports  before  accepting  them.  It  used 
to  be  a  newspaper’s  job  to  report  what  the  police  department 
was  up  to.  Now,  that’s  not  enough.  The  Atlanta  case  says  you  had 
better  be  sure  the  police  are  right  before  you  print  their  reports. 

In  Dallas,  the  Neu’S  has  been  loudly  criticized  for  reporting  on 
a  police  investigation  of  two  Dallas  football  players  as  a  result  of  a 
woman’s  allegations  of  sexual  abuse.  When  the  woman  admitted 
her  complaint  was  false,  the  football  players  and  some  others 
attacked  the  newspaper  for  printing  the  police  report  in  the  first 
place.  Were  reporters  and  editors  supposed  to  be  clairvoyant  and 
know  the  allegation  to  the  police  was  false? 

Earlier,  a  jury  awarded  $5.5  million  to  Food  Lion  stores  against 
ABC  for  reporting  unhealthy  practices  in  the  stores.  There  was  no 
challenge  to  the  accuracy  of  the  story'.  The  jury  didn’t  like  the  way 
ABC  gathered  the  facts  and  said  they  shouldn’t  have  been  aired  at 
all. 

The  public  will  be  the  loser  if  this  trend  continues.  It  will  force 
all  editors  and  news  organizations  to  question  not  whether  the 
public  should  know  about  a  story  but  whether  the  story  is  worth 
the  potential  risk  of  printing  it.  It  will  mean  that  newspapers  can¬ 
not  safely  accept  and  publish  statements  by  police  and  other  pub¬ 
lic  officials  even  if  they  are  100%  accurate  at  the  moment.  If  they 
prove  to  be  filse  later  on,  are  newspapers  to  be  held  accountable 
for  that? 


The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merited:  The  Journalist,  established  March 
22,  \SM\Newspapentom,  March  1892;  The  Fourth  Estate,  March  1, 
1894;  Editor  61  Publisher,  June  29, 1901;  Advertising,  June  22, 1925. 

James  Wright  Brown,  Chairman  of  the  Board,  1912  - 1959 

President, 

Editor  Emeritus  Robert  U.  Brown  ina  iisi 
Co-Publisher, 

Advertisiiig/Research  D.  Colin  Phillips  [cm  ii7| 
CavPublisher, 

Circulation/Production  Christopher  Phillips  im  ii6| 


Executive  Editor  John  P  Consoli  loa  22S| 
Senior  Editor  George  Gameau  lexi  2231 

Associate  Editors  David  Astor  icn  2261 
Stacy  Jones  icm  2281 
Laura  Reina  icn  2221 
Jim  Rosenberg  lew  2241 

Midwest  Editor  Mark  Fitzgerald 
West  Coast  Editor  M.L,  Stein 

Copy  Editor  Jennifer  S.  Waber  lew  2.301 

Art  Director  Hector  W.  Marrero  |<w  2211 
Art/Graphic  Assistant  Lery  Chan 
Editorial 

Production  Manager  Robert  Rivera  lew  2201 


Vice  President  Advertising  Michael  J.  Dardano  lew  issi 

Sales  Representatives  James  F.  Hoos  lew  looi 

(New  York)  Joanne  Koenigsberg  lew  iwi 
Betsy  Maloney  icw  1391 

Central  Regional 

Advertising  Manager  Anthony  R.  George 
(Chici^) 

Sales  Representative  Richard  H.  Henrichs 
(Chicago) 

Western  Regional 

Advertising  Manager  Michael  Rogers 
(San  Francisco) 

Production  Manner  Carol  Blum  lew  I66| 

Brian  C.  Ogden,  Assistant  lew  153| 

Classified 

Advertising  Manager  Shawn  Olson  lew  29S| 

Hazel  Preuss,  Assistant  i<w  29S1 

Circulation 

Marketing  Director  David  Williams  lew  2301 
FulfUlment  Manager  Marlene  Hazzard  lew  2001 
Information  Sersdees  Shqipe  Malushi  lew  3311 
Promotion  Manager  Lawrence  J.  Bumagiel  lew  1301 

Denniston  Brown,  Assistant  lew  I3i| 


OFnCES 

General:  11  W.  19th  St.,  New  York,  NY  10011;  (212)6754380;  fax: 
Editorial  (212)  691-7287;  Advertising  (212)  929-1259;  Circulation  (212) 
691-6939.  Corporate  e-mail:  edpub@mediainfo.com;  Web  Site:  http:// 
www.mediainfo.com. 

Chicago:  8  S.  Michigan  Avc.,  Suite  I6OI,  Chicago,  IL  60603;  (312)  641- 
0041;  fax  (312)  641-0043.  Mark  Fitzgerald,  Editor;  Richard  H.  Henrichs, 
Sales  Representative;  Anthony  R.  George,  Central  Regional  Advertising 
Manager. 

Washington:  National  Press  Building.  Suite  1 128, Washington,  DC  20045; 
(202)  662-7234;  ftx  (202)  662-7223.  Debra  Gersh  Hernandez,  Editor. 

Palo  Alto:  101  Alma  Street,  *405,  Palo  Alto,  CA  94301;(415)  322-7178;  fax 
(415)  322-7178.  M  L.  Stein,  Editor. 

San  Francisco.  20993  Foothill  Blvd.,  Suite  719,  Hayward,  CA  94541;  (5 10) 
888-9640;  fax  (510)  88(v4095;  e-mail  miker@mediainfo.com.  Michael 
Rogers,  Western  Regional  Advertising  Manager. 


Aixlit  Bureau 
of  CirculatiorK 
Member 


Charter  Member, 
Audit  Bureau 
of  Circulatior\s 
Member, 

National  Newspaper 
Association 
Newspaper  Association 
of  America 


ABP 


MicrufUm  copies  of  Editor  &  Publisher  are  available  in  16mm  microfilm,  35  mm 
microfUm  and  105mm  microhche  from  University  Mienrfilms  International.  300 
N.  Zeeb  Rd,,  Ann  Arbor,  Ml  48106.  Printed  in  USA. 

Vol.  130.  No.  11.  March  15, 1997.  Editor  &  Publisher. The  Fourth  Esutc  (ISSN; 
00134)94X)  is  published  every  Saturday  by  the  Editor  &  PuMisher  Co.  Editorial 
and  business  offices  at  11  West  19th  Street,  New  York,  N.Y.  10011.  Peritxiicals 
postage  paid  at  New  York,  N.Y.  and  additional  mailing  offices.  Printed  at  William 
Byrd  Press  Inc..  Richmond,  Va.  23228.  Titles  patent^  and  registered  and  con¬ 
tents  copyrighted  1996  by  Editor  &  Publisher  Co.  Inc.  All  rights  reserved.  Annual 
subscription  $65  in  the  United  States  and  possessions  and  in  Canada.  All  other, 
$125.  No  claims  for  back  issues  honored  after  one  year. 

Postmaster;  Send  change  of  address  to  Editor  &  Publisher  Co..  11  West  19th 
Street,  New  York,  N.Y.  10011. 


4  Editex  &  PuBusHER  ■  March  15, 1997 


LETTERS  TO  THE  EDITOR 


Director  disputes 
campus  story 

Allan  wolpers  article  “State 

Wants  To  Control  Content,”  (Feb. 

1,  p.  14)  called  needed  attention  to  a 
fKjtentially  serious  situation  at  nine 
Texas  universities  —  a  situation  that 
could  affect  college  newspapers 
nationwide  and  that  should  concern  all 
journalists  and  other  free-press  advo¬ 
cates. 

But  Wolper’s  infor¬ 
mation  about  the  situa¬ 
tion  here  at  the 
University  of  Texas  at 
Arlington  was  simply 
wrong.  Contrary  to  his 
statement  that  we 
have  been  “prodded” 
to  revise  our  publica¬ 
tions  guidelines,  and 
that  a  Texas  official  has 
“managed  to  get  his 
censorship  policies 
written  into”  our  poli¬ 
cy  handbook,  no 
changes  have  been 
made  to  the  policy 
handbook  governing 
our  student  publica¬ 
tions  since  the  issue  of 
prior  review  reported 
on  by  Wolper  was,  as 
his  article  pioints  out, 
first  raised  in  1994. 

As  I  told  Wolper  our 
student  publications 
handbook  was  last 
revised  in  1992,  two 
years  before  the  state 
official  first  called  for 
campus  press  controls. 

Have  the  official’s 
proposals  nonetheless 
stifled  our  student 
journalists?  Concerned,  yes;  stifled,  no. 
Since  the  official  first  called  for  censor¬ 
ship,  work  by  the  staff  of  the 
Shorthorn,  our  campus  newspaper,  has 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


included  an  award-winning  investiga¬ 
tion  of  UT-Arlington’s  now-former  presi¬ 
dent. 

The  Texas  situation  is  serious  enough 
without  reporting  problems  that,  in  fact, 
have  not  occurred.  At  least  not  yet. 

Lloyd  Goodman 
Goodman  is  director  of  student 
publications,  University  of  Texas  at 
Arlington 

Allan  Wolper  replies: 

Goodman’s  descrip¬ 
tion  of  the  UT- 
Arlington  handbook 
controversy  is  very 
misleading.  The  hand¬ 
book  was  revised 
slightly  in  1992,  but  it 
retained  language 
permitting  prior 
review  of  the  student 
newspaper.  Dorothy 
Estes,  director  of  pub¬ 
lications  from  1967 
to  1996,  said  she 
wanted  to  exorcise 
the  prior-review  lan¬ 
guage  during  her  last 
two  years  but  didn ’t 
because  she  feared 
that  f.  Robert 
Giddings,  chief  attor¬ 
ney  for  the  entire  UT 
^stem,  would  have 
made  the  guidelines 
even  more  repressive 
as  part  of  his  cam¬ 
paign  to  censor  stu¬ 
dent  newspapers. 
Goodman  succeeded 
Estes  last  fall. 

I  was  surprised 
Goodman  wrote  his 
letter,  since  he  refused 
five  separate  requests 
for  an  on-the-record  interview  — 
including  tivo  last  November  at  a 
College  Media  Advisers  convention  in 
Oriando. 


Corrections 

Due  to  an  editing  error  in  an  arti¬ 
cle  about  minority  newsroom  hir¬ 
ing  iE&P,  Feb.  22,  pp.  18-19),  parts  of  a 
passage  on  Times  Mirror  Co.’s  minority 
training  program  were  omitted.The  pro¬ 


gram  is  called  Metpro,  and  quotations 
about  it  should  have  been  attributed  to 
Richard  Kipling,  director. 

A  PHOTO  CAPTION  (Feb.  22,  p.  28) 
incorrectly  identified  the  location 
of  an  auto  dealer  that  won  a  Dandy 
award.The  dealership  is  in  Colorado. 

AUST  PUBUSHED  in  the  Feb.  22 
issue  misidentified  one  of  the  10 
most  visited  newspaper  Web  sites.  The 
10th  most  heavily  visited  site  is  not  that 
of  the  Philadelphia  Daily  News  but 
rather  Philadelphia  Online,  the  Web  site 
of  both  the  Philadelphia  Inquirer  and 
the  Daily  News. 

The  list  also  inadvertently  left  out 
Nando  Times,  the  Web  site  of  the  new 
media  division  of  the  News  &  Observer 
Publishing  Co.  of  Raleigh,  N.C., 
(McClatchy  Newspapers).  According  to 
PC  Meter,  Nando  Times  is  the  second 
most  visited  site  operated  by  a  newspa¬ 
per  company. 

Thomson 

Newspapers 

Stamford,  Connecticut 

Has  Acquired 

Linton  Daily 
Citizen 

Linton,  Indiana  from 

PTS,  Inc. 

Tuscaloosa,  Alabama 

We  are  pleased  to  have 
assisted  the  Seller 
Dave  Gauger 

Gauger  Media  Service,  Inc. 
Raymond,  Washington 

360/942-3560 

& 

Carl  B.  Shaver 
C.B.S.  Associates 
DanviUe,  California 
510/736-6350 


Newspaperdom* 


50  YEARS  AGO. . .  FBI  agents 
launched  a  preliminary  investi¬ 
gation  into  the  syndicate  busi¬ 
ness,  searching  for  possible 
monopolistic  practices. 
Complaints  of  publishers  that 
they  cannot  buy  features  were 
given  by  the  FBI  as  the  cause 
for  the  probe. 

Extensive  territorial  rights, 
newspaper  and  chain  tie-ups 
and  refusal  of  features  were 
three  chief  targets  of  the 
investigation. 

The  French  press  hailed  as 
a  step  toward  restoration  of  a 
fiee  press  the  abolition  of  the 
decree  requiring  all  would-be 
founders  of  newspapers  to 
obtain  permission  of  govern¬ 
ment  authorities.  The  decree 
was  an  emergency  measure 
passed  just  after  the  liberation 
of  France. 

From  Editor  &  Publisher 
March  15,  1947 
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EVERY  SATURDAY  SINCE  1884 


Free  Press 
Vs.  Fair  Trial 


Dallas  Morning  News' 
publication  of  bombing 
suspect's  'confession' 
spurs  debate 


Jones  accused  the  Morning 
News  of  stealing  the  files  from 
the  defense  team’s  computer. 

“If  you  break  into  my  house 
or  you  break  into  my  com¬ 
puter,  it’s  still  theft,” Jones  said 
at  a  press  conference.  “Unless 
the  Dallas  Morning  News  is 
prepared  to  present  a  release 
by  me  or  Mr.  Mc’Veigh,  they 
have  very  able  lawyers,  they 
know  they  didn’t  have  any  authority.” 

Debate  over  the  case  has  filled  newspapers,  tele¬ 
vision  screens  and  office  watering  holes.  The  ques¬ 
tion  everyone  asks:  Was  it  fair? 

While  the  Morning  News  has  yet  to  explain  how 
it  latched  on  to  the  defense  files,  that  is  not  the  most 
pertinent  issue  —  unless  someone  from  the  Morn¬ 
ing  News  did  hack  their  way  into  the  defense  team’s 
computer  and  steal  the  information. 

Of  that  scenario,  Morning  Neu>s  executive  vice 
president  and  editor  Ralph  Langer  said  it  “absolutely 
didn’t  happen.” 

The  issue  also  isn’t  whether  the  Morning  News 
had  the  right  to  print  the  information  from  docu¬ 
ments  that  might  have  been  stolen.  In  the  shadow  of 
the  26-year-old  Pentagon  Papers  case,  a  news- 
paper’s  right  to  go  to  press  with  such  docu¬ 
ments  has  been  upheld. 

The  less  clear  and  more  debatable  issues 
are  whether  the  story  by  the  Morning  News 
will  impinge  on  McVeigh’s  right  to  a  fair 
trial,  the  responsibilities  of  newspapers  to 
society,  and  the  apparent  clash  of  the  First 
and  Sixth  Amendments  which  guarantee  a 
free  press  and  the  right  to  a  fair  trial, 
i  respectively. 

While  the  intense  media  attention  gar- 
1  nered  by  the  McVeigh  story  caught  the 
^  Morning  News  off  guard,  Langer  doesn’t 
;  t  regret  running  the  story.  The  decision 
I'l  wasn’t  made  instantly,  as  the  paper’s 
leaders  discussed  several  ways  of  han- 
.  ,  dling  the  story  —  including  possibly 
delaying  publication. 

“We  were  concerned  about”  a  fair 
trial  for  McVeigh,  said  Langer,  “but  the 
story  was  so  significant  that  people 
^  needed  to  know  about  it.” 
vT  Postponing  publication  was  elimi- 
the  Dallas  Morning  nated  as  an  option  early  on,  said  Langer. 
ws  played  the  story  “A  month  from  now  you’d  be  in  the  mid- 


The  uproar  was 

immediate  after 
the  Dallas  Morn¬ 
ing  News  pub¬ 
lished  an  article 
on  its  Web  site 
stating  that  Oklahoma  bomb¬ 
ing  suspect  Timothy  McVeigh 
had,  in  confidential  defense 
documents,  confessed  to  the 
crime. 

The  memo  was  written  by  a  member  of 
McVeigh’s  defense  team  and  quoted  the  defendant 
saying  the  purpose  of  the  daytime  attack  was  to 
ensure  a  high  “body  count.” 

The  day  the  article  was  published  on  the  Web,  Fri¬ 
day,  Feb.  28,  was  also  the  deadline  for  potential 
jurors  in  the  bombing  case  to  respond  to  court 
questionnaires.The  Morning  News  ran  the  article  as 
its  lead  story  in  the  next  day’s  edition. 

McVeigh’s  lead  attorney,  Stephen  Jones,  at  first 
denied  the  document  existed,  saying  someone  had 
pulled  a  hoax  on  the  paper.  Later,  he  admitted  it  did 
exist,  but  that  it  was  not  a  confession  by  McVeigh. 

The  alleged  confession  was  actually  a  fabrication 
by  the  defense  to  gain  information  from  another 
source,  said  Jones  later  in  an  interview  with  the 
Washington  Post. 

On  March  3, 


BY  STACY  JONES 


•  botnbing 

i  OWahoma  suspect  I 
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die  of  the  trial.  Do  you  wait 
until  after  the  trial  to  pub- 
V  lish?” 

^  |||^^H  Defense  lawyer  and  former 

federal  prosecutor  Neal  Son- 
nett  doesn’t  think  the  Mom- 
ing  News  had  to  wait  until  the 
t^Bi^ trial  was  over,  but  the  paper 
could  have  waited  “long 
enough  for  the  furor  to  die 
down.” 

V  j  Calling  himself  a  defender 

M c4  ^ ,  'IjB  '''  !  of  the  First  Amendment,  Son- 

-  _ nett  said  “the  media  has  the 

The  Dallas  Morning  News  was  obligation  to  look  into  this 

concerned  about  a  fair  trial  for  thing.” 

Timothy  McVeigh,  said  execu-  However,  he  said, “It  would 
tive  vice  president  and  editor  have  helped  to  wait  until  jury 
Ralph  Langer.  “But  the  story  selection, 

was  so  significant  that  people  “The  press  exercises  discre- 
needed  to  know  about  it.  A  tion  all  the  time”  with  infor- 

month  from  now  you'd  be  in  the  mation,  such  as  naming  rape 

middle  of  the  trial.  Do  you  wait  victims  or  juveniles,  he  added, 

until  after  the  trial  to  publish?"  Such  an  action  would  be 

unthinkable  for  any  respect¬ 
able  newspaper,  said  lawyer,  Floyd  Abrams,  of  Cahill, 
Gordon  and  Reindel  in  New  York. 

“Once  the  paper  had  the  information,  it  was 
appropriate  to  publish  it,”  said  Abrams,  longtime 
legal  counsel  for  the  New  York  Times,  who  was 
involved  in  the  Pentagon  Papers  court  battle.“News- 
papers  at  their  best  tell  the  truth  about  matters.” 

But  what  about  a  fair  trial?  Do  the  rights  of  a  free 
pre.ss  supersede  the  rights  of  an  individual,  even  if 
that  individual  is  the  defendant  in  a  high-profile 
criminal  trial? 

They  don’t  have  to,  said  Sonnett. 

To  alleviate  the  “clash”  between  the  First  and 
Sixth  Amendment  “a  little  sensitivity  to  the  criminal 


justice  system”  by  the  press  is  I 

necessary,  he  said,  “so  the  First  \ 

and  Sixth  don’t  have  to  col-  I  | 

In  Sonnett’s  view,  the  dam- 

age  to  McVeigh’s  right  to  a  fair  | 

trial  is  immense. 

“It’s  not  necessarily  the  pre- 
trial  publicity,  but  the  prejudi- 
cial  pretrial  publicity,”  he  said. 

“Saying  the  defendant  has  t 

confessed  is  about  as  prejudi-  iBk 

cial  as  you  can  get.”  |^H|||V 

What  potential  juror 

“would  forget  the  word  ‘body  "M  you  break  into  my  house  or 
count,’  ”  asked  Sonnett,  refer-  you  break  into  my  computer,  it’s 
ring  to  a  phrase  allegedly  used  still  theft.  Unless  the  Dallas 
by  McVeigh  in  the  defense  Morning  News  is  prepared  to 
document  while  explaining  present  a  release  by  me  or  Mr. 
his  intent  for  the  bombing.  McVeigh,  they  have  very  able 
On  Court  TV,  prominent  lawyers,  they  know  they  didn't 
defense  attorney  Raymond  have  any  authority." 

Brown  agreed,  stating,  —  Stephen  Jones,  attorney 
“McVeigh  has  been  harmed  for  Oklahoma  bombing 

irreparably."  suspect  Timothy  McVeigh 

Another  fair  trial  issue  is 
the  fact  that  the  information  obtained  from  the 
defense  files  would  most  likely  have  never  been  pre¬ 
sented  to  jurors. 

“Assuming  attorney-client  privilege,”  said  Sonnett, 

“a  statement  made  by  McVeigh  to  his  attorney” 
would  never  come  to  light  in  the  courtroom. 

“It’s  sacrosanct.  That’s  the  very  core  of  the  Sixth 
Amendment,”  added  Sonnett. 

Such  fears,  said  Abrams,  “tend  to  be  exaggerated.” 

“It’s  highly  likely  to  find  people  who  never  heard 
of  the  Dallas  Morning  Neu’s  and  have  only  the 
roughest  of  outlines  on  the  document,”  he  said. 

“It  will  be  difficult  [for  McVeigh]  to  get  a  fair  trial 
. . .  due  to  the  publicity  of  his  actions,  said  Abrams. 

Dklahoma  bombing  suspect  Timothy  McVeigh  flanked  by  his  “But  not  because  of  the  story  published  by  the  Dal- 
lawyers,  Stephen  Jones  (right)  and  Rob  Nigh,  during  a  prison  las  Morning  News? 

interview  last  summer  Langer  agrees,  stating  that  a  fair  trial  is  still  possi- 
__  for  McVeigh.  As  proof,  he  cited  the  O.J.  Simpson 

trial  and  the  wealth  of  “evidence  and  pseudo-evi- 
dence  that  was  published  contantly." 

'''^9  Langer,  “You  can  say  O.J.  got  at  least  one  fair 


WHY  THE  WEB? 

On  the  fringe  of  the  debate  exist  interesting  man¬ 
agerial  twists  by  the  Morning  News,  one  occurring 
before  the  story  was  published  and  the  other  in  the 
onslaught  of  media  criticism. 

The  first  move  took  place  on  the  afternoon  of 
publication,  Friday,  Feb.  28. 

I  With  all  the  leg  work  completed  and  the  story 
g  written.  Morning  News  editors  made  a  surprising 
S  choice:  to  run  the  article,  that  day,  on  their  Web  site 
§  rather  than  save  it  as  the  front-page  lead  for  the  next 
I  day’s  edition. 

S  (See  McVeigh  on  page  34) 
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LISA  RUDY  HOKE/REUTERS 


BY  MARK  FITZGERALD 


LEGAL 


Ex-Publisher 
Sues  Texas  Daily 


Spokesmen  for  those  named 
in  both  lawsuits  refused  to  com¬ 
ment  on  the  suits,  citing  com¬ 
pany  policy. 

As  he  was  filing  that  lawsuit 
—  and  an  almost  identical  suit 
filed  in  Tarrant  County  (Texas) 
District  Court  against  the  Star- 
Telegram  itself  and  three  of  its 
top  executives  —  Connor  was 
also  preparing  a  bid  to  buy  the 
Star-Telegram.  In  January,  Dis¬ 
ney  announced  it  was  selling 
the  newspapers  that  came  with 
its  1995  purchase  of  Capital  Cities/ABC  Inc. 

Connor  told  his  former  paper  that  he  was  work¬ 
ing  with  one  unnamed  partner  to  make  an  offer  for 
the  Star-Telegram. 

“I  have  a  partner,  but  I  can’t  disclose  his  name 
now.  We’re  out  woridng  hard,  trying  to  raise  money. 
But  I  would  consider  us  a  real  long  shot,”  Connor 
was  quoted  as  saying  in  a  Star-Telegram  story  writ¬ 
ten  by  Laura  Vozzella,  with  contributions  from  staff 
writers  Bob  Mahlburg,  Barry  Shlachter  and  Mitchell 
Schnurman. 

Connor’s  emergence  as  a  possible  buyer  for  the 
newspaper  is  only  the  latest  twist  in  what  has  been 
an  undeniably  action-packed  year  at  the  Star- 
Telegram. 

The  newspaper’s  competition  with  A.H.  Belo’s 
Dallas  Morning  News  heated  up  considerably  last 
year  when  the  News  redoubled  its  efforts  in  subur¬ 
ban  northeast  Tarrant  County  by  creating  the  Arling¬ 
ton  Morning  News  as  a  separate  daily. 

Even  as  the  Star-Telegram  was  fighting  outside 
competition,  however,  it  was  apparently  rent  with 
internal  power  struggles. 

In  a  still-mysterious  episode,  Debbie  Price 
remained  listed  on  the  masthead  as  executive  editor 
for  months  after  she  was  no  longer  performing 
those  duties. 

It  was  alleged  last  summer  by  Price’s  attorney  that 
she  was  fired  by  Connor.  But  management  sources 
said  she  quit  after  .she  was  told  she  was  being 
demoted. 

Price  had  been  handpicked  as  executive  editor  by 
Connor  in  1S>93.  Prior  to  that,  she  was  a  columnist 
for  the  paper. 

Price’s  elevation  to  the  number  one  editing  slot 
had  reportedly  raised  some  eyebrows  among 
reporters  and  editors  at  the  paper,  with  many  view¬ 
ing  her  as  an  accomplished  journalist  who  lacked 


Former  fort 

WORTH  Star- 

Telegram  president 
and  publisher 

Richard  L.  Connor 
claims  in  two  law¬ 
suits  that  he  was  fired  without 
cause  from  the  paper  la.st 
November  —  four  months 
before  the  paper  announced  his 
departure  on  Valentine’s  Day. 

In  the  lawsuits  filed  in  federal 
and  Texas  courts,  Connor 
blames  the  dismissal  on  col¬ 
leagues  at  the  Star-Telegram  and  executives  of  the 
paper’s  corporate  parents.  Capital  Cities/ABC  and 
the  Walt  Disney  Co. 

“With  premeditated  forethought  and  outright 
malice,  Connor’s  immediate  supervisor  (Phil  Meek, 
senior  vice  president  of  ABC  and  president  of  ABC’s 
publishing  group)  and  his  cohorts  . . .  individually 
and  in  concert  with  each  other  have  systematically 
tarnished  Connor’s  reputation,”  states  the  lawsuit 
filed  in  U.S.  District  Court  for  the  Northern  District 
of  Texas  in  Wichita  Falls. 

“A  stellar  29-year  career,  23  years  with  Capital 
Cities,  suddenly  became  a  torrent  of  rumors,  innu¬ 
endos,  things  left  un.said  and  outright  lies.  Connor 
was,  for  the  first  time  ever,  accused  of  poor  manage¬ 
ment,  excessive  attention  to  profits,  ineffective  lead¬ 
ership  and  a  lack  of  foresight,”  the  suit  adds. 

Named  as  defendants  in  the  federal  lawsuit  are 

_ _ _ _  Meek;  the  Walt  Disney  Co.; 

Capital  Cities/ABC  Inc.;  and 
ABC  President  Robert  A.  Iger. 
W'  In  the  federal  lawsuit,  Con- 
F  nor  is  seeking  damages  for 

fraud,  defamation,  intentional 
infliction  of  emotional  dis- 
/  tress,  interference  with  con- 

tract  and  injust  termination  of 
.  an  implied  contract. 

^  ^  Disney’s  top 

management,  Connor’s  law- 
suits  say  the  damages  he  is 
seeking  “do  not  exceed  the 
severance  package  paid  to 
(recently  resigned  Disney 
president)  Michael  Ovitz  after 
his  unsuccessful  year  — 
reportedly  at  least  $90  mil¬ 
lion.” 


Richard  Connor  claims 
wrongful  dismissal 
In  lawsuit  against  Fort 
Worth  Star-Telegram; 
says  he  wants  to 
buy  the  paper 


Former  Fort  Worth  Star- 
Telegram  president  and  pub¬ 
lisher  Richard  Connor  is  suing 
his  former  employer  and  says 
he  wants  to  buy  the  newspaper. 
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the  management  experience  necessary  to  run  the 
editorial  side  of  the  paper. 

But  Connor  reportedly  enjoyed  a  close  working 
relationship  with  Price  until  her  departure. 

Connor’s  lawsuit  says  that  in  .May  1996  —  about 
the  time  Price  left  the  paper  —  Phil  Meek  “arrived  in 
Fort  Worth  unexpectedly  and  told  Connor  he 
wanted  to  discuss  a  personnel  matter  relating  to  an 
employee  who  worked  under  Connor.”  At  that  meet¬ 
ing,  the  suit  says,  Meek  fired  Connor. 

However,  court  documents  contend,  the  dismissal 
was  quickly  reversed,  and  Connor  was  “reinstated” 
as  publisher  —  only  to  be  “demoted”  by  Meek  in 
August,  and  finally,  in  November,  given  a  choice  to 
resign  or  be  fired. 

Connor’s  lawsuits  portray  a  newspaper  where  the 
corporate  back  stabbing  can  be  traced  back  from 
virtually  the  moment  Connor  was  named  president 
and  publisher  in  July  1986. 

Connor  had  made  his  reputation  in  Cap  Cities 
first  as  an  editor  during  the  difficult  labor  strike  at 
the  Oakland  Press  in  Pontiac, 

Mich.,  and  then  as  publisher 
of  the  Times  Leader  in  Wilkes- 
Barre,  Pa.  When  Connor  came 
to  the  Times  Leader  in  Janu¬ 
ary  1979,  the  paper  was  still 
in  the  middle  of  a  violent 
strike.  In  the  lawsuit.  Connor 
says  he  received  “numerous 
death  threats.” 

According  to  Connor’s 
account  in  the  lawsuit,  Con¬ 
nor  won  the  top  Star- 
Telegram  job  over  Robert 
Woodworth,  who  at  the  time  was  the  paper’s  presi¬ 
dent,  and  Wesley  TUmer,  then  an  advertising  execu¬ 
tive.  (On  Feb.  14,  the  newspaper  announced 'Rimer 
had  succeeded  Connor  as  president  and  publisher.) 
Both  Wfxxlworth  and  Turner  were  reassigned  to  Cap 
Cities’  papers  in  Kansas  City,  the  lawsuit  says,  and 
“began  expressing  doubts  as  to  whether  Mr.  Connor 
could  succeed  at  the  Star-Telegram  and  indicating 
they  would  soon  be  returning  to  Fort  Worth  to  run 
the  Star-Telegram? 

For  more  than  a  decade,  however,  Connor’s 
tenure  was  a  success,  the  lawsuit  says.  'The  paper 
“thrived  and  prospered,”  the  lawsuit  says,  achieving 
record  profits  in  the  last  two  years. 

Connor  prospered,  too:  By  the  time  he  departed 
the  publisher’s  job,  Connor  was  making  more  than 
$800,000  annually  in  salary  and  bonuses,  according 
to  a  Star-Telegram  article  quoting  his  law  office. 
Connor’s  attorney,  Frank  L.  Branson,  did  not  return 
phone  calls  seeking  comment. 

When  Meek  fired  Connor  last  May,  however, 
things  got  rough  in  the  executives  suites  in  Fort 
Worth  and  at  ABC  Inc.  headquarters  in  New  York 
City,  the  lawsuit  indicates. 

In  June,  Connor  lashed  back  at  Meek  and,  the  law¬ 
suit  says,  “informed  executives  of  Capital  Cities/ABC 
and  a  representative  of  the  Disney  Corporation, 
including  ABC  President  Robert  Iger  and  the  top 
executive  in  human  resources  for  ABC,  Jeffrey 
Rosen,  of  Meek’s  interference  in  the  operation  of  the 
Star-Telegram  and  of  Meek’s  disorganized,  discrimi¬ 


natory,  and  malicious  management  style.” 

In  August,  the  lawsuit  says.  Meek  struck  back  and 
“demoted”  Connor  while  promoting  less  .senior  and 
accomplished  publishing  group  executives. 

At  the  time,  the  lawsuit  says,  Connor  was  con¬ 
templating  buying  a  ranch  with  a  3,325-square-foot 
house  on  127  acres. 

Concerned  about  the  shots  from  Meek,  the  law¬ 
suit  says,  “Connor  directly  asked  his  superiors  if  his 
position  with  the  company  was  stable  . . .  [and]  was 
told  that  his  position  with  the  company  was  solid 
and  that  he  could  proceed  with  the  purchase  of  the 
home  and  the  land.” 

The  ranch  cost  about  $1  million  and  Connor 
obtained  a  mortgage  of  about  $599,000  to  make  the 
purchase,  the  Star-Telegram  reported. 

In  November,  however,  Robert  Wixxfworth  — 
now  ABC’s  senior  vice  president/publishing  group 
for  metro  papers  —  told  Connor  that  the  company 
intended  to  fire  him  again,  the  lawsuit  states. 

According  to  the  lawsuit,  Woodworth  gave  Con¬ 
nor  a  weekend  to  make  a 
choice:  Step  down  and  accept 
a  severance  package  or  “sim¬ 
ply  pack  up  his  office  and  get 
out.” 

Connor  says  he  did  not 
resign.  He  also  stopped  going 
to  the  newspaper,  although 
he  contributed  a  weekly  col¬ 
umn  and,  his  lawyer  says,  rep¬ 
resented  the  paper  at  public 
events  as  recently  as  the 
beginning  of  February. 

“The  lawsuit  states  that 
“Connor  did  not  opt  to  resign  from  the  company 
and  has  recently  learned  of  his  firing  by  Capital 
Cities  by  reading  in  the  Star-Telegram  the  name  of 
his  replacement.” 

In  the  state  lawsuit,  Connor  names  his  replace¬ 
ment,  Wesley  R.  'Rimer,  xs  a  defendant  along  with 
Star-Telegram  Operating  Ltd.;  Star-Telegram  Newspa¬ 
per  Inc.;  Robert  Woodworth;  and  Wanda  Wilkins,  the 
paper’s  director  of  human  resources. 

'Fhe  Texas  lawsuit  also  demands  extensive  docu¬ 
ments  from  the  newspaper,  including  everything 
related  to  the  Star-Telegram's  competition  with  the 
Dallas  Morning  News. 

Connor  is  also  demanding  “all  d(x:umentation  in 
which  the  value  of  the  Fort  Worth  Star-Telegram  is 
reflected  or  estimated  for  the  years  1986-1996,  par¬ 
ticularly  for  the  purpose  of  accepting  offers  for  .sale 
of  the  Star-Telegram  when  it  was  purchased  by  AB(] 
as  a  part  of  Capital  Cities  and  at  the  time  that  Disney 
purchased  ABC,  and  at  the  current  time.” 

Connor’s  federal  lawsuit  was  filed  in  Wichita  Falls, 
Texas  —  some  75  miles  from  Fort  Worth  —  because 
the  former  publisher  is  well-known  in  the  area  for 
his  cutting  horse  activities,  his  attorney  said  in  the 
Star-Telegram  article. 

At  cutting  horse  shows,  a  horse  and  rider  separate 
one  cow  from  a  herd  and  keep  it  away  with  maneu¬ 
vers  that  shadow  the  cow’s  movements. 'There  are 
some  14,0(X)  sanctioned  cutting  horse  events  held 
annually,  said  a  spokesman  for  the  National  Cutting 
Horse  Association  in  Fort  Worth.  ■ 


By  the  time  he  departed 
the  publisher's  job, 
Connor  was  making 
more  than  $800,000 
annually  in  salary  and 
bonuses,  according  to  a 
Star-Telegram  article 
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Reporter 

Activism  Actionable 


SANDY  NELSON’S 
six-year  fight  to 
regain  her  reporter 
position  with  the 
Tacoma  News  Tri¬ 
bune  suffered  a 
major  setback  when  the 
Washington  state  Supreme 
Court  ruled  the  paper  had  a 
constitutional  right  to  forbid 
her  political  activism. 

Affirming  a  lower  court’s 
decision,  the  high  court’s  majority  held  that  Nelson’s 
suit  against  the  Tribune  and  its  parent,  McClatchy 
Newspapers  Inc.,  for  violation  of  the  Fair  Campaign 
Practices  Act  (FCPA),  failed  to  override  the  defen¬ 
dants’  First  Amendment  protection. 

The  opinion  by  Justice  Richard  Sanders  conceded 
that  state  FCPA,  which  basically  establishes  limits  on 
campaign  contributions,  also  prohibits  an  employer 
from  discriminating  against  an  employee  for  the  lat¬ 
ter’s  reftisal  to  “remain  politically  abstinent.” 

However,  the  statute  cannot  be  applied  to  the  Tri¬ 
bune  under  the  U.S.  Constitution,  he  added. 

FCPA,  Sanders  said,  involves  campaign  finance, 
not  civil  rights  or  labor  law.  It  prevents  an  employer 
from  forcing  workers  to  support  company  positions 
but  does  not  fit  the  Nelson  case. 

Nelson,  a  Tribune  employee  since  1983  and  a  for¬ 
mer  education  beat  reporter,  was  shifted  to  the  copy 
desk  in  1990  for  defying  the  newspaper's  ethics 
code,  which  bans  reporters  from  engaging  in  high- 
profile  political  activity. 

A  self-professed  lesbian.  Nelson  has  been  actively 
engaged  in  promoting  gay  and  lesbian  rights,  femi¬ 
nist  causes  and  abortion  rights.  She  is  a  member  and 
organizer  for  Tacoma  Radical  Women  and  the  Free¬ 
dom  Socialist  Party. 

In  1987,  according  to  the 
opinion,  a  Tribune  reporter 
and  photographer  informed 
management  that  Nelson  was 
seen  picketing  for  abortion 
rights  outside  a  local  hospital. 

She  was  warned  then,  Sanders 
wrote,  that  her  appearance 
there  compromised  the  paper’s 
“appearance  of  objectivity.” 

“Nelson  responded  she 
would  continue  her  public 
political  activity  anyway,”  the 
justice  continued.  On  Aug.  15, 


1S>90,  Tribune  editors  trans¬ 
ferred  Nelson  to  the  copy 
desk  until  after  the  November 
election.  The  transfer  became 
permanent  when  she  refused 
to  promise  future  adherence 
to  the  ethics  code,  the  opin¬ 
ion  said. 

Remaining  politically 
active.  Nelson,  in  1994,  pub¬ 
licly  opposed  a  ballot  initia¬ 
tive,  which  would  have  pre¬ 
vented  cities  from  extending  civil  rights  to  gays  and 
lesbians.That  same  year  her  testimony  before  a  state 
legislative  committee  in  support  of  a  gay  and  lesbian 
rights  measure  prompted  a  legislator  to  ask  the 
News  Tribune  if  she  was  lobbying  on  the  pajjer’s 
behalf,  the  opinion  noted. 

James  Lobsenz,  an  attorney  for  the  American  Civil 
Liberties  Union,  which  represented  Nelson,  argued 
that  FCPA  provisions  apply  to  the  newspapers  as 
well  as  any  other  employer. 

“The  News  Tribune  does  not  have  the  right  to 
manage  her  off-duty  life  simply  because  some  read¬ 
ers  might  think  she  is  biased,”  he  asserted. 

Nelson  has  maintained  that  her  political  activities 
did  not  affect  her  objective  reporting  and  defied 
management  to  prove  otherwise. 

News  Tribune  attorney,  Cameron  DeVore,  said  the 
case  lias  never  been  about  Nelson’s  lesbianism  or 
advocacy  of  gay  rights  but  being  credible  in  the  eyes 
of  the  public. 

“Reporters  are  the  heart  of  this  business,”  he  told 
the  court,  claiming  that  a  reporter’s  byline  is  like  a 
badge  of  trust  to  readers. 

“When  they  go  to  the  barricades,  when  they 
become  news  makers  instead  of  news  gatherers, 
they’ve  broken  the  compacts  they  make  when  they 
become  reporters,”  DeVore 
declared. 

The  Supreme  Court  invoked 
Miami  Herald  vs.  Tomillo  as  a 
“seminal”  case  in  support  of 
the  majority  decision.  In  that 
1974  ruling,  the  U.S.  Supreme 
Court  knocked  down  Florida’s 
“right-of-access”  law,  which 
forced  newspapers  to  publish 
responses  of  politicians  sub¬ 
jected  to  editorial  criticism. 
Tornillo,  the  Washington 
(See  Activism  on  page  35) 


Washington  state 
Supreme  Court  says 
newspaper  can  transfer 
reporter  who  became 
politically  active 


“When  they  [reporters]  go 
to  the  barricades,  when 
they  become  news  makers 
instead  of  news  gatherers, 
they’ve  broken  the 
compacts  they  make  when 
they  become  reporters.” 

—  Cameron  DeVore,  attorney  for  the 
Tacoma  News  Tribune 
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Picketing  The 
Chicago  Sun-Times 


SEVERAL  HUNDRED  PUERTO  Ricans  and 
other  Latinos  marched  to  the  downtown 
offices  of  the  Chicago  Sun-Times  Feb.  12  to 
protest  a  series  of  articles  that  documented 
the  controversial  ways  a  local  high  school 
uses  anti-poverty  funds. 

Protesters  accused  the  tabloid  of  anti-Puerto 
Rican  bias  in  its  coverage  of  Roberto  Clemente  High 
School,  where,  according  to  the  Sun-Times  articles, 
anti-poverty  money  was  used  to  fund  militant  advo¬ 
cates  of  Puerto  Rican  independence.The  articles  por¬ 
trayed  a  school  in  the  thrall  of  political  activists  who 
even  removed  the  American 
flag  from  some  classrooms. 

Brandishing  signs  that  read 
“Stop  Yellow  Journalism”  and 
“Sun-Times  is  Racist,”  the  pro¬ 
testers  issued  a  list  of 
demands,  including  an  apol¬ 
ogy,  a  meeting  with  editor  in 
chief  Nigel  Wade,  the  hiring  of 
more  Puerto  Rican  or  Latino 
reporters,  the  inclusion  of  a 
Puerto  Rican  or  Latino  on  the 
editorial  board,  and  a  regular 
column  on  Latino  interests. 

“We  are  here  to  demand 
that  the  Chicago  Sun-Times 
stop  immediately  its  anti¬ 
immigrant,  anti-Puerto  Rican, 
anti-Latino  slant,  and  begin  to 
cover  issues  in  our  commu¬ 
nity  factually  and  with  jour¬ 
nalistic  integrity,”  Jose 
Acevedo,  an  organizer  of  the 
so-called  “Vigil  of  Dignity,"  told 
the  crowd,  according  to  a 
Sun-Times  story  by  reporter 
Daniel  J.  Lehmann. 

“The  Sun-Times  articles 
slander  our  local  leadership, 
undervalue  the  Puerto  Rican 
community’s  legitimate  right 
to  affirm  its  culture,  and  por¬ 
tray  as  subversive  the  legiti¬ 
mate  discussion  of  the  status 
question  in  Puerto  Rico,” 
Acevedo  added. 

A  Chicago  alderman,  Billy 
Ocasio,  said  the  Sun-Times  “is 
saying  that  just  because  some¬ 
one  is  talking  about  indepen¬ 
dence  that  they  are  a  terror¬ 


ist.”  Ocasio  was  quoted  in  a  story  on  the  rally  by 
Extra  newspaper  reporter  Hayley  Carlton. 

In  an  opinion  piece  in  Exito  —  the  free  Spanish- 
language  weekly  published  by  the  Sun-Times'  local 
rival,  the  Chicago  Tribune  —  Latino  Institute  execu¬ 
tive  director  Millie  Rivera  said  the  Sun-Times 
unfairly  linked  Clemente  High  School  officials  with 
members  and  supporters  of  the  violent,  and  virtually 
defunct,  pro-independence  group  Armed  Forces  of 
National  Liberation  (FALN  in  its  Spanish  initials). 

“The  Chicago  Sun-Times  represents  the  free 
press,”  Rivera  wrote.  “But  in  this  series  of  reports,  it 
opted  to  use  the  power  of  its  free  speech  to  try  to 
deny  to  a  community  its  right  to  assembly,  associa¬ 
tion  and  free  speech.” 

In  a  prepared  statement, Wade  defended  the  stories. 

“Our  exclusive  coverage  of  the  Clemente  High 
School  scandal  speaks  for  itself.  Taxpayers’  money 
that  should  have  been  educating  children  was  spent 
on  political  propaganda  to  defend  convicted  terror¬ 
ists.  We  believe  our  reports  serve  the  best  interests 
of  parents,  their  children  and  the  community.” 

Maxwell  Kin 
Suspects  Murder 

The  daughter  of  the  late  British  press 
baron  and  former  New  York  Daily  News 
owner  Robert  Maxwell  thinks  he  was  murdered. 

Five  years  after  his  mysterious  death  at  sea  — 
followed  immediately  by  the  collapse  of  his  empire 
and  fraud  charges  against  his  sons  —  Ghislaine 
Maxwell  says  in  an  interview  with  the  British 
celebrity  magazine  Hello  that  there  was  no  evi¬ 
dence  of  a  suicide  or  heart  attack.  Robert  Maxwell 
was  last  seen  alive  in  November  1991  on  the  deck 
of  his  yacht.  His  body  was  found  floating  off  the 
Canary  Islands.  Afterward,  $642  million  was  found 
missing  from  Mirror  Group  employee  pension 
funds  under  his  control  —  money  he  apparently 
diverted  to  support  his  failing  empire. 

Autopsies  were  inconclusive.  One  pathologist 
found  suicide  unlikely  and  drowning  a  more  proba¬ 
ble  cause  of  death.  Ghislaine,  a  35-year-old  New 
York  business  consultant  and  the  youngest  of  nine 
children,  says  she  stayed  quiet  until  now  because 
she  didn’t  want  to  add  to  the  massive  publicity 
until  all  legal  matters  were  settled. 

After  a  long  trial,  two  brothers,  Kevin  and  Ian, 
were  found  not  guilty  last  year  of  conspiracy  to 
defraud  the  pension  funds.  ■ 


Tabloid  draws 
ire  for  stories  on 
militant  political 


activities  at  a 
public  high  school 


"Taxpayers’  money  that  should 
have  been  educating  children 
was  spent  on  political  propa¬ 
ganda  to  defend  convicted  ter¬ 
rorists.  We  believe  our  reports 
serve  the  best  interests  of  par¬ 
ents,  their  children  and  the 
community." 

—  Nigel  Wade, 
Sun-Times  editor  in  chief 
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Leaving  Dailies 
Behind 


Nearly  75  years  after  west  Texas 
newspapermen  Houston  Harte  and 
Bernard  Hanks  struck  up  a  friendship 
and  began  to  buy  Texas  newspaf>ers 
together,  Harte-Hanks  Communica¬ 
tions  is  getting  out  of  the  daily  news¬ 
paper  business. 

San  Antonio, Texas-based  Harte-Hanks  announced 
it  has  retained  Donaldson,  Lufkin  &  Jenrette  Secu¬ 
rities  Corp.  to  explore  the  divestiture  of  its  six 
daily  newspapers  and  their  25  associated  commu¬ 
nity  papers  and  niche  publications.  Harte-Hanks  said 


Harte-Hanks 
getting  out  of 
daily  newspaper 
business  to 
concentrate  on 
direct  marketing 


and  shoppers 


Harte-Hanks  chief  executive 
officer  Larry  Franklin  noted  that 
direct  marketing  now  accounts 
for  50%  of  the  company's  rev¬ 
enues,  with  its  extensive  shop¬ 
pers  business  contributing 
another  25%. 


it  is  also  looking  to  shed 
its  only  television  station,  CBS 
affiliate  KENS-TV  in  San 
Antonio. 

Up  for  sale  are  five  daily 
newspapers  in  Texas  —  the 
64,819-circulation  Corpus 
Christi  Caller-Times\  41,265- 
circulation  Abilene  Reporter- 
News',  37,984-circulation 
Wichita  Falls  Times  Record 
News',  32,222-circulation  San 
Angelo  Standard-Times',  and 
12,538<irculation  Plano  Star 
Courier  —  plus  the  41,965- 
circulation  Anderson  (S.C.) 
Independent-Mail. 

Harte-Hanks  chief  execu¬ 
tive  officer  Larry  Franklin  said 
the  company  has  decided 
to  concentrate  on  its  direct 
marketing  and  shopper  busi¬ 
ness,  which  has  become  its 
increasing  focus  in  recent 
years. 

Franklin  noted  that  direct 
maiketing  now  accounts  for 
50%  of  Harte-Hanks’  revenues, 
with  its  extensive  shoppers 
business  contributing  another 
25%. 

Harte-Hanks  owns  and 
operates  shoppers  zoned  into 
580  separate  editions  that 
reach  almost  7  million  house¬ 
holds  in  four  markets. 

“When  we  went  public  for 
the  second  time  in  1S>93,  we 
focused  on  the  targeted  mar¬ 
ket  sector,”  Franklin  said  in  a 
telephone  interview.  “The 


direct  marketing  business  is  a  very  fragmented 
industry  that  is  consolidating  very  rapidly  —  and  we 
are  one  of  the  consolidators. 

“At  the  same  time,”  Franklin  continued,  “we  see 
opportunities  on  the  shopper  side.” 

With  the  daily  newspaper  business  consolidating 
as  well,  Franklin  said,  Harte-Hanks  concluded  “it’s 
just  the  right  time,  we  think,  to  separate  them  apart. 
Our  newspapers  are  a  well-run,  high-quality  busi¬ 
ness.” 

Harte-Hanks  sees  concentrating  on  shoppers  and 
direct  marketing  as  the  best  way  to  keep  up  with  a 
transforming  marketing  environment,  Franklin  sug¬ 
gested. 

“Our  vision ...  is  that  newspapers  are  moving 
from  mass  communication  to  saturation,  and  direct 
marketing  is  moving  from  targeted  marketing  to 
one-to-one  relationships,”  he  said. 

With  much  of  the  daily  newspaper  industry  con¬ 
centrating  on  increasing  its  target  maiketing  capa¬ 
bilities,  does  the  Harte-Hanks  divestiture  indicate 
newspapers  are  simply  a  bad  vehicle  for  target  mar¬ 
keting?  Absolutely  not,  ceo  Franklin  says. 

“I  don’t  think  that’s  right  at  all,”  he  said.  “All  our 
newspapers  have  been  very  successful  in  targeting 
niche  markets  with  [printed]  products,  Internet, 
audiotex.To  me  the  key  is  to  have  a  very  strong,  very 
high-quality  primary  product  —  meaning  the  broad¬ 
sheet  newspaper  —  and  leverage  it  into  other  rev¬ 
enue  opportunities.” 

Niche  publication  revenue  has  been  increasing 
by  25%  a  year  since  Harte-Hanks  went  public  again 
in  1993,  Franklin  said. 

Three  of  Harte-Hanks’  Sunday  papers  —  in 
Wichita  Falls,  Abilene  and  San  Angelo  —  rank 
among  the  top  20  in  the  United  States  in  terms  of 
paid  household  penetration  within  their  metropoli¬ 
tan  statistical  areas. 

“[Newspaper]  is  not  incompatible  at  all  with  tar¬ 
get  marketing.  In  feet,  we  think  the  newspaper 
industry  is  a  terrific  business,”  Franklin  said  in  the 
interview. 

In  the  statement  announcing  the  divestiture, 
Franklin  said  the  target  marketing  “businesses,  par¬ 
ticularly  direct  marketing,  are  very  different  from 
the  newspaper  and  television  businesses,  which  by 
theft  very  nature  serve  local  markets.” 

Harte-Hanks’  direct  maiketing  business  offers  a 
full  range  of  specialized  and  c(X)rdinated  services 
ranging  from  database,  service  bureau  and  creative 
services  to  personalization  and  mail  and  fulfillment 
services. 

(See  Harte-Hanks  on  page  35) 
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Stock 

redemption 

Times  mirror  go.  said  it  wui 

redeem  all  its  remaining  Series  B 
Conversion  Preferred  Stock  on  April  2. 
The  plan,  which  calls  for  exchanging 
each  share  for  .57083  of  a  share  of 
Series  A  common  stock,  requires  that 
the  company  will  issue  4.4  million  com¬ 
mon  shares  in  order  to  redeem  7.8  mil¬ 
lion  preferred  shares. 

The  redemption  is  part  of  a  stock 
repurchase  pn)gram  begun  last  year.  So 
far  8.8  million  preferred  shares  have 
been  repurchased,  leaving  about  7.8 
million  outstanding. 

Central 
buys  jobs 
business 

CENTRAL  NEWSPAPERS  INC. has 
acquired  80%  of  the  Santa  Clara, 
Calif.-based  Westech  group  of  compa¬ 
nies,  all  in  the  business  of  jobs. 

Westech  includes  Westech  ExpoCorp, 
organizer  of  high-tech  job  fairs;  HTC 
Corp.,  publisher  of  High  Tech  Careers 
magazine;  and  Jobs  America,  which  orga¬ 
nizes  job  fairs  for  the  service  industry. 

The  cash  acquisition,  terms  of  which 
were  not  disclosed,  was  not  expected  to 
dilute  earnings  of  Central,  the  publicly 
traded  company  whose  flagship  is  the 
Indianapolis  Star-News. 

Cancellation 
of  broadcast 
criticized 

Cancellation  of  a  radio  contract 
has  limited  the  alternative  voices  in 
Pennsylvania,  said  the  president  of  the 
Society  of  Professional  Journalists. 

On  Feb.  24, Temple  University  can¬ 
celed  a  radio  broadcast  of  “Demcxrracy 
Now,”  which  contained  the  first  in  a 
series  of  taped  commentaries  by  death 
row  inmate  Mumia  Abu-Jamal,  along 
with  a  live  discussion  about  media 
access  to  prison  inmates. 

Listeners  were  told  that  the  universi¬ 
ty  was  canceling  its  contract  with 
Pacifica  Radio,  which  pnxluced  the  pro¬ 
gram,  and  that  “Democracy  Now”  would 


not  be  aired  on  university-owned  radio. 
WRTl-Radio  broadcasts  to  an  extensive 
region  of  Pennsylvania  and  New  Jersey 
and  is  the  only  station  in  Pennsylvania 
that  subscribes  to  “Democracy  Now.” 

“I  am  outraged  that  administrators  at 
Temple  University  decided  to  silence  an 
alternative  voice  offered  to  listeners  of 
its  radio  station,”  said  Steve  Geimann, 
president  of  SPJ.“The  sudden,  abrupt 
decision  to  pre-empt  Pacifica’s 
‘Democracy  Now’  is  clearly  an  act  of 
censorship.” 

The  decision,  according  to  SPJ,  con¬ 
tinues  a  disturbing  pattern  of  keeping 
the  public  from  hearing  voices  within 
the  prison  system. 

At  least  seven  states  have  introduced 
policy  restricting  media  access  to 
inmates. 

“If  prisoners  are  not  allowed  to  speak 
through  the  media,  then  we,  the  public, 
are  not  allowed  to  hear  them,”  said 
Peter  Sussman,  SPJ  president  of  the 
Northern  California  chapter. 

Abu-Jamal  is  a  former  radio  journalist 
convicted  of  killing  a  Philadelphia 
police  officer  in  1981. 

SPJ  assists 
in  drafting  of 
campus  bill 

A  BILL  DRAFTED  with  the  help  of 
the  Society  of  Professional 
Journalists  may  make  it  easier  to  deter¬ 
mine  if  a  college  campus  is  safe. 

Congressman  John  J.  Duncan  Jr.  and 
Charles  E.  Schumer  introduced  the 
Accuracy  in  Campus  Crime  Reporting 
Act  of  1997  last  month. 

It  is  intended  to  close  the  loopholes 
in  the  reporting  of  crimes  and  crime 
statistics  on  college  and  university  cam¬ 
puses. 

The  bill  will  specify  such  information 
be  included  in  annual  crime  statistics 
reports  currently  monitored  by  the 
Department  of  Education. 

It  will  require  each  school  to  keep  a 
public  crime  log  just  as  other  law 
enforcement  authorities  must  under 
open  records  law. 

In  addition,  the  bill  will  clarify  use  of 
the  Buckley  Amendment  —  also  known 
as  the  Family  Education  Rights  and 
Privacy  Act  —  to  open  criminal  miscon¬ 
duct  disciplinary  pitKeedings.The  bill 


will  also  establish  minimum  monetary 
sanctions  for  noncompliance. 

SPJ  worked  with  Security  on  C,ampus 
Inc.  and  13  other  joumalLsm  organiza¬ 
tions  that  make  up  the  Campus  Courts 
Task  Force  for  more  than  four  years  to 
come  up  with  the  legislation.The  task 
force  was  founded  in  1993  to  challenge 
restrictions  on  access  to  campus  judi¬ 
cial  proceedings. 

The  full  text  and  a  summary  of  the 
bill  are  available  on  the  Security  on 
Campus  Weh  site  at  www.soconline. 
org/ACCRA/index.html. 

Kidnappers 
free  Russian 
reporters 

Two  RUSSIAN  TV  reporters  who 
were  seized  more  than  a  month 
ago  in  Chechnya  have  been  freed  and 
returned  to  Moscow. 

Russian  news  agencies  said  the 
release  of  the  two  correspondents  for 
ORT,  Russia’s  biggest  network,  was  not 
announced  until  they  returned  to  the 
capital. 

Boris  Berezovsky,  deputy  chief  of  the 
national  Security  Council,  declined  to 
provide  details,  including  who  held  the 
men. 

The  men  were  seized  Jan.  19,  a  week 
before  the  small,  mostly  Muslim  repub¬ 
lic  held  presidential  elections.  The  war 
in  Chechnya  ended  in  August,  when 
rebels  signed  a  cease-fire  with  Russia. 

—  AP 


Times  Co.  to 
exit  custom 
publishing 

The  new  YORK  Tunes  Co.  is  trying 
to  sell  its  custom  publishing  divi- 


The  unit  generated  $13  7  million  in 
revenues  last  year  publishing  seven 
magazines  for  such  customers  as  IBM, 
the  Four  Seasons  Hotel,  Blockbuster 
Entertainment,  Donald  Trump  and  the 
Massachusetts  tourism  office. 

The  Tunes  Co.  has  retained  Jordan 
Edmiston  Group  to  assist  in  selling 
assets  of  the  New  York-based  custom 
publishing  unit. 
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Newspapers  are  supposed  to  cover 

natural  disasters,  but  what  happens 
when  they  get  caught  tangling  with 
mother  nature? 

Several  news  organizations  in  flood-ravaged  Ohio 
and  Kentucky  developed  kinks  in  their  operations 
—  primarily  with  distribution  —  as  a  result  of  flood¬ 
ing  in  their  coverage  areas. 

In  the  days  immediately  following  the  floods,  the 
Portsmouth  (Ohio)  Daily  Times,  circulation  16,000- 
plus,  got  9096  of  its  papers  out  on  time,  but  it  was 
less  than  easy. 

“We  sent  people  out  with  very  large  boots,”  said 
Times  editor  Debbie  Allard.  “Our  circulation  man¬ 
ager  jumped  in  a  four-wheel  drive  and  waded  out  to 
customers.” 

At  the  Frankfort,  Ky.,  State  Journal,  a  helicopter 
and  a  boat  were  used  to  deliver  papers  and  report 
on  stories.  Still,  about  10%  of  the  JoumaFs  normal 
circulation  of  10,600  did  not  get  to  customers,  said 
editor  Carl  West. 

Bob  Ashley  had  similar  tales  from  the  32,000-cir¬ 
culation  Owensboro,  Ky.,  Messenger-Inquirer. 
Although  95%  of  subscribers  received  a  paper, 
nearly  35%  of  those  deliveries  were  late. 

Carriers  used  utility  vehicles  and  back  roads  to 
circumvent  high  flood  waters  and  washed  out 
streets,  said  Ashley. 

Hundreds  of  people  were  forced  to  evacuate  flooded 
homes  after  the  Ohio  River  overflowed  its  banks 
in  Kentucky,  Ohio  and  Indiana.  Some  newspapers 
used  helicopters  and  boats  to  deliver  papers  in  the 
flooded  areas. 


Untouched 
By  Tornado 


WHEN  TORNADOS  TOUCHED  down 
in  Arkadelphia,  Ark.,  the  offices  of 
the  daily  Sifting  Herald  were  spared. 
Still,  the  staff  didn’t  have  much 
time  to  relish  their  good  luck.“Fortunately,the  news¬ 
paper  was  untouched,”  said  Herald  publisher  Judith 
CoUis.  “However,  the  fallout  has  affected  us  tremen¬ 
dously.” 

The  fallout  has  meant  a  special  edition,  press  over¬ 
runs,  long  hours  and  extra  staff  borrowed  from  a  Lit¬ 
tle  Rock  bureau. 

“The  damage  and  destruction  is  tremendous,”  said 
CoUis.The  town  is  “a  sea  of  brick  and  stone.” 

On  Sunday  —  just  12  hours  after  the  tornados  hit 
—  the  Herald  had  a  special  edition  ready.  The  first 
run  of  12,600  was  nearly  four  times  the  paper’s  nor¬ 
mal  run  of  3,200  copies  per  day.  Although  the  Her¬ 
ald's  regular  publication  days  are  Monday-Friday, 
CoUis  couldn’t  imagine  waiting  two  days  to  inform 
the  town’s  10,000  residents.  “There’s  no  way  we’d 
aUow  that,”  she  said. 

Weekday  editions  with  smaUer  runs  of  7,000  and 
6,000,  respectively,  foUowed  the  special  Sunday  edi¬ 
tion. 

CoUis  is  thinking  about  publishing  a  wrap-up  edi¬ 
tion,  minus  advertising,  with  proceeds  going  to  aid 
tornado  victims.  The  idea  sounds  great,  but  CoUis, 
only  partly  joking,  wondered,  “How  much  harder  I 
can  work  my  reporters?” 

—  Stacy  Jones 


Help  For  Charities 

Local  charities  profited  during  the  past 

hoUday  season  from  a  foundation  set  up  by  the 
Charleston  (W.Va.)  Gazette  to  help  the  needy  in  the 
community. 

The  Charleston  Gazette  Charities  Inc.  is  a  non¬ 
profit  umbrella  organization  for  two  funds;  the  Santa 
Fund  and  the  Send-A-ChUd-To-Camp  Fund. 

With  the  Santa  Fund,  front-page  stories  were  pub- 
Ushed  daily  from  Thanksgiving  through  Christmas 
Eve  about  people  served  by  various  community 
groups  that  provide  health  care,  housing,  food,  cloth¬ 
ing  and  toys  to  the  poor.  More  than  $32,000  was 
contributed  in  the  fund’s  first  year. 

And  last  summer,  about  $10,000  was  donated  to 
103  underprivUeged  youngsters  to  attend  camp. 
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BY  STACY  JONES 

Newspapers 
Battle  The 
Floods 


None  of  the  buUdings  housing  the  newspapers 
sustained  damage  and  the  majority  of  staff  were  able 
to  make  it  to  work. 

However,  at  the  Times,  two  reporters  who  Uved 
near  flooded  areas  were  put  up  in  a  local  Ramada  by 
the  paper’s  publisher  to  ensure  they  would  be  avail¬ 
able  for  flood  duty,  said  Allard. 

Falmouth,  Ky,  was  one  of  the  most  ravaged  areas 
with  most  of  the  town  under  water.  Calls  to  the 
weekly  Falmouth  Outlook  went  unanswered. 


BY  MARK  FITZGERALD 

The  Spawning 
Of  Newspapers 
In  Taiwan 

WHEN  JASON  HU  was  Taiwan’s  chief 
government  spokesman  in  the  mid- 
1980s,  a  get-together  with  a  reporter 
almost  always  meant  bad  news  for 

the  journalist. 

“The  reporter  knew  he  was  in  trouble,  because  1 
am  calling  up  and  saying,'!  read  your  story.  How  can 
you  say  such  things?’  1  tell  him,  ‘stop  that ...  or 
else,’”  Hu  recalled.  “But  now,  if  you  see  a  reporter 
kntxrking  on  the  door  of  the  government  informa¬ 
tion  officer,  it  is  the  GIO  who  is  say¬ 
ing,  ‘I  am  in  trouble,’  ”  Hu  said. 

Because  the  United  States  and  Tai¬ 
wan  do  not  have  formal  diplomatic 
relations  —  a  price  America  paid  for 
regularizing  relations  with  the  Peo¬ 
ple’s  Republic  of  China  on  the  main¬ 
land  —  Hu’s  position  as  Taipei  Eco¬ 
nomic  and  Cultural  Representative 
Office  (Republic  of  China)  is  as  close 
to  an  ambassador  to  the  U.S.  as  the 
island  nation  has. 

At  the  National  Newspaper  Association  conven¬ 
tion  in  Nashville,  Hu  traced  the  process  of  how  the 
Republic  of  China’s  newspapers  have  become  free 
—  and  vigorous  and  prosperous  in  the  process. 

Hu  credited  the  gradual  system  of  dem(x:ratiza- 
tion  Taiwanese  call  the  “quiet  revolution.” 

“We  moved  from  a  semi-soft  authoritarian  system 
to  a  fairly  democratic  system  —  and  yet  the  whole 
process  was  achieved  without  bloodshed.  The 
media  played  a  very  important  mle  —  the  newspa¬ 
pers  especially  —  in  that  quiet  revolution,”  Hu  said. 

The  turning  point  for  newspapers  came  in  1988 
when  for  the  first  time  in  35  years,  Taiwan  began  to 
issue  new  newspaper  licenses.  The  number  of  news¬ 
paper  licenses  soared  from  31  in  1987  to  354  by  last 
August.  Not  all  of  those  licenses  actually  resulted  in 
newspapers,  however.  Hu  observed  that  some  peo¬ 
ple,  seeing  how  valuable  licenses  had  become  during 
the  freeze,  decided  to  buy  a  newspaper  license  “just 
in  case  the  government  changed  its  mind.”  Still,  about 
70  of  those  licenses  represented  new,  major  newspa¬ 
pers —  and  total  newspaper  circulation  on  the  21 
million-population  island  has  jumped  from  3-9  mil¬ 
lion  in  1987  to  6  miUion  currently. 

Taiwanese  newspapers,  Hu  says,  contain  strong 
coverage  of  international  news  —  especially  as  it 
relates  to  mainland  China,  where  Taiwan  has  an 
investment  of  about  $25  billion. 

Newspapers  also  extend  democracy,  Hu  says,  by 
conducting  polls,  which  were  rare  before  1988. 

“And  as  newspapers  have  become  more  service- 
oriented,  there  has  been  an  increase  in  consumer 
awareness,”  Hu  said. 


The  number 
of  newspaper 
licenses 
soared  from 
31  in  1987  to 
354  by  last 
August 


1  STOCK  QUOTES  I 

E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

yii/97 

31A/91 

3/13/96 

A.H.  Belo  Corp.  (NY) 

37.625 

38.250 

37.125 

American  Media  Inc.  (NY) 

5.625 

5.750 

3.625 

Central  Newspapers  Inc.  (NY) 

46.375 

45.750 

36.125 

Dow  Jones  &  Co.  Inc.  (NY) 

44.250 

42.750 

39.375 

Gannett  Co.  Inc.  (NY) 

82.125 

79.250 

67.375 

Gray  Comm.  Sys.  (NY) 

19.375 

19.125 

18.625 

Harte-Hanks  Comm.  (NY) 

29.625 

25.875 

21.625 

Hollinger  International  (NY) 

11.125 

10.500 

10.875 

Knight-Ridder  Inc.  (NY)# 

40.000 

40.000 

34.500 

Lee  Enterprises  Inc.  (NY) 

25.000 

23.500 

21.500 

McClatchy  Newspapers  Inc.  (NY)***  25.375 

24.375 

18.400 

i  Media  General  Inc.  (AM) 

32.500 

31.000 

37.250 

I  New  York  Times  Co.  (AM) 

44.875 

44.000 

27.875 

!  Pulitzer  Publishing  Co.  (NY)** 

46.125 

48.625 

38.250 

i  E.W.  Scripps  Co.  (NY) 

35.500* 

35.500* 

26.234* 

1  Times  Mirror  Co.  (NY) 

54.125 

52.250 

37.000 

i  Tribune  Co.  (NY)# 

40.375 

38.875 

32.688 

1  Washington  Post  Co.  (NY) 

358.000 

346.125 

288.000 

1  *  Adjustment  to  reflect  receipt  of  1 . 1 6  shares  of  Comcast  for  each 

1  share  of  E.W  Scripps  as  of  1 1/13/96 

i  **  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

i  ***  Adjusted  for  5-for4  stock  split 

I  #  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

V11/97 

3/4/97 

3/13/96 

I  Hollinger  Inc.  (a) 

13.100 

12.600 

10.750 

I  News  Corp.  Ltd.  (c) 

21.625 

21.125 

22.375 

j  Pearson  Ltd.  (b) 

7.910 

7.750 

6.830 

1  Quebecor  Inc.  Class  A  (a) 

25.300 

25.400 

21.875 

i  Reuters  Holdings,  ADR  (c) 

61.500 

63.375 

63.250 

i  Southam  Inc.  (a) 

20.650 

20.950 

15.750 

1  Thomson  Corp.  (a) 

30.200 

30.050 

19.875 

I  Torstar  Corp.  (a) 

36.900 

36.300 

23375 

1  (a)  Canadian  dollars 

:  (b)  British  pounds 

i  (c)  U.S.  dollars 

1  Source:  Schroder  Wertheim  &  Co.  Inc. 
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NEWSPEOPLE  IN  THE  NEWS 


COMPll.FA)  BY  IAS  E.  WDERSOS 


TODD 

SCHVETZ  was 

named  matches 
coordinator. 


ROB  HOOMCER. 

who  was  previous¬ 
ly  business  editor 
and  projects  editor 
at  the  St. 

Petersburg  Times, 
has  been  named 
assistant  managing 
editor/metro. 

JEAimE 

GJt£VS7£lD,  campaign  editor,  was  I  been  appointed  classified  advertising  man- 
appointed  assistant  managing  editor/pro-  |  ager  at  the  Harrisburg,  Pi., Patriot-News. 
jects.  i 

I  OLAF  ROVE,  information  systems  man- 

KEim  BRISCOE,  43,  managing  editor  j  ager  at  the  Ralston  Purina  Co.,  Denver,  has 
at  the  Longmont,  Colo.,  Daity  Times-Call,  i  been  named  information  systems  manag- 
has  been  appointed  managing  editor  at  I  er  at  the  Vancouver,  Wash.,  Columbian. 

the  Beaumont  (Texas)  Enterprise.  j 

i  JENNIFER  IAVERMAN,miX.ches, 

KAREN  WADA,  assistant  managing  edf  \  coordinator  at  City  Pages,  an  alternative 
tor  at  the  Los  Angeles  Times,  has  been  j  weekly  in  Minneapolis,  has  been  promot- 

named  deputy  managing  editor.  I  ed  to  promotions  manager. 

DAMON  DECKO,  a  sales  representa- 

DIANE  DAY,  an  advertising  specialist  i  tive  at  Protect  Infection  Control  Products, 
with  Booth  Newspapers  in  Michigan,  has  I  was  named  classified  account  executive. 


/  I  MIKE DAVIS,4i, 

— Sweetwater 
DIANE  DAY  (Xexa^  Reporter, 

has  been  appoint¬ 
ed  publisher  of  the  Weatherjbrd  (Texas) 
Democrat.  Both  newspapers  are  owned 
by  the  Donrey  Media  Group. 


JEANNE  GRINSTEAD  KAREN  WADA 


KENNETH  D.  LANE,  who  previously 
held  sales  and  marketing  positions  at 
Knight-Ridder  and  Scripps-Howard,  has 
been  named  director  of  corporate  devel¬ 
opment  at  the  Sports  Network;,  an  inter¬ 
national  sports  wire  service. 

GREG  SHAW,  principal  engineer  at 
CSC,  was  appointed  director  of  informa¬ 
tion  systems  at  the  Sports  Network. 


STEVEN  BRANDT,  45,  publisher  of 
the  Greenville  (S.C.)  News,  has  been 
named  president  and  publisher  of  the 
Rochester  (N  Y.)  Democrat  and 
Chronicle  and  Times-Union. 

WILLIAM  deB.  (BERN)  MEBANE, 
senior  group  president  of  the  Piedmont 
Newspaper  Group,  adds  the  additional 
responsibilities  of  publisher  in  Greenville. 

All  publications  are  part  of  Gannett 
Ca.  Inc.’s  newspaper  division. 


Stud®"'* 


LAVRA  HUTCHISON  GJMIVT,  assis¬ 
tant  city  editor  at  the  Winchester  (Va.) 
Star,  has  been  named  communications/ 
Internet  manager  at  the  American  Press 
Institute,  Reston,  Va. 


Alta  Group  Newspapers 

has  agreed  to  sell 

Milford  (MA)  Daily  News 

(13.500  daily  circulation) 

Biddeford  (ME)  Journal  Tribune 

(12,700  daily  circulation) 
and 

Little  Falls  (NY)  Evening  Times 

(4,700  daily  circulation) 
to 

Community  Newspaper  Co. 

(a  subsidiary  of  Fidelity  Capital) 

We  are  proud  to  have  represented 
Alta  Group  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 


GARY  SAWYER,  41,  editor  at  the 
Mason  City,  Iowa,  Globe-Gazette,  has 
been  appointed  publisher  at  the 
Corvallis  (Ore.)  Gazette-Times. 


JAMES  C  LESSERSOHN,  4l,  managing 
director  of  corporate  planning  at  the 
New  York  Times  Co.,  has  been  promoted 
to  vice  president  of  corporate  planning. 


KEN  ELLIS,  who  previously  worked  at 
Ethnic-American  Broadcasting  Co.,TKR 
Cable  Co.  and  CBS  Inc.,  has  been  named 
Middlesex  County  sales  supervisor  of 
Greater  Media  Newspapers,  a  group  of 
eight  weekly  community  newspapers 
serving  both  Middlesex  and  Monmouth 
counties,  N.J. 
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OWNERSHIP  CHANGES 


Garden  State  Newspapers  Inc.,  an  affili¬ 
ate  of  MediaNews  Group,  recently 
reached  an  agreement  in  principle  to 
buy  three  daily  newspapers  from 
Thomson  Newspapers. 

The  newspapers  are  the  Fitchburg, 
Mass.,  Sentinel  &  Enterprise,  circula 
tion  20,100;  the  Lebanon,  Daily 
iVinrs,  circulation  21,300;  and  the 
Council  Bluffs,  Iowa,  Ifaily  Nonpareil. 
circulation  17,100.  Each  daily  also  pub¬ 
lishes  Sunday  and  affiliated  nondaily 
publications. 

Dirks,  Van  Essen  &  Associates,  based 
in  Santa  Fe,  N.M.,  represented  Thomson 
Newspapers  in  the  transaction. 

Southern  Newspapers  Inc.  and  mem¬ 
bers  of  the  Carmage  Walls  family  of 
Houston  have  signed  letters  of  intent  to 
sell  newspaper  properties  in  New 
Mexico  and  North  Carolina. 

Southern  will  sell  its  newspapers  in 
New  Mexico  —  the  daily  Portales  News- 
Tribune  and  the  twice-weekly  Quay 
County  Sun  in  Tucumcari  —  to  Free¬ 
dom  Communications  of  Irvine,  Calif. 

The  trustees  of  the  B.C.  Walls  Trust 
No.  10,  members  of  the  Walls  family 
who  also  own  and  operate  Southern 
Newspapers,  have  also  signed  a  letter  of 
intent  to  sell  the  trust’s  North  Carolina 
newspapers  to  Media  General.  Those 
newspapers  include  the  daily 
Reidsville  Review  and  the  twice- 
weekly  Madison  Messenger. 

The  Walls  family  will  continue  operat¬ 
ing  in  16  other  communities  in  Texas, 
Alabama,  Georgia  and  Kansas,  and  plan 
to  purchase  other  newspapers  as  oppor¬ 
tunities  arise. 

Dick  and  Bette  Slater  of  Westville,  Ind., 
sold  the  assets  of  Regional  News  Inc.,  in¬ 
cluding  the  Westville  Indicator  and  the 
La  Crosse,  Ind., Regional  News,  to  Dean 
Henricksen  of  Glendale  Heights,  Ill. 

The  Slaters  were  represented  by 
Dane  Claussen  of  American  Newspaper 
Consultants  Ltd.  of  Athens,  Ga.,  on  behalf 
of  the  brokerage  firm  of  WB.  Grimes  & 
Co.  of  Clarksburg,  Md. 

Steve  and  Cynthia  Haynes  and  Haynes 
Publishing  Co.  of  Oberlin,  Kan.,  have 
purchased  two  northwest  Kansas  daily 
newspapers  from  USMedia  Group  Inc. 
of  Crystal  City,  Mo.The  newspapers,  the 
Goodla$$d  Daily  News  and  the  Colby 
Free  Press,  join  the  Haynes  chain. 


which  includes  three  weekly  newspa¬ 
pers  in  Kansas. 

USMedia  operates  20  newspapers  in 
Kansas,  Iowa,  Idaho,  Arkansas,  Missouri 
and  California,  including  the  McCook 
Daily  Gazette  in  Nebraska. 

Michael  Lindsey  of  Media  Consultants 
Inc.,  Lingle,Wyo.,  and  Gilbert, Ariz., 
assisted  in  the  negotiations. 

Thomson  Newspapers  and  Paxton 
Media  Group  Inc.  have  reached  agree¬ 
ment  in  principle  under  which  Paxton 
will  buy  two  of  Thomson’s  daily  news¬ 
papers.  The  newspapers  to  be  acquired 
are  the  Enquirer-Journal  in  Monroe, 
N.C.,  and  the  Griffin,  Ca.,  Daily  News. 
The  newspapers  have  a  combined  circu¬ 
lation  of  25,500. 

Dirks,  Van  Essen  &  Associates  of  Santa 
Fe,  N.M.,  represented  Thomson  in  the 
transaction. 

The  newspapers  sold  are  among  sev¬ 
eral  that  Thomson  said  earlier  it  would 
sell  as  part  of  a  long-term  strategy  to 
reposition  the  organization  as  a  market¬ 
ing  and  communications  company.  The 
strategy  involves  organizing  the  compa¬ 
ny’s  newspapers  into  strategic  market¬ 
ing  groups,  which  develop  products  and 
services  for  regional  marketplaces,  in 
addition  to  publishing  local  newspapers. 

Arthur  and  Fran  Powers  have  purchased 
three  North  Carolina  newspapers  from 
Eugene  and  Anne  Worrell,  owners  of 
Watauga  Newspapers  Inc.  and  Avery 
Newspapers  Inc. 

The  newspapers  sold  include  the 
Watauga  Democrat,  the  Avery 
Journal,  and  the  Blowing  Rocket. 

Powers  has  been  publisher  and  exec¬ 
utive  vice  president  of  the  Worrell- 
owned  daily,  the  ^rvsto\,\z.,Herald- 
Courier,s\nce  1981, and  will  continue 
in  that  post. 

The  William  Prescott  Allen  Jr.  family  has 
sold  the  Montrose,  Co\o., Daily  Press, 
circulation  7,000,  to  Wick  Communica¬ 
tions  Co.,  Sierra  Vista,  Ariz. 

Michael  and  Patrick  Lindsey  of  Media 
Consultants  Inc.  represented  the  Allens. 

Jerry  and  Becky  Wiseman  of  Estherville, 
Iowa,  have  purcha.sed  the  Sac  Sun  of 
Sac  City,  Iowa,  and  the  Lake  View 
Resort  of  Lake  View,  Iowa,  which  have 
been  operated  as  Central  Sun  Media 
Inc.  by  the  Murphy-McGinnis  newspa¬ 


per  group.The  Wisemans  also  publish 
weekly  newspapers  in  Sibley, 
Pocahontas,  Armstrong,  Ringsted,  Swea 
City  and  Bancroft,  Iowa. 

John  van  der  Linden,  Northwest 
Publishers  Inc.,  Spirit  Lake,  Iowa,  was 
broker  for  Sac  County  properties. 

Stem  Publishing,  parent  company  of  the 
Village  Voice  in  New  York  City,  and  LA 
Weekly  in  Calif.,  has  signed  a  letter  of 
intent  to  acquire  City  Pages,  a  weekly 
alternative  newspaper  in  Minneapolis/ 
St.  Paul. 

Thomas  Bartel  and  Kristin  Henning, 
the  newspaper’s  principals,  will  remain 
as  publisher  and  associate  publisher, 
respectively. 

“The  successful  conversion  of  the 
Village  Voice  to  a  free  paper  and  our 
positive  experiences  with  lA  Weekly 
and  OC  Weekly  have  positioned  us  for 
the  expansion  of  Stem  Publishing’s  net¬ 
work  of  alternative  newsweeklies,”  said 
David  Schneiderman,  president  of  Stem. 


More  Than 
Numl^rs... 
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ADVERTISING/PROMOTION 


BY  LAURA  REINA 


N.  Y  Daily  News 
Debuts  Niche  Product 

The  new  YORK  Daily  News  has 

launched  another  ethnic  niche  publi¬ 
cation. 

Caribbeat  Monthly,  which  targets 
Caribbeans  living  and  working  in  New 


C)n  the  heels  of 
success  ivith  its 
BET  Weekend, 
the  paper 
delmts  magazine 
aimed  at 
Caribbeans 


X  Caribbeat  Monthly,  which  targets 
Caribbeans  living  and  working  in  New 
York,  debuted  on  March  9.  Approximately  400,000 
copies  were  inserted  in  zoned  editions  of  the 
Daily  News',  some  copies  were  also  distributed  at 
newsstands  in  Caribbean  neigliborhoods  and  at 
particular  commuter  points. 

The  launching  of  Caribbeat  comes  at  the  heels 
of  the  one-year  anniversary  of  BET  Weekend  —  a 

niche  publication  distributed 
by  newspapers,  and  is  a  joint 
effort  between  the  Daily 
News  and  Black  Entertain¬ 
ment  Television. 

BET  Weekend,  which  just 
moved  from  a  quarterly  to  a 
monthly  production  sched¬ 
ule,  has  a  distribution  of  1.1 
million  copies,  and  appears 
in  15  markets  around  the 
country. 

Unlike  BET  Weekend, 
Caribbeat  Monthly  is  starting  off  as  a  monthly,  and 
will  specifically  target  the  New  York  market, 
explained  Jared  McCallister,  editor  of  Caribbeat 
Monthly. 

McCallister,  who  has  been  writing  the  Caribbeat 
column  for  the  Daily  News  for  the  past  14  years, 
explained  that  readers  have  been  asking  for  more 
news  affecting  the  Caribbean  population,  as  well  as 
about  the  “homeland.” 

“We  think  this  will  fit  the  bill,”  said  McCallister. 

He  said  that  Caribbeat  will  start  off  as  a  monthly 
because  support  from  both  advertisers  and  readers 
has  been  very  strong. 

“Caribbean  readership  is  strong,  and  the  Daily 
News  is  the  choice  of  that  population,”  he  said. 

Advertisers  are  already  making  commitments  to 
the  magazine,  as  well,  and  the  goal  has  been  to 
attract  the  advertisers  that  deal  with  the  Caribbean 
population. 

For  example,  McCallister  listed  The  C( 

long  distance  carriers  and  money  . 

transfer  companies  as  advertisers.  eClttOVt 

And  the  magazine  is  also  hoping  to  COTHpViSi 
get  support  from  airlines,  insur¬ 
ance  companies,  and  financial  insti-  lyeWS  tt 


UAliVSNfMS 


McCallister  commented  that  the 


The  Caribbeat 
editorial  staff  is 
comprised  of  Daily 
News  writers  and 
freelancers 


first  issue  of  the  magazine  was  entirely  advertiser- 
supported. 

Editorially,  the  magazine  will  cover  anything  and 
everything  of  interest  to  the  community  —  enter¬ 
tainment,  health,  economics,  politics,  emigration, 
and  small-business  ownership,  for  example. 

The  editorial  board  is  made  up  of  Caribbean 
community  leaders,  as  well  as  individuals  affiliated 
with  the  West  Indian  American  Day  Carnival 
Association. 

Though  there  are  large  Caribbean  communities 
in  other  major  cities  across  the  country  —  Miami, 
Chicago,  Los  Angeles,  and  Boston,  for  example  — 
there  are  no  immediate  plans  to  expand  this  maga¬ 
zine  beyond  New  York,  explained  McCallister. 

“One  day  at  a  time,”  he  said. 

McCallister  is  a  20-year  newspaper  veteran,  and 
along  with  being  editor  of  Caribbeat,  he’s  an  assis¬ 
tant  news  editor  with  the  Daily  News,  and  will  con¬ 
tinue  at  the  paper  at  that  capacity. 
rfbbeat  continue  to  write 

„  .  his  weekly  column  in  the  News. 

I  Stajj  tS  The  Caribbeat  editorial  staff  is 

I  of  Jfaily  comprised  of  Daily  News  writers 

,  and  freelancers.  Karen  Nelson, 
tiers  ana  is  ^^e  magazine’s  associate 

ncerS  editor,  will  devote  all  of  her  time 

to  Caribbeat. 
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ADVERTISiNG/PROMOTION 


Knight-Ridder 
Adopts  Team 
Sales  Concept 

IN  ORDER  TO  keep  up  with  the  ever- 
changing  needs  of  newspaper  adver¬ 
tisers,  Knight-Ridder  is  investing  a  lot  of 
time  and  money  to  train  its  sales  staffs 
and  to  reorganize  the  sales  process. 

Carol  Weber,  director  of  customer  sat¬ 
isfaction/employee  publications  at 
Knight-Ridder,  confirmed  reports  that 
Knight-Ridder  is  spending  about  $2.8 
million  to  refocus  its  newspapers’  sales 
forces,  training  them  to  deal  with  adver¬ 
tisers  via  a  team  approach. 

Weber  explained  that  the  training, 
which  is  being  developed  internally,  is 
not  designed  to  merely  give  each  paper  a 
push  in  linage;  instead,  teams  are  being 
developed  so  they  can  work  strategically 
with  each  advertiser. 

“We’re  not  just  trying  to  sell.  We’re  try¬ 
ing  to  make  things  work  for  the  advertis¬ 


er,”  said  Weber. 

Each  team  consists  of  members  from 
the  different  departments  that  make  an 
ad  possible.  For  example,  a  team  could 
consist  of  a  sales  representative,  ad 
designer,  and  someone  from  production, 
all  with  access  to  someone  in  finance. 
The  idea  is  that  each  team  member  gets 
to  know  its  advertisers  in  full  detail. 

“From  the  sales  process,  through  pro¬ 
duction,  through  getting  biUs  right,  there 
should  be  a  team  that  really  understands 
the  advertiser,”  explained  Weber. 

All  team  members  are  being  trained  to 
better  meet  and  suit  their  advertisers’ 
needs  in  today’s  competitive  market.  For 
example,  traditionally,  when  advertisers 
call  in  with  concerns,  they  would  have  to 
speak  with  their  individual  sales  rep/ 
account  executive.  And  if  that  person  is 
not  available,  the  advertisers  would  have 
to  wait.  But  if  each  team  member  is  fully 
versed  in  the  needs  of  their  advertisers, 
he  or  she  could  take  the  call  —  regard¬ 
less  of  job  title  or  position. 

“All  of  these  tilings  are  giving  better 


service  to  the  advertiser,”  Weber  re¬ 
marked. 

Most  of  Knight-Ridder’s  training  is 
going  on  in  the  field,  though  some  com¬ 
ponents  are  being  trained  at  the  head¬ 
quarters.  Weber  speculated  that  it  will 
take  two  and  a  half  to  three  years  to  get 
sales  teams  at  all  of  the  Knight  Ridder 
newspapers  trained. 

Knight-Ridder  chose  two  newspaper 
sites  to  pilot  its  training:  the  Fort  Wayne 
(Ind.)  Newspapers  and  the  Tallahassee 
(Fla.)  Democrat.  Both  are  past  the  initial 
training  mode  and  have  adopted  the 
“team  approach.” 

“We’ve  made  tremendous  progress  in 
the  past  year,”  stated  Carolyn  Pictor- 
Hughes,  vice  president  of  sales  and  mar¬ 
keting  for  the  Fort  Wayne  Newspapers. 

The  team  environment  has  allowed 
Hughes’  staff  to  use  more  of  their  talents 
and  ideas,  and  their  solutions  have  been 
more  developed.  Also,  the  team  concept 
has  decreased  the  amount  of  overtime 
for  the  designers,  and  has  improved 
some  deadlines  to  the  production 


Oh  Mr.  Perez,  COLIN  POWELL  would  like  your  attention. 


When  Colin  Powell  wanted  to  speak  with  the  American  people, 
he  knew  just  where  to  turn  first.  Important  people.  With  important  things  to  say. 
You’ll  find  them  every  Sunday  in  Parade.  81  million  readers  already  do. 

America’s  Sunday  Best. 


ADVERTISING/PROMOTION 


department,  she  said. 

At  first,  it  took  awhile  for  the  teams  to 
develop  cohesiveness;  for  example, 
advertising  managers  are  now  called 
team  coaches,  and  they  do  act  more  like 
coaches  than  bosses.  But  now,  an  adver¬ 
tiser  can  call  and  work  with  an  assistant, 
designer,  or  whoever  is  on  the  team,  and 
the  problem  can  be  solved  because  of 
the  team  approach,  explained  Hughes. 

Being  a  pilot  site  has  had  its  ups  and 
downs,  Hughes  said.  For  example,  chang¬ 
ing  and  adding  software  has  been  chal¬ 
lenging.  But  advertisers  arc  very  happy, 
and  through  the  team  process  advertis¬ 
ing  revenue  has  increased,  said  Hughes. 

Doris  Dunlap,  senior  vice  president 
and  general  manager  at  the  Tallahassee 
Democrat,  explained  that  after  her  paper 
volunteered  to  be  a  pilot  two  years  ago, 
it  combined  advertising  with  the  ad  pro¬ 
duction  process,  and  designed  teams 
around  its  advertisers’  needs. 

“We  moved  into  teams  by  trying  to 
analyze  how  much  production  support 
and  marketing  assistance  each  advertiser 
needed,”  said  Dunlap. 

From  there  the  paper  came  up  with 
seven  teams,  and  each  team  has  170  to 
260  advertisers.  Dunlap  explained  that 
the  paper  analyzed  the  skills  necessary  to 
work  as  a  team,  and  enhanced  the  tech¬ 
nology  to  supjxjrt  the  teams  so  they 
could  have  more  information  quicker. 

Dunlap  said  that  since  the  paper  has 
adopted  the  team  concept,  its  account 
base  has  increased. 

Training  is  ongoing,  said  Dunlap.  It 
involves  individual  skills  training  as  well 
as  training  people  on  how  to  work  as  a 
team,  and  learning  how  to  function  and 
solve  problems  together. 

The  paper  will  continue  to  fine-tune 
what  it’s  learned,  and  won’t  ever  go  back 
to,  what  Dunlap  described,  “an  assembly 
line  process.” 

“That’s  the  way  we  operate  now,”  she 
said.  —  Laura  Reina 

Landons  Elected 
Co.  Officers 

OWEN  LANDON  III,  director  of  mar¬ 
keting  for  Landon  Associates,  and 
Mark  Landon,  regional  director  of  the 
western  region,  were  recently  elected  to 
become  officers  of  the  company  in  the 
capacity  of  vice  president. 

Owen  Landon  III  joined  Landon  in 
1991  directly  from  Fairchild  Pub¬ 
lications.  He  also  served  on  the  advertis¬ 


ing  sales  staff  of  the  Quincy,  Mass., 
Patriot  Ledger.  Mark  Landon  joined 
Landon  in  1994  after  holding  a  manage¬ 
ment  position  at  the  Los  Angeles  Times. 
Before  that,  he  was  with  Republic  Radio, 
a  division  of  Katz  Communications. 

USA  Weekend 
Award  Winners 

The  JANUARY  24-26  issue  of  USA 
Weekend  magazine  featured  the  win¬ 
ners  of  its  second  “Most  Caring  Coach 
Awards.” 

Readers  nominate  amateur  coaches 
who  have  devoted  a  great  deal  of  time 
and  energy  to  young  people  on  and  off 
the  playing  field. 

Winners  were  Gloria  Peek  of 
Rochester,  N.Y;  Jerry  Knoop,  Fairland, 
Ind.;  Robert  Ross,  Ortonville,  Minn.;Vede 
Lally,  Gallup,  N.M.;  Dan  McDavid,  Franklin 
Furnace,  Ohio. 

Chevrolet 
Sponsors  Parade 
Soccer  Teams 

CHEVROLET, THE  OFFICIAL  automo¬ 
tive  sponsor  of  U.S.  Soccer,  is  spon¬ 
soring  the  1997  All-America  High 

School  Boys  and  Girls  Soccer  Teams. 
These  teams  will  salute  74  outstanding 
young  soccer  players  from  throughout 
the  country. 

Support  from  Chevrolet  assists  the 
U.S.  Soccer  Federation,  the  nation’s 
largest  amateur  soccer  organization,  in 
administering  programs  such  as  coaches 
clinics,  referee  certification,  and  Olympic 
development  programs  for  the  2.5  mil¬ 
lion  soccer  players  in  America. 

The  Parade  Boys  Soccer  Team  was 
founded  in  1979,  and  the  Girls  Team  was 
introduced  in  1993. 

Martino 
Joins  NNN 

Donna  martino  joined  the 

Newspaper  National  Network 
(NNN)  as  sales  manager,  pharmaceutical 
advertising. 

Martino  was  formerly  account  manag¬ 
er,  pharmaceutical  advertising,  for  the 
New  York  Times.  Prior  to  that,  she  was 
account  manager,  national  advertising,  for 
the  San  Francisco  Newspaper  Agency. 


No  Deal  For 
NCI  And  Century 

Network  communications  inc. 

(NCI)  ceased  negotiations  with  the 
owners  of  Century  Publishing  Co.  of 
Coeur  d’Alene,  Idaho,  concerning  NCI’s 
acquisition  of  the  company. 

They  were  unable  to  reach  definitive 
agreement  after  extended  discussions 
since  late  December  1996. 

NCI  is  a  privately  held  multimedia 
communications  company  and  publisher 
of  printed  and  online  real  estate  listings. 

Departments 

Renamed 

The  TAMPA-TIUBUNE  renamed  two 
departments  to  better  reflect  their 
changing  role  at  the  newspaper:  the 
Research  Department  is  now  Market 
Development,  and  the  Promotion  Depar¬ 
tment  is  now  Marketing  Communications. 

Ad  Revenue 
Up,  Inches  Down 
At  Wash.  Post 

Total  ADVERTISING  VOLUME  at  the 
Washington  Post  fell  4%  to 
3,070,200  inches,  from  3,212,100  inches 
in  1995.  Post  advertising  revenue 
increased  3%  to  $558.9  million,  from 
$541.4  million  in  1995.  Both  daily  and 
Sunday  circulation  at  the  Post  declined 
1%  during  1996.  For  the  fourth  quarter  of 
1996,  newspaper  division  revenue  rose 
8%  from  the  comparable  period  in  1S>95. 
Washington  Post  advertising  inches  were 
essentially  unchanged  from  fourth-quar¬ 
ter  1995  at  833,000  inches. 

ASTech,  ACTON 
Join  Forces 

APPUED  segmentation  Technolo¬ 
gy  (ASTech),  a  Denver-based  data¬ 
base  mariceting  consultancy  for  newspa¬ 
pers,  and  ACTON  Group  Ltd.,  a  Lincoln, 
Neb.-based  direct  marketing  agency, 
formed  ASTech  ACTON  L.L.C. 

This  new  business  will  provide  the 
newspaper  industry  with  start-to-finish 
database  marketing  solutions,  and  will 
help  newspapers  increase  incremental 
revenue  through  direct  mail. 
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Belo  names 
directors;  swaps 
TV  stations 

A.H.  belo  Corp.,  whose  acquisition 
of  the  Providence  Journal  Co.  was 
approved  by  the  Federal  Communica¬ 
tions  Commission  on  Feb.  28,  appointed 
four  Journal  Co.  directors  to  its  board, 
effective  May  14. 

The  Journal  Co.  is  now  a  subsidiary  of 
Belo,  which  will  publish  the  Providence 
Journal-Bulletin  and  also  have  its  own 
board  of  directors. 

Named  to  the  Belo  board  were; 
Stephen  Hamblett  and  Peter  Freeman, 
who  will  serve  as  Class  III  directors 
until  Belo’s  May  1998  annual  meeting; 
Fanchon  Burnham,  who  will  serve  as  a 
Class  I  director  until  Belo’s  May  1999 
annual  meeting;  and  Henry  Becton  Jr., 
who  will  serve  as  a  Class  II  director 
until  the  company’s  May  2000  annual 
meeting. 

Hamblett,  62,  was  chairman,  CEO  and 
publisher  of  the  Journal  Co.  In  addition 
to  his  new  seat  on  the  Belo  board,  he 
will  be  a  director,  chairman,  CEO  and 
publisher  of  the  subsidiary  company  of 
the  Journal-Bulletin. 

Belo  also  reached  agreement  to 
exchange  its  UPN  affiliate  television  sta¬ 
tion  in  Seattle,  KIRO-TV,  for  a  CBS  affili¬ 
ate  station  in  St.  Louis.That  deal  was 
necessitated  when  Belo  acquired  the 


NBC  affiliate  in  Seattle-Tacoma,  KING- 
TV,  as  part  of  the  Journal  Co.  acquisition. 
FCC  regulations  prohibit  a  company 
from  owning  multiple  TV  stations  in  a 
market. 

Under  the  deal,  Belo  acquires  KMOV- 
TV  in  St.  Louis,  Cox  Broadcasting  takes 
over  KIRO-TV  in  Seattle  and  l^ramount 
Stations  Group  will  take  over  KSTW-TV 
in  Seattle-Tacoma.  KSTW  is  now  owned 
by  Gaylord  Broadcasting,  which  is  under 
contract  to  sell  the  station  to  Cox  and 
has  consented  to  the  new  arrangement. 

Three  Gannett 
hoard  members 
to  retire 

Three  members  of  Gannett  Co.’s 
board  of  directors  —  Andrew 
Brimmer,  Rosalyn  Carter  and  Rollan 
Melton  —  will  leave  their  posts  in  May. 
All  reach  mandatory  board  retirement 
age  for  either  internal  or  external  mem¬ 
bers. 

Brimmer,  70,  a  former  member  of  the 
Federal  Reserve  System’s  board  of  gov¬ 
ernors,  has  been  a  Gannett  board  mem¬ 
ber  since  August  1980.  He  is  president 
of  Brimmer  &  Co.  and  chairman  of  the 
District  of  Columbia  Financial 
Responsibility  and  Management 
Assistance  Authority. 

Carter,  70,  former  first  lady,  author 


and  businesswoman,  has  been  a  mem¬ 
ber  of  Gannett’s  board  since  August 
1983. 

Melton,  65,  is  former  chairman  and 
CEO  of  Speidel  Newspapers,  which 
Gannett  acquired  in  1977.  He  has 
served  on  the  board  since  then.  Melton 
will  continue  as  a  columnist  for  the 
Reno  (Nev.)  Gazettejoumal. 

Grand  for  PR 

The  university  of  Oregon s 
School  of  Journalism  and 
Communication  has  capped  a  two-year 
fund  drive  with  its  largest  endowment 
ever  —  $1.5  million  for  a  chair  in  pub¬ 
lic  relations. 

The  gift,  from  an  anonymous  couple, 
highlighted  over  $4  million  donated 
overall. 

The  school,  in  Eugene,  said  nearly 
one  in  four  1996  graduates  specialized 
in  PR,  and  the  number  is  growing  every 
year. 

Education  prizes 

ANNETT  SUBURBAN  Newspapers, 
based  in  White  Plains,  N.Y.,  has 
established  the  Gannett  Golden  Apple 
Awards,  sponsored  by  the  New  York 
Lottery,  to  celebrate  outstanding  educa¬ 
tion  in  Westchester  County.  Community 
leaders  will  judge  entries  and  name 
winners  at  an  awards  dinner  in  May. 


Eliminate  the  pressure  and  stress  of  producinq  your  own  TV  book 
Use  Print  Marketing  Concepts  insteod 
Our  expertise  in  sales,  layout,  design  and  editorial  content  can 
help  you: 

put  your  editorial  resources  to  better  use. 
gain  contract  customers  without  continued  soles  hassle, 
save  precious  time  and  money 
Print  Marketing  Concepts  has  proven  results 
with  a  circulation  of  1  S  million 
Get  fast  relief  from  your 
TV  book.  Call  PMC  today 


Print  Morketing  Concepts 
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BY  MARK  FITZGERALD 


By  The 
Book 


IN  AN  ERA  when  newspaper  processes  from 
ad  order  entry  to  page  design  are  performed 
on  computer  screens,  increasing  numbers  of 
layout  departments  are  coping  in  the  new 
paperless  environment  the  old-feshioned 
way;  They  are  writing  down  the  rules. 

More  newspapers  are  taking  on  the  sometimes 
arduous  task  of  assembling  a  layout  manually  in  an 
effort  to  codify  standard  operating  procedures  in 
the  age  of  pagination. 

“It  settles  every  argument  we  have,”  said  Robert 
Hammond,  a  layout  manager  at  the  New  York 

Times. ""It  also  prevents  any 
argument,”  Hammond  added, 
“because  it’s  right  thereiYes, 
we  can  do  this.  No,  we  can’t. 
It  takes  the  editorial  side  off 
the  hook,  and  it  takes  me  off 
the  hook.” 

When  layout  and  page 
design  managers  get  together 
—  as  they  did  recently  in  San 
Antonio,Texas,  for  the  annual 
American  Newspaper  LayOtit 
Managers  Association  —  shop 
talk  inevitably  turns  to  the  perennial  problem  of 
advertising  salespeople,  who  make  space  commit¬ 
ments  the  newspaper’s  paginators  simply  cannot 
fiilfUl. 


As  page  design 
and  ad  taking 
go  paperless, 
more  layout 
departments 
find  a  manual  is 
a  valuable  tool 


And  those  promises  are  made  as  much  out  of 
sheer  ignorance  as  from  a  willingness  to  do  any¬ 
thing  to  make  the  sale,  layout  managers  say. 

“Every  salesperson  takes  their  product  out  in  the 
field  and  they  think  they  know  it.  But  they  have  no 
idea  how  it’s  made  up,”  said  Robert  B.  Maxwell, 
makeup/scheduling  manager  for  the  Seattle  Times. 

“They  think  we  don’t  operate  under  any  rules,” 
Maxwell  added. 

But  of  course  the  rules  layout  managers  operate 
under  have  only  become  more  complex  as  their 
newspapers  have  added  more  color  capability, 
replaced  paper  dummies  with  electronic  pagina¬ 
tion,  laid  on  more  zones,  introduced  so-called 
“seamless”  zoning  of  classified  ads,  converted  ad 
order  taking  and  entry  from  a  manual  to  an  elec¬ 
tronic  process,  pushed  back  sales  deadlines  —  and 
significantly  increased  the  number  of  promotional 
house  ads. 

“Our  promotion  space  has  gone  up  consider¬ 
ably,”  said  David  D.  Cieorgia,  manager/advertising 
services  for  the  Blade  in  Toledo,  Ohio. 

At  the  Norfolk,  Va.,  papers,  the  layout  department 


is  girding  for  a  promotional  campaign  tied  to  the 
papers’  redesign  that  will  take  up  some  $3  million 
worth  of  space. 

“It’s  to  be  treated  like  paid  ads.  And  a  lot  of  it  is 
color,”  said  operations  manager  Tom  Duke. 

House  ads  are  the  kind  of  thing  that  cries  out  for 
a  rule  book.  And,  indeed,  many  newspapers  have 
developed  ad  hoc  rules  because  of  them.  Using 
house  ads  to  fill  last-minute  ad  kills  is  one  sore 
spot. 

At  the  St  Petersburg  Times,  for  instance,  house 
ads  are  banned  from  the  A  section  “because  the 
publisher  got  tired  of  explain¬ 
ing  to  an  advertiser  why 
there  was  a  promotional  ad 
in  A  —  even  if  it  was  in  a  dif¬ 
ferent  day”  than  the  advertis¬ 
er  was  scheduled  to  run,  said 
TonyTurek. 

House  ads  are  often  tagged 
as  “must  run”  by  promotional 
departments  that  seem  not  to  realize  that  an  ad 
can  push  page  counts  up. 

“I  ask  them,  is  this  ad  worth  two  pages  of 
newsprint?’  ”  one  layout  manager  said. 

At  the  same  time,  some  of  the  old  rules  have 
gone  out  the  window.  During  one  ANLOMA  discus¬ 
sion,  there  was  widespread  agreement  that  the  old 
rule  of  a  60/40  percentage  mix  of  editorial  and 
advertising,  respective!)',  no  longer  holds  much 
sway. 

Except  for  certain  special  sections,  the  managers 
agreed,  the  rule  is  honored  more  in  the  breach 
than  the  observance. 

With  all  these  changes,  so  much  of  a  typical 
newspaper’s  work  flow  eventually  streams  through 
the  layout  department  that  compiling  a  manual  to 
explain  it  all  can  be  an  arduous  task  in  its  own 
right. 

When  the  Virginian-Pilot  and  the  Ledger-Star  in 
Norfolk,  Va.,  merged  its  makeup  department  with 
advertising  order  entry,  an  employee  team  was 
assigned  to  compile  a  manual. 

“It  took  a  team  to  go  through  all  the  processes, 
each  step  . . .  [but]  now  every  standard  operating 
procedure  is  documented,”  said  the  newspapers’ 
Pam  Appel. 

The  New  York  Times  took  an  immersion  approach 
to  the  development  of  its  manual  three  years  ago: 
The  document  was  hammered  out  over  two  long 
days  in  a  hotel  room,  says  the  paper’s  Hammond. 

(See  Design  on  page  35) 


Though  interest  in 
manuals  has 
increased  in  recent 
years,  they  are  not 
new,  of  course 


22  Edittx-  &  PuBUSHER  ■  March  15, 1997 


NEWS  TECH 


\fendors’ 

Appointments 


Garden  State  Paper  Co.,  Elmwood  Park,  N.J.,  pro¬ 
moted  two  managers  at  its  GSP  Recycling  Corp. 
subsidiary  (trading  as  Bruno  &  D’Elia)  to  new  posi¬ 
tions  created  in  anticipation  of  the  planned  retire¬ 
ment  of  president  Joseph  A.  D’Elia. 

Former  operations  director  THOMAS  r. 
VIZIOII  was  named  general  manager  and  former 
warehouse  operations  manager  WHUAM  J. 
D’EUA  was  named  assistant  general  manager. 

Vizioli  will  be  responsible  for  all  planning,  orga¬ 
nizing,  staffing  and  operation  at  the  subsidiary’s  six 
recycling  centers  in  New  Jersey  and  New  York.  He 
joined  the  company  in  1971  as  a  plant  manager. 
Earlier  in  his  career,  Vizioli  was  a  contract  adminis¬ 
trator  for  two  technology  companies. 

William  D’Elia  has  served  in  various  positions 
since  joining,  in  1972,  the  company  his  grandfather 
co-founded  in  1945. 

UNDA  E.  PENROD  was  named  sales  vice  presi¬ 
dent  at  Managing  Editor  Inc.,  a  publishing  software 
developer  and  Quark  Publishing  System  integrator 
based  in  Jenkintown,  Pa. 

Most  recently  marketing  director  for  the 
Publishing  Industry  Group  at  EDS,  Penrod  earlier 
held  sales  and  marketing  positions  at  Digital 
Equipment  Corp.  and  McGraw-Hill. 

A  new  president  was  appointed  at  Gerber 
Scientific  Inc.,  South  Wmdsor,  Conn.,  which  also 
named  a  general  manager  for  its  Gerber  Systems 
Corp.  subsidiary. 

MICHAEL  J.  CHESiURE  is  responsible  for 
ojjerations  at  all  four  wholly  owned  Gerber  sub¬ 
sidiaries  as  president  and  chief  operating  officer. 

He  also  was  named  a  company  director.  The  former 
president  of  General  Signal  Corp.’s  Electrical  Group 
held  various  management  positions  in  his  21  years 
at  the  Farmington,  Conn.,  company.  Cheshire  takes 
over  the  posts  from  George  M.  Gentile,  who 
remains  Gerber  chairman  and  CEO. 

GARY  DOLGINS,  marketing  vice  president  at 
Gerber  Systems  Corp.,  is  now  vice  president  and 
general  manager  of  the  company’s  graphic  arts 
business  unit.  Dolgins  earlier  served  as  sales  and 
marketing  vice  president  at  Escher-Grad 
Technologies,  and  as  senior  marketing  executive  at 
Polychrome  Corp.,  Crosfield  Electronics  and 
DuPont  Fuji  Electronic  Imaging. 

DAVID  ML  BARTRAM  joined  the  Anitec  unit  of 
International  Paper’s  Imaging  Products  Division  as 


plate  marketing  manager.  Western  Hemisphere, 
based  in  Ridgewotxl,  N.J. 

With  10  years’  experience  in  the  printing  indus¬ 
try,  Bartram  most  recently  was  an  account  manager 
at  Bayer  Corp.’s  Agfa  division.  Before  Agfa  acquired 
Hoechst’s  printing  materials  business,  Bartram  was 
Enco  senior  plate  marketing  manager  and  senior 
technical  sales  representative. 

MICHAEL  JAHN  was  appointed  OEM  manager  at 
ISDN  applications  provider  4-Sight  L.C.,  Woburn, 
Mass.,  where  he  is  responsible  for  establishing  bundl¬ 
ing  and  integration  agreements  with  original  equip¬ 
ment  manufacturers  and  other  third-party  vendors. 

Most  recently  technical  director  of  the  Scitex 
Graphic  Arts  Users  Association,  Jahn  earlier  directed 
prepress  services  for  Shea  Communications,  over¬ 
seeing  efforts  to  incorporate  new  technologies,  in¬ 
cluding  remote  color  proofing  for  customers  asing 
ISDN  communications  and  dye-sub  or  ink-jet  print¬ 
ers. 

ABB  Industrial  Systems  Inc.,  New  Berlin,  Wise., 
announced  two  executive  promotions  last  month. 
Drives  and  metals  systems  senior  vice  president 
and  general  manager  CHARLES  F.  CLARK  was 
named  executive  vice  president  of  the  U.S.  unit  of 
ABB  Asea  Brown  Boveri  Group,  and  DEAN  HOFF¬ 
MAN  is  the  new  vice  president  of  drive  products 
and  systems. 

Under  Clark,  the  5(X>«mployee  operation 
expanded  into  web  printing  drives  and  control  sys¬ 
tems.  In  addition  to  his  new  role  and  service  on  the 
management  executive  committee,  Clark  continues 
to  lead  the  Drives  and  Metals  Systems  division. 

An  electrical  engineer,  Clark  spent  13  years  with 
General  Electric,  selling  and  servicing  drives  sys¬ 
tems.  Before  joining  ABB,  he  served  as  general  man¬ 
ager  of  AUen-Bradley/Stromberg  Inc.,  a  joint  venture 
of  Milwaukee-based  AUen-Bradley  Co.  and  ABB 
Stromberg  Drives  Oy,  Helsinki. 

Clark  credited  Hoffman  with  “extensive  experi¬ 
ence  in  manufacturing  and  bringing  new  products 
to  market  across  a  wide  range  of  industries.  In  adtU- 
tion  to  his  new  responsibilities,  Hoffman  remains 
vice  president  of  manufacturing  for  the  entire  opera¬ 
tion  at  the  recently  expanded  New  Berlin  facility. 

Hoffman  joined  ABB  from  Applied  Power  Inc., 
BuUer,Wis.,  where  he  was  operations  vice  presi¬ 
dent.  He  earlier  held  manufacturing,  inventory  con¬ 
trol  and  financial  management  positions  with  AUen- 
Bradley,  Eaton/Cuder-Hammer  and  General  Motors. 
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Imagine  an  online 
network  that  can: 


^  pilore  than  75  of  the  top  news¬ 
papers  in  the  U.S.  and  Canada 
Have  already  affiliated  with  NCN, 

,  the  first  and  only  national  online 
news  and  information  network 
designed  to  produce  revenue  for 
online  newspapers.  Why  don’t 
you  join  us? 

For  more  information  on  joining 
«’  NCN  and  reaping  the  benefits 
of  affiliation,  contact  NCN’s 
Affiliate  Relations  Department  at 
212.373.9373  or  J03.284.6670. 
E-mail:  sbokern@newcentury.net 
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INTERACTIVE  COMMUNICATIONS 


BY  DAVID  NOACK 


‘Reading’  The 
Newspaper  By  Phone 


Jr  UUE  RUSSELL  CANT  read 
the  daily  newspaper  any¬ 
more. 

The  ability  most  people 
take  for  granted  each  day, 
she  can  only  remember,  ever 
since  she  lost  her  eyesight  after  an 
illness  a  couple  of  years  ago. 

But  thanks  to  a  service  called 
Newsline  for  the  Blind,  provided  by  the  National 
Federation  of  the  Blind,  Russell  and  millions  of 
other  blind  and  severely  visually  impaired  people 
now  can  “read”  newspapers,  though  not  in  the  con¬ 
ventional  way. 

“In  the  few  pre-Newsline  months  that  I  was 
blind,  1  did  not  have  much  of  a  news  desire,  since  1 
was  concerned  with  my  overall  health,”  Russell 
said.  “I  did  watch  some  news  programs.” 

She  discovered  Newsline  while  undergoing  treat¬ 
ment  and  therapy  at  the  Louisiana  Center  for  the 
Blind  in  Rustin.Though  she  didn’t  use  the  service 
much  while  in  treatment,  since  returning  to  New 
Orleans,  “I  have  found  it  imperative  to  getting  the 
news,”  she  said. 

Newsline  for  the  Blind, 
which  debuted  in  1994,  is 
a  24-hour-a-day,  year-round 
service  accessible  by 
push-button  telephone.  It 
features  USA  Today,  the 
Chicago  Tribune,  New 
York  Times  and  Baton 
Rouge  Advocate. 

The  service  plans  to 
add,  over  the  next  several 
months,  the  Houston 
Chronicle,  Baltimore  Sun 
and  Cherry  Hill,  N.J., 

Courier-Post. 

Federation  officials  esti¬ 
mate  that  a  few  thousand 
people  avail  themselves  of 
the  service  daily.  Users  get 
an  identification  number 
and  a  security  code. 

It  works  this  way: 

Newspapers  transmit  the 
text  of  stories  —  no  adver¬ 
tising  —  via  computer  to 


Noack  is  a  freelance  writer 
based  in  Beacon,  N.  Y. 


the  federation’s  headquarters  in 
Baltimore.The  text  is  then  distrib¬ 
uted  to  Newsline  computers  in 
communities  around  the  country. 
The  remote  computers  are  housed 
in  what  are  called  “local  service 
centers,”  which  can  be  anything 
from  a  nonprofit  agency  to  a  news¬ 
paper  office.  Each  service  center 
has  12  to  24  dedicated  phone  lines  to  handle  indi¬ 
vidual  callers. 

When  a  call  is  received,  a  special  digital  speech 
program  is  activated  and  converts  the  text  files  to  a 
human-like  voice.  Users  touch  phone  keypads  to 
select  sports,  business,  and  national  news. 

The  service  is  free.  Users  pay  only  for  the  phone 
call.  But  there  are  costs  to  set  up  the  telephone 
lines  at  the  service  centers:  $30,000,  plus  $5,000 
for  adding  a  local  newspaper.  Annual  operating 
costs  are  $12,000,  plus  $2,000  for  the  addition  of  a 
local  newspaper.  The  costs  are  usually  borne  by 
local  federation  chapters,  corporate  donations,  and 
nonprofit  and  civic  groups. 

Federation  President 
Marc  Maurer  said 
Newsline  is  part  of  an 
evolutionary  process  of 
trying  to  bring  the  news 
to  blind  people. 

“Part  of  a  shift  in  the 
culture  is  that  blind  peo¬ 
ple  now  expect  to  get  the 
news.This  is  a  new  phe¬ 
nomenon,”  he  said. 

Blind  f>eople  have  tradi¬ 
tionally  shied  away  from 
newspapers  because  there 
was  the  problem  of  get¬ 
ting  someone  to  read 
aloud,  and  few  timely  and 
complete  Braille  editions 
were  available. 

“There  are  lots  of 
things  in  the  newspaper 
that  none  of  us  knew 
about,”  Maurer  said,  adding 
that  the  service  provides 
“greater  depth  than  we’ve 
ever  had  before.”  He  said 
the  service  was  building 
“a  search  feature  where 
you  can  enter  a  string  of 


Data-to-voice^ 
sen' ice  makes 
neivs  accessible 
to  lisually 
impaired 


Dr.  Harold  Snider  uses  a  telephone  to  catch  up 
on  the  news  with  Newsline,  a  service  that 
provides  voice  versions  of  newspaper  stories. 
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characters  so  you  can  search  the  news¬ 
paper.” 

He  also  hopes  to  get  more  newspa¬ 
pers,  national  and  local,  involved  and  to 
expand  the  number  of  service  centers 
so  that  more  people  can  dial  in  locally. 

Brett  Winchester,  who  suffers  from 
the  degenerative  eye  disease  retinitis 
pigmentosa,  used  to  rely  on  radio  and 
television  for  news.  Now  he  tries  to 
make  a  habit  of  dialing  Newsline. 

“The  ability  to  read  what,  how  and 
when  I  want  is  exciting,”  said 
Winchester,  who  manages  reading  ser¬ 
vices  for  the  Idaho  Commission  for  the 
Blind  and  Visually  Impaired  in  Boise. 

Howard  A.  Tyner,  editor  and  vice  pres¬ 
ident  of  the  Chicago  Tribune,  said  the 
newspaper’s  involvement  with 
Newsline  began  at  the  1994  Gridiron 
dinner  in  Washington,  D.C.,  where  he 
happened  to  sit  at  a  table  with  David 
Tatel,  a  blind  federal  appellate  judge. 

“He  and  I  spent  the  entire  evening 
discussing  how  he  worked,”Tyner  said. 
The  judge  explained  how  he  hires  read¬ 
ers  to  read  the  newspaper,  how  readers 
help  him  with  briefs  and  what  the 
National  Federation  of  the  Blind  was 
doing. 

Tyner  said  the  decision  to  participate 
in  the  service  was  “a  no-brainer,”  despite 
the  fact  that  it  involves  giving  away 
newspaper  content. 


“The  ability  to  read 
what,  how  and 
when  I  want 
is  exciting” 

Gale  Wiley,  New  Media  director  at  the 
Houston  Chronicle,  said  the  project 
may  have  commercial  implications. 

“We  think  if  it’s  successful  for  the 
visually  impaired,  it  might  be  a  product 
for  people  who  are  driving  into  town 
with  their  hands-off  cellular  phones  in 
their  car,”Wiley  said. 

“Unlike  other  dial-up  services,  which 
make  newspapers  available  at  around 
midday,”  said  James  Patterson,  vice  presi¬ 
dent  of  New  York  Times  Business 
Information  Services,  “this  voice  service 
will  provide  the  Times  almost  as  early  as 
the  comparable  print  versions  are  mak¬ 
ing  the  rounds.” 


Rules  Of  The 
Highway 

UIDEUNES  FOR  JOURNAUSTS 
plying  the  Internet,  as  compiled 
from  Associated  Press  and  Media 
General  policies: 

1  Use  company  accounts  for  business 


purposes  only. 

2  Be  careful  what  you  say,  especially 
about  public  issues.  Act  like  you’re  repre¬ 
senting  your  news  organization  at  a  pub¬ 
lic  meeting,  or  writing  on  company  let¬ 
terhead. 

If  you  don’t  want  it  on  CNN  or  in 
Times  Square,  don’t  put  it  online. 

3  Respect  the  privacy  of  people  using 
online  forums.  They  may  not  know  jour¬ 
nalists  are  watching. 

4  Identify  yourself  and  your  organiza¬ 
tion.  Don’t  quote  anybody  without  veri¬ 
fying  who  they  are  and  their  intent  to 
speak  publicly.  E-mail  addresses  can  be 
faked  and  shared. 

5  Apply  the  strictest  standards  of  accu¬ 
racy.  Though  used  by  authorities  —  and 
quacks  —  the  Internet  is  no  authority. 
Never  assume  information  is  up  to  date 
or  accurate. 

6  Respect  the  copjrights  of  individuals 
and  organizations,  and  assume  libel  laws 
apply. 

7  Follow  basic  rules  of  Netiquette. 
Learn  about  news  groups  and  read  FAQs 
before  asking  questions. 

Don’t  use  all  caps.  Don’t  flame.  Don’t 
ramble. 

8  Retrieve  data  from  original,  not  sec¬ 
ondary,  sources,  i.e.  census  data  from  the 
Census  Bureau’s  site. 

9  Downloading  programs  can  bring  in 
viruses  that  damage  company  networks. 


Plan  to  Survive! 


You  can  tell  people  how  to  survive  a  tornado  Vvith  a  FREE, 
non-commercial  1 1 -minute  video  that  teaches  through  real-life 
examples. 

‘Tornado:  Plan  to  Survive!”  is  jointly  sponsored  by  the 
National  Coordinating  Council  on  Emergency  Management 
and  State  Farm  Fire  and  Casualty  Company. 

A  brochure  containing  the  same  type  of  information  also  is 
available.  We’ll  send  you  brochures  to  distribute  or  you  may 
ask  people  to  write  directly  to  State  Farm. 

Contact  us  with  this  form,  or  e-mail  us  at:  info@statefann.com 


Please  send  the  following: 

_ 11 -minute  safety  program 

_ 3/4-inch  tape 

_ 1-inch  tape 

_ 30-second  TV  PSAs 

_ _  3/4-inch  tape 

_ _  1-inch  tape 

_ 30-second  radio  PSAs  (cassette) 

_ _ Brochures  (quantity: _ ] 


Maii  to:  TORNADO  /  Public  Affairs  Department 
State  Farm  insurance 
One  State  Farm  Piaza 
Bloomington,  IL  61710-0001 


Fax:  (309)  766-2670 


Phone:  (309)  766-2625 
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Tailored  News 
Online 


EUTERS  NEW  MEDIA  has  launched  a 
Worid  Wide  Web  wire  service  provid¬ 
ing  special,  customized  feeds  to  Web 
sites.  Called  “Target  News,”  the  ser¬ 
vice’s  actual  daily  content  can  be  tai¬ 
lored  to  mesh  with  that  of  the  individual  Web  sites 
that  subscribe  to  it. 

Target  News  is  being  marketed  to  online  news¬ 
papers  and  other  news  organizations,  as  well  as  to 
corporations  that  want  to  become  a  source  of 
credible  news  to  their  own  customer  base. 

According  to  Reuters  New  Media  vice  president 
of  sales  Jim  Hohman,  a  typi¬ 
cal  customer  for  the  service 
might  be  an  auto  manufactur¬ 
er,  who  adds  an  auto-indus- 
try-specific  feed  on  its  Web 
site  in  order  to  keep  readers 
coming  back  for  constantly 
updated  auto-related  news. 

Target  News  allows  Web 
publishers  to  create  a  cus¬ 
tomized  news  service  that  is  delivered  in  HTML 
format.  Customers  can  choose  from  a  number  of 
preconfigured  “baskets”  of  news,  or  they  can  create 
their  own.  Reuters  “cybrarians”  are  assigned  to  cus¬ 
tomers  to  develop  a  profile  that  filters  out  specific 
news  from  Reuters’  offerings. 

The  automatically  selected  news  is  filtered  and 
extracted  from  a  mix  of  all  the  Reuters  general 
news  and  media  services,  some  of  the  companies’ 
corporate  and  equities  services,  and  industry  and 
company  news  sources.  A 
client  in  the  pharmaceuticals 
industry,  for  example,  might 
create  a  custom  wire  feed 
that  delivers  industry  head¬ 
lines,  company  news,  and 
reports  about  Food  &  Drug 
Administration  (FDA)  and 
other  regulatory  activities. 

Executive  vice  president 
Andrew  Nibley  says  that  the 
idea  behind  Target  News  is  to 
“build  a  product  that’s  a  batch 
of  one.”  He  envisions  selling 
the  service  even  to  competi¬ 
tors,  because  what  each 
receives  can  be  different. 

The  service  is  currently  in 
beta  testing,  and  thus  far  two 
customers  have  signed  on: 
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Meredith  Publishing’s  Agriculture  Online  Web  site, 
and  Inman  News  Features,  a  real  estate  industry 
news  service  and  syndicator. 

Hohman  says  he  also  hopes  to  find  general  inter¬ 
est  news  oiganizations  that  may  want  to  create 
custom  wires  for  different  sections  of  their  Web 
sites.  A  health  care  section  could  feature  a  medical 
Target  News  basket,  for  example. 

The  service  doesn’t  come  cheap.The  basic  rate 
is  a  $2,5(X)  per  month  flat  fee,  plus  a  share  of 
advertising  revenues  generated  by  the  Target  News 
service  on  the  customer’s  site.  For  nonadvertising- 
supported  sites,  a  higher  monthly  fee  is  negotiated. 
Hohman  says  that  for  clients  wanting  several  bas¬ 
kets,  a  discount  is  worked  out. 


Two  Sets  Of  Ads 

The  JERUSALEM  POST'S  Internet  Edition  has 
begim  “splitting”  advertising  between  its  Israel- 
and  U.S.-based  servers. 

According  to  Derek  Fattal  of  the  Post,  the  U.S. 
server  (www.jpost.com)  is  running  advertising  gen¬ 
erated  by  the  American  Web  advertising  network 
Doubleclick.  Meanwhile,  the  Post’s  Israel-based  serv¬ 
er,  (www.jpost.com)  continues  to  run  advertising 
sold  in  Israel. 

Visitors  to  the  U.S.  site  see  DoubleClick-placed 
banner  ads  at  the  top  of  pages,  while  on  the  Israel- 
based  site  they  see  several  smaller  ads  for  Israel- 
based  companies.  Fattal  says  the  strategy  is  a  way  to 
maximize  revenue  potential,  since  Israel  is  a  limited 
advertising  market  and  most  visitors  to  the  Post’s 
Web  site  are  American. 

Content  on  both  Jerusalem  /bsfWeb  sites  is  iden¬ 
tical,  except  for  the  advertising.  The  U.S.  site  was  ini¬ 
tially  set  up  as  a  mirror  Web  site  to  give  North 
American  readers  faster  access.  —  Steve  Outing 

Cross-Media  Sales  Tips 

Tribune  CO.S  WCNaTV  in  New  Orleans  is 
cross  training  ad  sales  staffers  with  its  Newport 
News,Va.,Z^i7jy  Press  to  teach  salespeople  at  each 
property  about  the  tactics  of  competing  media. 

Sheila  Thompson,  WGNO  regional  sales  manager, 
went  to  the  Daily  Press  for  two  days  in  September 
to  teach  ad  staffers  how  local  TV  stations  sell  against 
the  newspaper.The  Daily  Press  plans  to  reciprocate. 


Reuters  New 
Media  launches 
new  Web  service 
with  customized  - 
feeds 


Executive  vice  president 
Andrew  Nibley  envisions 
selling  the  service  even  to 
competitors,  because  what 
each  receives  can  be  different. 


Where  will  you  be  in 


Make  sure  your  associates  and  friends  know! 

You'll  make  it  easier  for  your  business  associates  and  friends  to  contact  you  in  Chicago  by  Ailing  out  this  form.  One  of  the 
long-standing  services  Editor  &  Publisher  has  provided  attendees  of  the  publishers  convenAon  is  compilation  and 
publicoAon  of  "Who's  Staying  Where."  This  iisAng  of  attendees,  their  business  ofAiioAon  and  A^e  hotel  where  they  will  be 
staying  is  published  in  our  pre-convenAon  issue  disAibuted  dunng  registroAon  and  throughout  the  meeAng. 

Because  attendees  make  their  own  hotel  arrangements,  we  rely  on  you  to  tell  us  where  you  will  be  staying.  Please  take  a 
moment  to  All  in  the  form  below  and  mail  or  fax  it  back  to  us  by  April  4*^. 

Thanks  for  your  help. 


Who’s  Staying  Where  at  the  NAA  Publishers  Convention 

PI  FASF  TYPF  OR  PRINT 

First  and  Last  Name 


First  and  Last  Name  of  Spouse/Guest 

Newspaper/OrganizoAon 

City/Stote 

Hotei 

Others  attending  from  your  organizoAon: 

First  and  Lost  Name:  First  and  Last  Name: 

First  and  Last  Name: 

Hotel:  Hotel: 

Hotel: 

To  ensure  your  IisAng  in  "Who's  Staying  Where,"  return  this  form  to  Editor  &  F\jblisher  no  later  than  April  4, 1997. 


PUB 


MAIL;  Editor  &  Publisher.  11  West  19th  Street.  New  York.  NY  10011-4234 
FAX:  (212)691-7287  E-MAIL:  edpub@mediainfo.com 


RubcGt4dheff's[t] 


30 


BY  DAVID  ASTOR 


Comic  Stamps  Get 
Millions  Of  ‘Saves’ 


SYNDICATES/NEWS  SERVICES 
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‘Dilbert,’  ‘Mutts’ 
Men  Nominated 


U'pviLBERT”  CREATOR  SCOTT  Adams,  “Mutts” 

A--/  creator  Patrick  McDonnell  and  Mad  maga¬ 
zine  creator  Sergio  Aragones  are  finalists  for  the 
National  Carttxtnists  Society’s  51st  annual  Reuben 
Award. 

The  peer-voted  prize,  which  goes  to  the 
“Outstanding  Cartoonist  of  the  Year,”  will  be  pre¬ 
sented  at  a  May  10  NCS  gathering  in  Asheville,  N.C. 

Adams  is  with  United  Feature  Syndicate  and 
McDonnell  is  with  King  Features  Syndicate. 


Collectors  kept  20  million  of  these  stamps  last  year. 


in  Boca  Raton,  Fla. 

Ziehl  said  the  ranking  that  saw  the  cartoon 
stamps  finish  third  was  for  the  last  complete  fiscal 
year,  which  ran  from  mid-September  1995  to  mid- 
September  1996. 

The  Postal  Service  sells  more  than  40  billion 
stamps  a  year,  the  majority  of  which  are  “definitive” 
ones  intended  for  day-to-day  postage  needs. 


COMIC  STRIP  STAMPS  were  one  of  the 
hottest  commemorative  issues  in 
1996,  according  to  the  U.S.  Postal 
Service. 

Collectors  saved  an  estimated  20 
million  cartoon  stamps  last  year,  placing  these  phi¬ 
latelic  offerings  third  behind  centennial  Olympic 
stamps  (38.1  million)  and  James  Dean  stamps  (31 
million).  But  the  comic  commemoiatives  were 
more  popular  than  about  two-dozen  other  kinds  of 
special  1996  stamps  that  pictured  everything  from 
antique  autos  to  prehistoric  animals. 

“The  comic  stamps  did 
real  well,”  Postal  Service 
spokesman  Barry  Ziehl  told 
E&P. 

The  most  popular  stamp 
of  all  time,  with  124  million 
saved,  is  1993’s  Elvis  Presley 
issue.Then  comes  lS)92’s 
“VUildflowers”  (76.2  million), 
1993’s  “Rock  and  RoU”  (75.8 
million),  1994’s“Moon 
Landing”  (47.9  million), 

1995  s  “CivU  War”  (46.6  mil¬ 
lion),  1994 ’s  “Legends  of  the  West”  (46.5  million) 
and  1995’s  Marilyn  Monroe  issue  (46.3  million). 

Ziehl  said  the  number  of  stamps  saved  is  deter¬ 
mined  through  quarterly  surveys  mailed  to  50,000 
households. 

The  cartoon  stamps,  which  are  still  available, 
were  first  announced  on  May  4, 1S>95  —  the  day 
before  the  100th  anniversary  of  “The  Yellow  Kid,” 
considered  the  first  commercially  successful 
comic. 

Sheets  of  the  cartoon  stamps  went  on  sale  in 
October  1995. They  pictured  20  classic  comics 
that  started  between  1895  and  1945,  including 
“The  Yellow  Kid,”  “The  Katzenjammer  Kids,”  “Little 
Nemo  in  Slumberland,”  “Bringing  Up  Father,”  “Krazy 
Kat,”“Rube  Goldberg’s  Inventions,”  “Toonerville 
Folks,”  “Gasoline  Alley,”  “Barney  Google,”  “Little 
Orphan  Annie,”  “Popeye,”  “Blondie,”  “Dick  Tracy,” 
“Alley  Oop,”“Nancy,”“Flash  Gordon,” “Li ’1  Abner,” 
“Terry  and  the  Pirates,”  “Prince  Valiant”  and  “Brenda 
Starr.” 

Working  for  Postal  Service  approval  of  the 
stamps  were  representatives  from  five  organiza¬ 
tions:  the  Newspaper  Features  Council,  National 
Cartoonists  Society,  Ohio  State  University  Cartoon 
Research  Library,  Cartoon  Art  Museum  in  San 
Francisco  and  International  Museum  of  Cartoon  Art 


Tfjey  were 
the  third  most 
popular 
commemorative 
issue  of  1996, 
says  the  U.S. 
Postal  Senice 
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More  words  than  bullets  are  flying  in  this  "Warped"  comic  strip. 


A  Mix  Of  History 
And  Pop  Culture 

A  COMIC  BY  editor/cartoonist  Mike 
Cavna  is  being  syndicated  by  Lew 
Little  Enterprises  n.l.R) 

The  daily  and  Sunday  “Warped,”  avail¬ 
able  in  both  a  strip  and  panel  format, 
blends  history  with  pop  culture. 

Cavna,  32,  is  a  prize-winning  copy  edi¬ 
tor  and  occasional  feature  writer  for  the 
San  Diego  Union-Tribune.  He  also  does 
sports  cartoons  for  the  paper  that  are 
syndicated  by  Copley  News  Service. 

Back  in  1976,  when  Cavna  was  12,  he 
drew  a  weekly  cartoon  called  “Alexander 
Circle”  for  the  Redding,  Calif.,  Record 
Searchlight. 

The  Bisbee,  Ariz.-based  LLE  (520-432- 
8003)  said  “Warped”  clients  include  the 
Union-Tribune,  Albuquerque  Journal, 
Atlanta  Journal  and  Constitution, 
Dallas  Morning  News,  Denver  Rocky 
Mountain  News,  Knoxville  News- 
Sentinel,  Los  Angeles  Times,  Riverside, 
Calif.,  Press-Enterprise,  San  Francisco 
Chronicle  and  Savannah  Neu’s-Press. 

Danziger  Signs 
With  Syndicate 

Editorial  cartoonist  jeff 

Danziger  is  now  being  individually 
distributed  by  the  Los  Angeles  Tunes 
Syndicate. 

He  was  formerly  a  part  of  the 
Christian  Science  Monitor  News  Service, 
which  recently  moved  from  LATS  to 
United  Feature  Syndicate. 

The  Vietnam  veteran  worked  for  the 
Rutland  (Vt.)  Herald  and  New  York 
Daily  News  before  staying  at  the 
Christian  Science  Monitor  from  1986 
until  recently'. 

The  New  York  City  resident  has  also 
appeared  in  papers  such  as  the  Los 
Angeles  Times,  Boston  Globe, 
Philadelphia  Inquirer,  Portland 
Oregonian,  San  Francisco  Chronicle 
and  Washington  Post. 

Danziger’s  car¬ 
toons  have  been  col¬ 
lected  in  seven 
books.  He  has  also 
written  two  novels 
and  is  woriung  on  a 
third. 

The  LATS  creator 
does  five  cartoons  a 
Jeff  Danziger  week. 


‘Blondie’  Artist 
Stan  Drake  Dies 

UT)  LONDIE”  ARTIST  STAN  Drake  died 
Jj  March  10  in  Westport,  Conn.,  after  a 
long  illness.  He  was  76. 

The  award-winning  cartoonist,  who  did 
the  King  Features  Syndicate  comic  with 
writer  Dean  Young,  also  collaborated  with 
Elliot  Caplin  on  “The  Heart  of  Juliet  Jones.” 
Drake  drew  the  King-distributed  “Juliet” 
from  its  debut  in  1953  until  1989,  when 
Frank  Bolle  took  over. 

King  comics  editor  Jay  Kennedy  said 
the  67-year-old  “Blondie,”  which  appears  in 
more  than  2,(XX)  prapers,  is  now  being 
drawn  by  Denis  Lebrun  —  a  longtime 
assistant  on  the  strip.  Lebrun  had  been 
doing  the  majority  of  drawing  while  Drake 
was  ill. 

Bridge  Expert  Is 
Dead  At  Age  85 

Bridge  columnist  Alfred 

Sheinwold  died  March  9  in  Sherman 
Oaks,  Calif.,  at  the  age  of  85. 

During  his  career,  the  London  native 
won  hundreds  of  tournaments  and 
wrote  13  books  on  bridge. 

The  late  columnist  collaborated  with 
Frank  Stewart,  who  is  continuing  the  Los 
Angeles  Times  Syndicate  feature  under 
the  title  of  “Sheinwold’s  Bridge”  rather 
than  “Sheinwold  on  Bridge.” 

‘Cyberia’  Covers 
Cyber  Subjects 

A  COLUMN  CALLED  “Cyberia;  Fight¬ 
ing  the  Chill  of  the  Information  Age” 
is  being  syndicated  by  E-Scribe  New 
Media. 

Paul  Bissex’s  750-word  feature  discuss¬ 
es  computers  and  the  Internet  —  includ¬ 
ing  their  social/political  effects  and 


“absurdities.” 

The  column,  which  started  in  1995, 
also  has  two  sidebars:  “Sites  in  My  Sights” 
(describing  Web  sites  relevant  to  the 
weekly  topic)  and  “Don’t  Just  Sit  There, 
Sit  There  and  Do  Something”  (on  using 
the  Net  as  a  political  tool). 

Clients  include  the  Chicago  Tribune 
(starting  next  month),  Troy  (Ohio)  Daily 
News,  and  other  publications. 

E-Scribe  (413-585-9442)  is  based  in 
Northampton,  Mass.  Its  Web  site  is  at 
http://www.well.com/user/pb/cyb/. 

From  ‘Jeopardy’ 
To  Newspapers 

CC^T^IDBITS”  IS  BEING  self-syndicated 
1  by  former  Jeopardy  associate  pro¬ 
ducer  Susan  Shelley. 

The  daily  or  weekly  puzzle  combines 
elements  of  a  crossword  with  the  faster- 
paced  style  ofTV  game  show  material. 

It  has  run  in  the  Los  Angeles  Times 
and  in  puzzle  books  by  Globe  Mini  Mags. 

The  Woodland  Hills,  Calif.-based 
Shelley  (818-884-7137)  has  also  devel¬ 
oped  original  game  shows  for  Disney, 
Dick  Clark  Productions  and  ABC. 

In  addition,  Shelley  and  comedian 
Argus  Hamilton  do  a  topical  humor  col¬ 
umn  for  the  Oklahoma  City  Daily 
Oklahoman.  Jokes  from  the  column  are 
picked  up  by 
the  Los  Angeles 
Times  for  its 
daily  “Laugh 
Lines”  feature 
distributed  by 
the  Los  Angeles 
Times  Syn¬ 
dicate.  The 
jokes  are  also 
syndicated  by 
TVData  as  a 
weekly  feature 
called  “Laugh 
Tracks.” 
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AND  THIS  ■miNG?T’A  DOG  AND  THISf  T AfTECTION... 

REaivE 


A  LOT  OF  STRANGE  THINGS 
HAVE  ENTERED  MV  LIFE 
,  SINCE  I  RETIRED  FROM  J 
^  BEING  A  RACING  j] 


Lurie  And  TMS 
Talent  Honored 

OUnCAL  CARTOONIST 


A  STAIRWAV. 


RANAN  i  ^  rrWII!  WSs 

JT  Lurie  of  Cartoonews  Syndicate  has  I  ,1* -  i|  |  llri^T  JilW  i 

received  the  Hubert  H.  Humphrey  First  I  ii  ir  <o»  hlH*  1  iSL  I 

Amendment  Freedoms  Prize  from  the  Anti-  j  ^Ay  ///^|  ,;U|5Vj  j 

Defunation  League.  ^  S  J/  «  ff  I  1  ^ 

Also,  “9  Chickweed  Lane”  comic  creator  j  -  -  -  - 

Brooke  McEldowney  of  Tribune  Media  ;  One  of  the  award-winning  "9  Chickweed  Lane"  strips  by  Brooke  McEldowney 
Services  was  given  a  commendation  by 
the  Ark  Trust  animal-protection  oi^aniza- 
tion  for  a  series  about  the  adoption  of  a 
retired  racing  greyhound. 

And  “My  Pet  Worid”  columnist  Steve 
Dale  and  TMS  were  honored  by  Heinz  Pet 
Products’  Cycle  Dog  Food  as  the  writer 
and  newspaper  organization  doing  the 
most  to  encourage  responsible  dog  own¬ 
ership.  The  plaques  were  presented  at  a 
Dog  Writers  Association  of  America  ban¬ 
quet. 


nist,  cartoonist,  puzzle  creator,  short-story' 
writer  and  more  before  starting  “Timeout” 
(E&P,)an.4,p.66). 

Her  weekly  page  is  syndicated  to  more 
than  60  newspapers  byAwrey  Enterprises 
(906^7744706)  of  Iron  Mountain,  Mich. 


Derek  Farley  was  named  bureau  manag¬ 
er  of  PRN’s  new  Dallas  office,  and  Jennifer 
Barr  and  Sam  Starnes  were  appointed  sales 
managers  for  Dallas  and  the  new  Houston 
office,  respectively. 

Farley  was  bureau  manager  of  the  news 
wire’s  Seattle  office,  Barr  was  senior 
account  executive  in  PRN’s  Miami  bureau 
and  Starnes  was  an  account  executive  in 
the  Atlanta  bureau. 

Joining  Farley  in  the  Dallas  office  is 
Diane  Fisher,  who  was  named  manager  of 
operations.  She  was  the  general  manager 
of  Southwest  Newswire  for  eight  years. 

Also,  PRN  has  named  Timothy  Jones 
bureau  manager  of  its  (Charlotte  office. 

Jones  came  to  the  news  wire  in  1993  as 
a  senior  account  executive. 


More  Astrology 
Info  In  Column 


COPLEY  NEWS  SERVICE  astrology 
writer  Wanda  Perry  has  expanded  her 
column. 

She  is  now  offering  two  new  daily  fea¬ 
tures:  “If  Today  is  Your  Birthday”  (forecasts 
for  people  bom  on  that  day)  and  “Also 
Bom  on  This  Date” 

(a  compendium  of 
famous  people 
who  share  that 
birthday). 

Perry  will  also 
provide  a  more 
detailed  daily  fore¬ 
cast  for  each  of  the 
12  astrological 
signs. 


Harvard  Prof  On 
Universal  Board 

JEFFREY  RAYPORT  ASSISTANT  profes¬ 
sor  of  business  administration  at  the 
Harvard  Business  School,  has  been  elect¬ 
ed  to  Universal  Press  Syndicate’s  board  of 
directors. 

Rayport  does  research  at  Harvard  focus¬ 
ing  on  the  impact  of  new  information 
technologies,  and  has  worked  as  a  consul¬ 
tant  to  coiporations  on  developing  prod¬ 
uct/service  strategies  related  to  these  new 
technologies. 


STARTING  MARCH  24,“Spider-Man” cre¬ 
ator  Stan  Lee  will  devote  a  large  first 
panel  to  an  episode  tide/recap  in  each 
Monday’s  strip  and  at  the  beginning  of 
each  new  story  line. 

King  Features  Syndicate  comics  editor 
Jay  Kennedy  said  Lee  feels  this  might  catch 
readers’  eyes  and  attract  some  people  to 
the  strip  for  the  first  time. 


Wanda  Perry 


‘Timeout’  Makes 
Several  Changes 

SEVERAL  CHANGES  ARE  being  made  in  I 
the  syndicated  “Timeout  For  Kids”  page  j 
by  Sharon  Awrey. 

New  this  month  is  “My  Personal 
Thouglits,”  which  consists  of  prose  and 
poems  from  young 
i  readers.“Timeout”is 
adding  a  new 
ii  — iHH  cartoon  to  the  “Save 
I  Our  World”  environ- 
I  mental  feature. 

I  And  the  heading 
I  of  the  page  has  a 
I  graphic  that 
I  pictures  several 
I  children,  an  adult 
I  and  Awrey  —  who 
'he  children's  page  worked  as  a  colum- 


‘Luann’  Creator 
Does  Pamphlets 

rHE  LUANN  HEALTH  Series”  is  being 
offered  by  Joumeywoiks  Publish¬ 
ing  of  Santa  Cruz,  Calif. 

The  12  pamphlets  —  which  have  titles 
such  as  “Alcohol;  No  Thanks”  and  “Sex: 
Choosing  to  Wait”  —  contain  information 
for  adolescents  along  with  cartooas  on 
the  topic  by  “Luann”  creator  Greg  Evans  of 
United  Feature  Syndicate. 


‘Kidsville’  Adds 
Parents’  Section 


Tj^IDSVILLE 
J\  News  has 
added  a  par¬ 
enting  section 
called  “Escape 
from  Kidsville.” 

The  Cary,  N.C.- 
based  Kidsville 
(919469-8855) 
is  a  monthly 
newspaper  syn¬ 
dicated  in  18 
cities. 


PRN  Buys  Wire, 
Appoints  Execs 

PR  NEWSWIRE  HAS  acquired  Stiuth- 
west  Newswire,  and  also  made  several 
appointments. 


The  new  section 
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Every  issue  of  Editor  &  Publisher  is  impor¬ 
tant  to  newspaper  editors.  So  when  the 
American  Soci^  of  Newspaper  Editors 
holds  its  annual  conference  in  Washington 
D.C.  April  8-11,  attendees  will  be  glad  to 
know  they  won't  have  to  wait  until  they  get 
back  to  the  office  to  get  the  latest  news.  This 
conference  issue  will  be  distributed  at  the 
mnventinn 


NEWSPAPER  ^This  section  will  look  at  some  of  today's 

I — v| — ■  P'’®ssroom  and  post-press  issues, 

1  _ J  I  [\  I  I  I  X||  including;  An  update  on  letterpress  printing 

I  I  \  I  I  T  -there  are  a  lot  more  newspapers  than  you 

A  xinv  may  think  still  using  this  form  of  printing. 

/\1  NL'  Why  have  they  continued  with  letterpress? 

Wa  DA  A  What's  new  in  letterpress  technology? 

r^/Al  Ix/Ai  Tir\i  T  Some  newspapers  have  developed  "pre- 
^  ^  Xi  ferred  vendor"  relationships  -  v^^afs  in  it 

m  "9  ^  fhem?  How  do  they  work?  Should  you 

get  into  one?  ...and  much  more. 

)e  entire  American  newspaper  industry  will  focus  on  Chicago  yVvxrxi  l^l 

^pril  27-30  when  the  NAA  holds  its  Annual  Publishers  ■■  lUCll 

/ention  at  the  Chicago  Hilton  and  Towers.  Each  year  m  ■  ■■  _ 

ig  this  most  significant  meeting,  publishers  discuss,  |^||l^||OnO|pC 

ict,  plan  and  promote  the  future  of  the  industry.  iwi  w 

's  why  these  issues  of  E&P  are  so  important  to  the  On/'l 

stry.  The  E&P  Convention  Issue  previews  the  week  I  Vwl  I  LI  I  Cil  lU 

planned  schedules  and  highlights.  And  it  features  _ a_  ,  m  ■ 

'Who's  Staying  Where"  guide  that  lists  convention 

idees  and  their  hotels.  This  issue  is  distributed  dur-  ■  w  ■ 

egistration  and  throughout  the  meeting;  publishers  lOOl  I  AO 

/  it  with  them  to  read  between  meetings,  to  check 
»:hedule  and  to  contact  associates  after  meetings, 

Post-convention  Issue  includes  recafjs  and  reports  ^  #>/>  II/Im  O 

he  meetings,  the  speakers,  what  was  said  and  what  A  3||Q  IvIqV  O 

means  to  the  industry.  BBL.  W 

all  part  of  your  regular  Editor  &  Publisher  subscription. 


Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  ASNE  Conference  Issue  •  Printing  and  •  Annual  Publishers  •  Post-convention  issue 

Space  Deadline:  March  25  Packaging  Section  Convention  Issue  Space  Deadline:  April  23 
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Ad  Rates 
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2/3  Page . $2,965  1/4  Page . 

1/2  Page . $2,240  ...or  your  E&P  contract  ra 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5,1 65;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 


Sales  Offices 

New  York  (212)  675-4380  •  New  York  Fax  (212)  929-1259 
Chicago  (312)  641-0041  •  San  Francisco  (510)  888-9640 


McVeigh 

Continued  from  page  7 

Langer  denies  the  paper  was  trying  to 
avoid  any  prior  restraint  attempts  by 
McVeigh’s  attorney.  “There  was  no  threat 
of  that.” 

The  paper  was  simply  trying  to  get 
what  was  “obviously  going  to  be  a  block¬ 
buster  story”  to  the  public  as  soon  as 
possible,  offered  Langer. 

“By  mid-aftemoon  we  had  a  com¬ 
pleted  story  sooner  than  expected,”  he 
said. 

,\nd  since  Jones,  government  officials, 
federal  prosecutors  and  others  inter¬ 
viewed  for  the  article  knew  a  story 
would  be  published  —  though  they 
didn’t  know  when  —  “there  was  the 
danger  of  word  getting  out,”  said  Langer. 

So  instead  of  prepping  the  story  for 
Saturday’s  paper,  the  Morning  News  “did 
what  CNN  does.” 

“When  the  story  was  finished,  we 
went  with  it,”  he  said. 

The  second  move  is  the  Morning 
News'  decision  not  to  use  any  of  the 
remaining  defense  documents  for  future 
stories. 

To  get  the  point  across,  the  Morning 
News  filed  a  statement  in  the  U.S.  District 
Court  in  Denver  promising  not  to  do  so. 

The  filing  stated  that  the  Morning 
News  has  placed  all  of  the  documents  in 
the  custody  of  its  attorney  where  they 
will  remain  —  indefinitely. 

“The  intent  was  not  to  interfere .  . . 
delay  the  trial,”  said  Langer.  The  trial  is 
scheduled  to  begin  at  the  end  of  the 
month. 

From  the  collection  of  documents, 
there  was  “one  incredibly  significant 
story,”  he  said. 

“Nothing  of  that  significance  [from  the 
remaining  files]  would  make  the  cut  for 
publication.” 

Not  merely  putting  the  documents  to 
rest  for  the  duration  of  McVeigh’s  trial, 
Langer  said  the  Morning  News  has  no 
intention  of  ever  using  any  of  the  infor¬ 
mation  for  subsequent  articles. 

“We  have  taken  the  d(x;uments  and 
said  ‘we’re  through  there,’  ”  said  Langer. 

Not  everyone  agrees  with  that  sce¬ 
nario,  Sonnett  included. 

“It  blew  up  in  their  faces,  and  at  that 
point  they  decided  to  cover  their  losses,” 
he  said. 

“They  were  getting  beaten  about  the 
head  and  shoulders  with  this  thing.” 

Somewhat  annoyed  and  worn  out 
from  the  endless  rounds  of  speculation 
by  outsiders,  Langer  and  the  Morning 
News  are  quietly  trying  to  make  their 
case. 

Langer  continues  to  give  select  inter¬ 


views  in  hopes  of  clearing  the  air  and 
getting  the  facts  out  about  the  paper’s 
decision  to  run  the  story.  And  two  weeks 
ago,  the  Morning  Neu’s  ran  a  story 
about  the  numerous  excuses  used  by 
defense  lawyer  Jones  to  explain  —  or 
explain  away  —  the  findings  of  the 
paper. 

“His  story  has  changed,  ours  has  not,” 
declared  Langer. 

Defense  lawyer  Roy  Black,  who  suc¬ 
cessfully  defended  William  Kennedy 
Smith  in  a  rape  trial,  agreed. 

“He  [Jones]  keeps  giving  these  state¬ 
ments  that  keep  changing  every  day,” 
Black  said. 

“He  [Jones]  keeps  hurting  his  own 
credibility.” 

And  defense  attorney  Raymond  Brown 
wamed,“Playing  games  with  the  media  is 
dangerous.” 

Exactly,  said  Sonnett.  “If  you  attack 
the  Morning  News,  you  create  yet 
another  story.” 


Award  Honoring 
Jim  Batten 
Is  Established 

A  GROUP  OF  editors  who  worked 
with  the  late  Jim  Batten  have  estab¬ 
lished  a  medal  to  be  awarded  in  his 
name  annually. 

The  award,  called  the  Batten  Medal, 
will  honor  work  that  reflects  Batten’s 
values,  particularly  his  concern  for 
humanity  and  his  commitment  to  high- 
quality  journalism. 

The  Batten  Medal  will  honor  a  body  of 
work  rather  than  a  specific  project  or 
effort. 

A  cash  prize  of  $2,500  is  also 
awarded. 

The  deadline  for  the  1997  award  is 
April  1 .  All  woric  must  have  been  pub¬ 
lished  in  the  three  calendar  years  prior 
to  January  1, 1997. 

For  more  detailed  information,  call 
Zachary  Stalberg,  Philadelphia  Daily 
News,  at  (215)  854-5905. 

Oregonian, 
Newhouse  Assist 
H.S.  Journalists 

A  $90,000  PLEDGE  by  two  journalism 
entities  will  allow  20  minority  high 
school  students  in  Oregon  to  take  the 
first  steps  toward  a  career  in  the  field. 

The  Oregonian  Publishing  Co.  and  the 
S.I.  Newhouse  Foundation  supplied  the 


grant  for  summer  workshops  at  the  Uni¬ 
versity  of  Oregon. 

The  gift  will  fund  at  least  three  work¬ 
shops  which  are  coordinated  by  the  fac¬ 
ulty  at  the  University  of  Oregon  School 
of  Journalism  and  Communications. 

“One  of  our  major  goals  at  the  Ore¬ 
gonian  has  been  to  establish  and  main¬ 
tain  a  racial  and  ethnic  employee  bal¬ 
ance,  not  only  in  our  newsroom,  but 
throughout  our  publishing  company,” 
said  Oregonian  publisher  Fred  Stickel. 

In  the  past,  the  workshop  had  oper¬ 
ated  on  a  smaller  scale  through  “seed” 
money  from  the  Freedom  Forum  and  the 
Dow  Jones  Newspaper  Fund. 

The  workshops  will  begin  in  early 
June  and  last  for  one  week. 

They  will  focus  on  research,  inter¬ 
viewing,  writing,  reporting,  editing  and 
graphic  skills. 

The  students  will  produce  their  own 
newspaper  and  get  instruction  in  the 
school’s  computer  labs  on  new  media 
applications  for  editorial  content. 

Press  Pressure 
Present 
In  Zambia 

TWO  JOURNALISTS  AT  Zambia’s 
weekly  Chronicle  were  arrested  as 
part  of  what  media  organizations  have 
called  a  crackdown  on  the  independent 
press. 

Police  arrested  reporter  George 
Jambwa  and  picked  up  editor  Lweenda 
Hamusankwa  at  his  home  the  next  day, 
said  Nelly  Mutti,  their  lawyer. 

Mutti  said  Jambwa  was  questioned 
about  a  report  that  a  presidential  aide 
was  driving  a  car  reported  as  stolen. 
Jambwa  told  visitors  at  Lusaka’a  central 
police  station  that  interrogators  wanted 
to  know  the  source  of  the  story,  and  he 
said  he  had  been  threatened  with  prose¬ 
cution  for  “publishing  false  stories.” 

Hamusankwa  was  being  held  at  Wood¬ 
lands  police  station  and  had  not  been 
charged,  Mutti  said. 

Last  week,  an  editor  for  the  indepen¬ 
dent  Post,  Masautso  Phiri,  was  sentenced 
to  three  months  in  prison  after  apologiz¬ 
ing  for  reporting  allegations  that 
Supreme  Court  judges  were  taking 
bribes. 

The  Press  Association  of  Zambia  and 
the  Zambia  Independent  Media  Associa¬ 
tion  have  said  they  fear  President  Freder¬ 
ick  Chilub’s  government  is  cracking 
down  on  the  independent  media. 

A  bill  introduced  in  parliament  would 
license  journalists  and  make  them 
answerable  to  a  media  council.  —  AP 
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Edwina  L.  Kaikai,  metro  editor,  Pittsburgh 
Post-Gazette',  Laquita  K.  Sessums,  classi¬ 
fied  manager,  Plainview  (Texas)  Daily 
Herald',  Lorraine  C.  Stofft,  marketing  man¬ 
ager,  the  Yuma  (Ariz.)  Daily  Sun',  Lisa  B. 
Sullivan,  marketing  and  promotion  direc¬ 
tor.  the  Herald,  Rock  Hill,  S.C.;  Julie  C. 
Taulman,  advertising  director,  the  Citi- 
zew.  Auburn,  N.Y. 


Activism 

Continued  from  page  10 

State  court  said,  “clearly  establishes  that 
editorial  control  is  a  necessary  compo¬ 
nent  of  the  free  press  and  a  state  law 
infringing  thereon  will  be  unconstitu¬ 
tional  as  applied.” 

In  its  conclusion,  the  state  Supreme 
Court  said:  “We  recognize  Nelson’s  statu¬ 
tory  right  to  avoid  workplace  discrimina¬ 
tion.  . . .  However,  the  First  Amendment 
freedom  of  the  press  is  the  constitutional 
minimum  regardless  of  the  legal  source 
of  government  abridgment.  Choosing  an 
editorial  staff  is  a  core  press  function,  at 
least  when  that  choice  is  based  on  edito¬ 
rial  considerations.” 

But  the  court  remanded  Nelson’s  alle¬ 
gations  of  breach  of  employment  and 
wrongful  transfer  for  trial,  saying  those 
issues  were  not  before  it. 

Justices  James  Doiliver  and  Charles 
Johnson  disagreed  the  majority  opinion. 
They  said  the  newspaper  cannot  claim 
immunity  from  the  Fair  Campaign  Prac¬ 
tices  Act  since  the  paper  had  not 
charged  that  Nelson’s  reporting  was 
influenced  by  her  political  views. 


Harte-Hanks 

Continued  from  page  12 

Franklin  said  Harte-Hanks  would  like 
to  sell  the  newspapers  to  a  single 
acquirer. 

Wall  Street  loved  the  divestiture  idea, 
pushing  stock  up  3  to  29  3/4  by  the  end 
of  trading  March  6,  the  day  after  the 
announcement. 

Begun  in  the  early  192()s  as  an  infor¬ 
mal  partnership  between  Houston  Harte 
and  Bernard  Hanks,  Harte-Hanks  oper¬ 
ated  as  a  family-owned  business  for  the 
next  half-century.  Harte-Hanks  Newspa¬ 
pers  Inc.,  as  it  was  known,  went  public  in 
March  1972  and  began  trading  on  the 
New  York  Stock  Exchange  the  following 
year. 

The  company  grew  rapidly  during  the 
’70s  and  early  ’80s,  changing  its  name  to 
Harte-Hanks  Communications  and  mak¬ 
ing  the  Fortune  500  list. 

Company  officers  and  board  members 
took  Harte-Hanks  private  again  in  a  1984 
leveraged  buyout.  The  company  went 
public  again  Nov.  4, 1993. 


Design 

Continued  from  page  22 

At  the  core  of  the  manual  now  used  by 
the  Seattle  Times  is  a  schematic  of  every¬ 
day’s  paper  laid  out  as  it  would  be  with 


the  smallest  possible  news  hole. 

“It’s  really  worked  very  well  as  a  teach¬ 
ing  tool”  for  salespeople,  makeup/sched¬ 
uling  manager  Maxwell  said.  Seattle  also 
follows  up  with  a  two-hour  class  on 
makeup  and  scheduling  that  is  attended 
by  both  new  salespeople  and,  at  an  inter¬ 
val  of  every  few  years,  veterans  as  well. 

Though  interest  in  manuals  has 
increased  in  recent  years,  they  are  not 
new,  of  course.  The  Wall  Street  Journal, 
for  instance,  has  had  one  for  at  least  three 
decades,  says  Kirk  Carr,  director  of  adver¬ 
tising  services. 

“It’s  a  living  document  and  we’ve 
made  changes  in  it  through  the  years,” 
Carr  says.  Frequent  changes  to  the  man¬ 
ual  are  occasioned  by  the  ever-evolving 
securities  laws  regulating  financial  adver¬ 
tising. 

The  Journal  has  one  constant,  how¬ 
ever,  that  takes  some  of  the  complexity 
out  of  layout:  Every  day  the  paper  has  a 
news  hole  of  16 1  column  inches. 

“So  if  we  have  X  lines  of  advertising, 
we  know  what  size  paper  we’re  going  to 
have.  We  have  a  formula,”  said  Michael  C. 
Longhi,  the  JoumoTs  national  projects 
manager/advertising  services. 

Even  with  that  kind  of  certainty  in  its 
layout  picture,  the  Joumafs  long  experi¬ 
ence  with  manuals  should  be  a  caution 
to  newspapers  who  think  a  code  will 
solve  their  problems. 

“Everyone  has  [the  manual]  and 
nobody  reads  it,”  director  of  advertising 
services  Carr  said. “And  it  d(x;sn’t  prevent 
salespeople  from  making  promises  we 
can’t  keep.” 


API 

Fellowships 

The  AMERICAN  PRESS  Institute  has 
selected  14  persons  to  receive  fel¬ 
lowships  to  attend  professional  develop¬ 
ment  seminars  during  1997. 

Recipients  include:  Constance  Davis, 
assistant  professor,  Clark  College, 
Dubuque,  Iowa;  Jennifer  D.  Greer,  assis¬ 
tant  professor.  University  of  Nevada, 
Reno;  Lewis  A.  Smith,  instructor.  Prairie 
View  A&M  University,  Prairie  View,Texas; 
Lownds  F.  Stephens,  professor.  University 
of  South  Carolina;  Michael  A.  Mills, 
communications  department  chair, 
Delaware  Technical  and  Community  Col¬ 
lege,  Cieorgetown,  Del.;  Claire  Duquette, 
news  editor,  the  Daily  Press,  Ashland, 
Wise.;  Michael  J.  Bieger,  city  editor, 
Altoona  Mirror,  Altoona,  Pa.;  Stuart  Mc- 
Keel,  city/state  editor.  News  &  Record, 
Greensboro,  N.C.;  Donna  K.  Penticuff, 
metro  editor,  the  Star  Press,  Muncie,  Ind.; 


Phone  Poll 
Proves  Popular 

The  $78  MILLION  expansion  of  Jack 
Murphy  Stadium  is  the  hottest  is,sue 
in  town  and  the  San  Diego  Union-Tri¬ 
bune  has  the  telephone  calls  to  prove  it. 

The  paper’s  phone  line  to  let  readers 
vent  their  opinions  on  the  controversial 
project  drew  a  gigantic  outpouring,  indi¬ 
cating  that  newspapers,  after  all,  remain  a 
community’s  principal  sounding  board. 

On  the  first  day  of  the  poll,  voice  mail 
on  the  stadium  hot  line,  which  can  han¬ 
dle  more  than  1(X)  calls,  filled  up  by  7:30 
a.m. 

emails  came  in  faster  than  staffers  could 
collect  them,  the  Union-Tribune 
reported. 

A  second  phone  line  was  set  up  and 
that  also  reached  capacity  and  then 
some. 

People  unable  to  leave  messages  on 
voice  mail  dialed  the  paper’s  switch¬ 
board,  and  perhaps  hundreds  more  could 
not  get  through  at  all. 

Proponents  of  the  project,  which 
already  is  under  way,  warn  that  fiilure  to 
expand  the  stadium  could  result  in  the 
city  losing  the  San  Diego  Chargers,  the 
Padres  and  the  1998  Super  Bowl  sched¬ 
uled  for  the  site. 

An  opposition  group  has  filed  court 
papers  attempting  to  stop  construction, 
claiming  wrongful  procedures  in  the 
city’s  construction  contract  with  the 
Chargers.  The  city  already  has  installed  a 
new  video  board  in  the  stadium  and  has 
started  a  $11.6  million  off-site  practice 
facility. 

A  Union-Tribune  story  on  the  phone 
barrage  noted:“No  matter  what  side  peo¬ 
ple  came  down  on,  they  were  royally 
mad.  And  no  player  in  the  stadium  issue 
emerged  unscathed  by  the  fever  pitch  of 
emotion  in  the  electronic  avalanche.” 

Union-Tribune  editor  Karin  Winner 
said  the  newspaper,  in  establishing  the 
poll,“provoked  debate  and  sampled  opin¬ 
ions,  thereby  providing  readers  with  a 
context  in  which  to  understand  the 
issue.  Newspapers  arc  the  only  medium 
that  can  do  this  and  I  believe  it  is  dia¬ 
logue  —  engaging  our  readers  —  that 
will  keep  newspapers  alive.” 
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CLASSIFIED  ADVERTISING 


1 1  W.  19th  Street  •  New  York,  NY  1001 1  •  Phone  (212)  6754380  •  Fax  (212)  929^1259 


FEATURES  AVAILABLE 


ASTROLOGY 


BROAD-BASED  COLUMN 


Weekly  -  Monthly  -  Camera  Ready 
Time  Data  Synd.  (800)  322-5101 
http://www.time-data.com 
e-mail;  star2020@time-data.com 

AUTOMOTIVE 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  rood  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

WEEKLY  TEST  DRIVE  column,  award¬ 
winning  writer.  Builds  readership,  sells 
ads.  $2  each.  Camera  ready  or  e- 
mail,  photos.  (71 3)  864-5370. 

Faith  is  the  continuation  of  reason. 

William  Adams 


REPORT  FROM  PLANET  EARTH  Col¬ 
umn.  Health,  Travel,  Climate  changes. 
Updates,  Folk  cures.  MICHAELS 
NEWS,  Route  5  Box  367,  Blacker 
Falls,  Wl  54615,  Ph:  (715)  284-5638. 

_ HUMOR _ 

IN  A  NUTSHELL:  Honored  by  NSNC, 
NYPA.  Free  Samples:  Barbara  Naness, 
1 19  Washington  Ave.,  Staten  Isl,  NY 
10314.  (718)  698-6979. 

http:/ / www.h2net.  net/p/ nutshell 

RURAL  700  word  WEEKLY 
Samples:  Clear  Creek  Features 
Box  35,  Rough  &  Ready,  CA  95975 


HUMOR 


She  tickles  funny  bones  and  touches 
hearts.  FAMILY  HUMORIST.  Deb  Di 
Sandro,  (847)  639-1232. 


_ UFESTYLES _ 

WEEKLY  COLUMN  of  life's  adventures, 
big  and  small,  by  press  association 
award  winning  columnist.  Humorous, 
touching  columns  win  readers'  hearts 
and  loyalty.  Available:  copy,  disc,  E- 
mail.  Write  Kristin  Gilpatrick,  204 
Valorie  Lane,  Madison,  Wl  53716. 


I  SEE  DEADLINES  FOR 
i  MARCH  29TH  ISSUE  ! 
ON  PAGE  37  ) 


MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941;  (914) 
692-4572.  Fax  (914)  692-8311. 
http:/ /www. ny.frontiercomm.net/ 
-cineman/ cineman.  htm 

PUZZLES 

BRAINSQUEEZE 

The  ultimate  Word  Puzzle  producers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  •  fax  (409)  295-9624 
PO  Box  1972,  Huntsville,  TX  77342 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308/(909)  672-2594 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Appraisals/Brokerage 

Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 

Box  579,  Landrum,  SC  29356, 

C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 

1 23  NW  13th  St.,  Suite  21 4-7 

Boca  Raton,  FL  33432 

Confidential  Appraisals 
nationwide  since  1 959. 

W.B.  GRIMES  &  COMPANY 
(301)540-0636 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 

Jim  Hall  Medio  Services 

410  Elm  St.,  Troy,  AL  36081 

(334)  566-7198 

Fax  (334)  566-0170. 

DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 

KAMEN  &  CO.  GROUP  SERVICES 
Woddwide  Appraisal  Experts 
(51 6)  379-2797/(81 3)  786-5930 

MEDIAAMERICA  BROKERS 

Lenox  Towers,  Suite  1  CX)0 

3390  Peachtree  Rd.  NE 

Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 

NEWSPAPER  BROKERS 

700Sold-Est.  1959 

W.B.  GRIMES  &  COMPANY 

P.O.  Box  442 

Clarksburg,  MD  20871 

Larry  Grimes-Pres.-(301 )  540-0636 

Tom  Sexton,  NE  (800)  444-5297,  Ext.  194 
Wren  Barnett,  South  (704)  698-0021 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  fiignest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

MEL  HODELL  NEWSPAPER  BROKER 

51 96  Benito,  AAontclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 

MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 

6645  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 

P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 

NEWSPAPER  APPRAISERS 

NEWSPAPER  BROKERS 

Bolitho-Cribb  Report:  http://www.cribb.coi^ 

Confidential  Appraisal  for  Bolitho-Cribb 
Estate,  ESOP,  Partners,  &  Associates 
Bank  Tax,  stock,  Assets 

1  Annette  Park  Drive,  Bozeman,  406-586-6621 
John  T.  Cribb  MT  59715  e-mail:  )crlbb@lmt.net  pax  406-586-6774 


NEWSPAPER  BROKERS 

NEWSPAPERS  FOR  SALE 

RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

3828  Mockingbird  Lane 

Dallas,  TX  75205 

(214)  520-7025  Fax  (214)  520-6951 

GROWING  FREE  WEEKLY 

Free  weekly  with  nice  profit  in  dynamic 
growth  area.  Gross  revenue  in  1 996 
$1,179,000.  Zone  6. 

Rickenbacher  Media,  (214)  520-7025 

NEWSPAPERS  WANTED 

NEWSPAPERS  FOR  SALE 

AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  fxipers  and  groups. 
Management  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 

AUSTIN,  TX  PUBLICATION.  Small,  but 
profitable.  Priced  low  for  quick  sale. 
Bill  Berger,  Associated  Texas  Newspa¬ 
pers,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 

FOR  SALE;  LA  Parish  wide  weekly 
newspaper.  32  miles  North  of  ND,  30 
miles  East  of  Baton  Rouge.  2  years  old 
with  room  for  growth.  Circ.  8,500. 
Call  Bill  at  (504)  229-4445,  229- 
8229,  753-8093. 

NEW  MEDIA  COMPANY  with  operat¬ 
ing  newspapers  seeks  community,  sub- 
urban  newspapers,  shoppers, 
alternative  delivery  systems.  Manage¬ 
ment  encouraged  to  remain  and  partic¬ 
ipate  in  investment.  All  inquiries  held  in 
strictest  confidence.  Reply  to  Box 
07688,  Editor  &  Publisher. 

HAWAII 

PUBLISH  IN  PARADISEI  $195K/OBO 
for  a  profitable  upbeat  monthly  com¬ 
munity  newsmagazine.  Established 
readership/advertiser  base.  Ten  years 
strong  and  growing.  (808)  263-3535. 

IDEAL  OPPORTUNITY  for  a  couple 
wanting  to  own  their  own  paid  news¬ 
paper.  Southern  California  weekly 
grossing  $130,000.  Favorable  terms 
including  seller  financing  available. 
Send  inquiries  to  Box  07973,  Editor  & 
Publisher. 

PUBLICATIONS  FOR  SALE 

BI-WEEKLY  Rack  Publication.  Extremely 
popular.  7  years  "Young".  Unique  news 
format  developed  by  owner/founder. 
30,000  copies  circulating  to  48  com¬ 
munities  in  5.  New  England.  Revenues 
in  $400,000-k.  Will  sell  to  right 
person(s).  Reply  to  Box  08090,  Editor 
&  Publisher. 

TOP  sales  managers:  Own  Florida 
weekly  $225,000,  South  Carolina 
shopper,  $195,000.  Terms.  Mayo 
Communications,  (81 3)  971  -2061 . 

PALM  BEACH  COUNTY,  FLORIDA 
Monthly  women's  newsmagazine  with 
website.  Upscale  market.  Excelleni 
cash  flow.  Peter  Davidson 
(561 )  479-3388  evenings/weekends 
Email:  tbwoman@gate.net 

ZONE  2  Northeast  rural  market 
shopper.  You  would  be  proud  to  own 
this  upscale  but  dominant  publication. 
Limited  community  news,  sophisticated 
management  systems  and  software. 
Hardware  (Macintosh  &  MacPC). 
Above  average  management  team  cou¬ 
pled  with  an  experienced,  loyal  and 
dedicated  line  staff.  Consistent  track 
record  of  20%-t-  cash  flows.  1995  sales 
$1,100,000.  Selling  price  5  to  6  times 
cash  flow.  Cash  buyers  preferred. 
Send  inquiries  to  Box  07681,  Editor  & 
Publisher. 

Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
CaU  (212)  675-4380 
Ext.  170/171 
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Mail  to:  Editor  &  Publisher  Company,  11  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  691-6939. 
e-mail  us  at  ec4pub@me(iainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http:/AAnvwjneciainfo.oom 
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FIRST-CLASS  MAIL  PERMIT  NO.20  NEW  YORK,  NY 


EditoriS? 

PUBLISHER 

CIRCULATION  DEPARTMENT 

11  W  19THSI 

NEW  YORK  NY  10114-0111 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lenses 
Herb  Carlbom  -  CK  Optical 
(310)  372-0372 


MAILROOM 


CHESHIRE  582N  with  12  foot  con¬ 
veyor.  Good  condition.  Best  offer. 

Coll  (313)  584-4000 


GOOD  RECONDITIONED  Cheshire 
and  Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Tom  at 
(800)  527-1668  or  (214)  869-2844. 


DEADLINES  AS 
FOLLOWS: 

Classified  Lines  ads; 
March  24th  @  12:00  noon 
EST 

Display:  Space  -  March  20 
@  5:00  pm 

Copy  on  March  21  @  9:00 
am. 

QUESTIONS  PLEASE 
CALL  (212)675-4380 
Ext.  170/171 


MAILROOM 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PREPRESS 


1  UNO  200  P  -  R.I.P.  2 
1  UNO  300  -  R.I.P.  3  Post  Script 
Level  1 

1  UNO  300  -  R.I.P.  40  XMO  Level  1 

Please  contact  Claude  Gagnon  at 
(418)  545-4474,  ext.  845 


OPERATIONS  CONSULTANT 


Seasoned  Newspaper  Consultant 
FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Call  (800)  705-6433  or 
Phone/Fax(813)  781-5550 


1982  HARRIS  VI 5D  press  with  JF25 
folder,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1  989  Count-O-Veyer, 
reconditioned  in  1989  at  cost  of 
$150,000,  running  daily  in  Okla¬ 
homa,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press,  (91 3)  362-01 1 9. 


5-unit  Horris  Cottrell  VI 5,  1965 
with  1/2  -  1/4  V22  folder.  $72,500. 
ALTA  Graphics,  Inc.  (770)  552-1 528. 


FOLLOM^NG  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22  3/4'  cut-off  GOSS  COLORUNER 
with  36  printing  couples,  double  3:2 
folder  &  nine  RTP's. 

•GOSS  METRO  22  3/4"  cut-off  w/one 
4-color  satellite  unit,  two  3-color  units  & 
2  mono  units. 

•New  10-unit  TKS  press,  3  half  decks, 
double  3:2  folder,  10  RTP's  -  22  3/4'. 
•6-unit  GOSS  URBANITE  -  1982/75 
vintage,  22  3/4"  cut-off. 

•  2-unit  HARRIS  VI 5D  -  1978,  very 
clean  &  in  good  mechanical  condition. 
•6-unit  COLOR  KING  press  with  KJ8  & 
75  H.P.  motor. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-621 7 


QuaKy  rtut  nukes  an  knsnesrion  worlderide 

Salact from;  ! 

[  ^  ,j  O  Comptat*  PfMtM 
\J  O  Additions  to  Existing  Pfsssas 

□  ^<color  Satsilitas 
“\  rn  □  4-Hi  Arrangsmants 
<^|  a  Stackad  Units 

rQv  \  O  Intagrai  Roll  Stand  Units 
O  Hair  and  Ojartar  FoWars 
I  \  OCutolT  2(r-21Vfc*-2r-22%' 

O  1 8,500  to  30,000 
SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  BRAPHC5II 


KBA-Motler 

FLEXOGRAPHIC  PRESS  OFFER 

•Two  6  Web  Complete  Flexo  Presses 
•4  New  Colormax  CIC  units 
•6  New  Mono  Colormax  units 
•2-New  Slacked  2/2  Colormax  units 
•Color/Page  Configuration  to  fit 
•New  KBA  Press  Drive 
•New  Ink  Marxigement  System 
•ONE  YEAR  WARRANTY/ 12  Month 
delivery 

•2  3:2/2: 1  folders  retrofitted  for  flexo 
•  1 2  RTPs  (running  belt  reels) 

Call  Bruce  Richardson  or 
Gory  Owen  for  details! 

(800)  394-1071 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528 
Fax  (770)  552-2669 


SELLING  YOUR  VYEB  PRESS? 
Increase  your  exposure/profits  through 
our  extensive  woddwide  network. 

We  offer  a  full  line  of  web  presses. 
Coll  us  for  a  complete  list  of  available 
equipment. 

GLOBAL  GRAPHICS,  INC. 

(913)  541-8886  Fax  (913)  541-8960 


WANTED  TO  BUY 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-581 7  Fax  (770)  590-7267 


INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 

"ResponseABIUTY" 

Nationwide  TELEMARKETING 
(800)  950-8475 

Horace  Southward 

TeleService  Technologies,  Inc. 
Serving  America's  finest  newspapers. 

No  Account  too  small... 

No  account  too  large 

Call  1-888-TST-SELL 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

CONSULTANTS 

CIRCULATION  2000  INC. 

Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 

E-mail:  CIRC2000@ool.com 

FREE  CONSULTATION 

NEED  CIRCULATION  INCREASES? 

IPC 

VYE  KNOW  PROMOTIONS 

CALL  (800)  243-7659 

r  ii 


CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/qualily 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

"We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPEORUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 


CIRCULATION  SERVICES 


t  ■ETENTiaN 
1-800-327-8463 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES  (Notional) 


PRESSROOM  SERVICES 


Standard  Electric  &  Engineering: 

The  Industry's  Stoiidard 

ELECTRICAL  PROBLEAAS? 
ADDING  OR  STACKING  UNITS? 
ADDING  TOWERS? 

DRIVE  PROBLEMS? 

We  provide: 

TROUBLESHOOTING  SERVICES 
MANUFACTURER  OF 
CUSTOM  EQUIPMENT 
EQUIPMENT  INSTALLATION 

Standard  Electric  &  Engineering  Com¬ 
pany  Inc.  has  been  the  Full  Service 
Electrical  Shop  for  the  Web  Printing 
Industry  for  over  30  years. 

We  specialize  in  "No  Down  time.  No 
Missed  Production"  drive  retro-fits  for 
single  and  double  width  presses.  We 
work  with  DC  or  modern  AC  drives 
and  are  the  only  comparw  to  hove  suc¬ 
cessfully  retro-fittecf  AC  drives  onto 
doublewidth  printing  presses. 

STANDARD 

ELECTRIC  &  ENGINEERING 
COMPANY  INC. 

930  Unden  Avenue 
South  San  Francisco,  CA  94080 
(800)  439-6503 
Voice:  (415)  952-6500 
Fax:  (415)952-0102 
e-mail:  seecol@msn.com 
"Standard  Electric  &  Engineering: 
The  Industry's  Stan^rd" 


MARKETING  SERVICES 


Marjorie  Duffis 
Consultant 

YOUR  DIRECT  UNE  TO 

•INCREASING  REVENUE 
THROUGH  YOUR 
TELESALES  CENTERS 
•AGENT  PRODUCTIVITY 
STANDARDS  •CAMPAIGN 
DESIGN  AND  DEVELOPMENT 
•RECRUITING  CHALLENGES 

TD^  MARKETING 
inTl^  partners  in  call 
center  strategies 

1-800-424-9378  x  528 
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INDUSTRY  SERVICES 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide;  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  widtii  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  Floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 1 0 


E&Fs  Classified 


The  newspaper  industiy's 
meeting  place.  (212)  67543S0 


HELP  WANTED 


ACADEMIC 


THE  SCHOOL  OF  XXJRNAUSM  AND 
BROADCASTING  AT 
OKLAHOMA  STATE  UNIVERSITY 
is  seeking  a  news-editorial  professional 
to  teach  courses  that  involve  the  follow¬ 
ing  areas:  writing  (or  the  media,  news 

Xrting,  basic  and  advanced  news 
ig  and  layout,  and  other  journal¬ 
ism  and  communications  courses.  The 
applicant  must  hove  the  ability  to  teach 
a  general  education  survey  course  on 
mass  communication.  The  applicant 
may  be  called  upon  to  teach  speciality 
mass  communications  courses  such  as 
computer-assisted  reporting,  history  of 
mass  communication,  visual  communi¬ 
cation,  journalism  management  and 
feature  writing.  A  master's  degree  in 
journalism  or  related  field  is  required, 
Ph.D.  preferred,  and  a  minimum  of  five 
years  experience  as  a  full-time  pro¬ 
fessional  in  the  news  media  as  a 
reporter  and/or  editor.  Demonstrated 
teaching  experience  is  preferred.  An 
interest  in  continuing  research  and/or 
creative  academic  activities  is  required. 
Salary  commensurate  with  professional 
and  teaching  experience. 

Please  submit  vita,  transcripts  and 
names,  addresses  and  telephone  num¬ 
bers  of  three  references  to  Chair, 
News-Editorial  Search  Committee, 
School  of  Journalism  and  Broadcast¬ 
ing,  206  Paul  Miller  Bldg.,  Oklahoma 
State  University,  Stillwater,  OK  74078- 
4053,  (405)  744-6354.  E-mail  ques¬ 
tions  to:  osusjb@okway.okstate.edu. 
Applications  due  April  1 8,  1 997 

Oklahoma  State  University  is  an  ADA/ 
EEO/Affirmative  Action  Employer.  The 
School  of  Journalism  and  Broadcasting 
is  committed  to  diversity  within  the  fac¬ 
ulty  and  student  body  and  solicits 
applications  from  women  and  ethnic 
minorities. 


ACADEMIC 


JOURNALISM:  Belmont  University 
Communication  Arts  Department  seeks 
applications  for  one-year  appointment 
as  assistant  professor  of  Journalism  (or 
fall  1997.  Ph.D.  preferred;  master's  in 
journalism  or  moss  communication 
required.  Position  calls  for  teaching 
excellence  at  the  undergraduate  level 
and  recent  professional  journalism 
experience.  Successful  candidate  will 
demonstrate  knowledge  in  mass  com¬ 
munication  theory,  ethics  and  low,  and 
contemporary  journalism  technology. 
Ability  to  teach  on-line  journalism 
research  a  plus.  Send  letter  of  applica¬ 
tion,  vita,  three  letters  of  recommenda¬ 
tion  and  transcripts  to  Thom  Storey, 
Chair,  Communication  Arts  Depart¬ 
ment,  Belmont  University,  1900  Bel¬ 
mont  Blvd.,  Nashville,  TN  37212- 
3757.  Women  and  minorities  are 
encouraged  to  apply.  Application 
review  will  begin  April  1 1 .  Belmont 
University  is  an  institution  of  the  Ten¬ 
nessee  Baptist  Convention.  Belmont's 
vision  is  to  be  a  premier  teaching  uni¬ 
versity  bringing  together  the  best  of 
liberal  arts  and  professional  education 
in  a  consistently  caring  Christian 
environment. 


ADMINISTRATIVE 


CHICAGO-BASED  independent 
newsmagazine.  In  These  Times,  seeks 
publisher  with  strong  development, 
circulation,  advertising  and  financial 
management  skills.  Must  be  proven 
leader  and  efficient  communicator. 
Salary  range  BOE;  $45,000- $65,000. 
Send  resume  and  two  writing  samples, 
and  names  of  references  to  In  These 
Times,  attn:  Beth  Schulman,  2040  N. 
Milwaukee  Avenue,  Chicago,  IL 
60647.  Application  deadline  is  May 
15.  EOE. 


PLACE  YOUR  BET 

ON  E&P  CLASSIFIEDS 
...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  prtxlucts,  services  or  systems  used  in  newspaper  prixjuction 
(or  you’re  a  Publisher  with  surplus  equipment  on  your  hands)  EiStP  classifieds  are  your 
best  bet  to  make  (or  save)  some  easy  money. 

EiSfP’s  Help  Wanted  ads  reach  the  industry  people  you  are  kxiking  for  to  fill  that  open 
position  at  your  paper.  And,  Positions  Wanted  advertisers  tell  us  that  E6?P  Classified 
ads  get  results! 

E<S?P  CLASSIFIEDS 

Your  Best  Bet! 


ADMINISTRATIVE 


NEWSPAPER  ASSOCIATION 
EXECUTIVE  DIREaOR 

As  our  current  CEO  approaches  retire¬ 
ment,  the  Michigan  Press  Association 
seeks  a  newspaper  professional  to 
serve  as  executive  director,  providing 
leadership  for  51  dailies  and  238 
weeklies  and  70  associate  members. 
The  Executive  Director  serves  under  a 
board  of  15  directors  and  has  a  staff 
of  8.  Responsibilities  include  central 
office  management,  financial  opera¬ 
tions,  legislative  work,  convention,  con¬ 
tests,  publications  and  advertising 
sales.  Newspaper  experience  pre¬ 
ferred,  trcxJe  association  experience  is 
helpful.  Send  letter  of  application, 
resume  and  salary  history  to:  Michigan 
Press  Association  Search  Committee, 
David  Jackson,  chairman,  P.O.  Box 
160,  Mason,  Ml  48854  bv  April  10, 
1997.  All  applicants  will  be  sent  a 
questionnaire  to  be  returned  by  April 
22,  1997. 


PROGRESSIVE  28,000,  7-day  AM  in 
Yellowstone-Teton  region  seeks  a  long¬ 
term  relationship  with  exceptional, 
experienced  business  manager.  Should 
have  degree  in  related  field  with 
advanced  degree  helpful  and  strong  com¬ 
puter  and  leadership  skills.  Compensa¬ 
tion  based  on  experience.  Competitive 
benefits,  401  (k).  Will  be  part  or  senior 
management  of  diversified  enterprise. 
Box  08109,  Editor  &  Publisher. 


PUBLISHER  wanted  to  6,000  daily  and 
group  of  weekly  newspapers  in  central 
Illinois.  Must  nave  several  years  of 
experience  and  have  a  proven  track 
record  for  generating  sales.  Retiring 
Owner  needs  a  capable  person  that 
can  run  the  entire  operatian  without 
day  to  day  supervision.  Compensation, 
including  equity  participation,  based 
on  previous  experience  and  ability. 
Please  reply  in  confidence  with  resume 
and  salary  history  to  Box  08104, 
Editor  &  Publisher. 


TENNESSEE  GROUP  seeks  non-daily 
publisher.  Ideal  candidates  have 
advertising,  news  experience.  Good 
pay,  benefits  with  family-owned  com¬ 
pany.  Must  believe  in  self,  hove  quality 
management  skills,  able  to  teach,  good 
business  sense.  References  will  be 
thoroughly  checked.  Send  resume  to  con¬ 
fidential  rax  (423)  636-1337,  e-mail: 
Brucel2@xtn.net,  or  write  Bruce  Mor¬ 
rison,  P.O.  Box  1630,  Greeneville,  TN 
37744. 


ADMINISTRATIVE 


THE  COMMITTEE  TO  PROTECT 
JOURNALISTS,  a  non-profit  press  free¬ 
dom  organization,  seeks  a  program 
coordinator  to  monitor  press  abuses  in 
Asia.  Knowledge  of  region's  political 
and  media  issues,  journalism  experi¬ 
ence  in  the  region,  and  computer  liter¬ 
acy  necessary.  Proficiency  in  Chinese  a 
plus.  Overseas  travel.  Salary  $35-45K; 
competitive  benefits.  Letter,  resume, 
clips  to:  CPJ,  Asia,  330  7lh  Ave.,  1 2th 
FI.,  New  York,  NY  10001;  FAX:  (212) 
465-9568 


ADVERTISING 


ADVERTISING  DIREQOR:  6-day,  daily 
with  5,200  circulation  in  Idaho,  look¬ 
ing  for  a  sales  pro.  Three  years  sales 
experience  required.  Great  benefits. 
$35,000  per  year.  Send  resume  with 
cover  letter  to;  Jay  Lenkersdorfer,  pub¬ 
lisher,  South  Idaho  Press,  230  East 
Main,  BuHey,  ID  83318. 


ADVERTISING  DIREOOR 

We're  a  17,000  circulation  daily 
located  in  the  heart  af  Ohio.  You're  a 
proven  sales  manager  looking  for  a 
new  challenge.  Experience  should 
include  staff  management,  client  con¬ 
tact,  marketing,  creative  development 
of  new  initiatives,  budgeting  and  goal 
management.  You  will  be  responsible 
(or  the  leadership  of  our  retail, 
classified  and  ad  services  staffs.  We 
offer  a  competitive  compensation 
package  including  full  benefits  and 
401  (k).  Qualified  candidates  should 
send  a  letter  of  application,  resume 
and  salary  history  to  Box  08103, 
Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER 
We  are  searching  for  an  exceptional 
individual  with  a  solid  track  record  in 
sales  and  sales  management.  We  are 
an  established  and  upscale,  30,000 
circulation,  free  community  newspaper. 
Our  compensation  package  is 
extremely  competitive  and  flexible  for 
the  right  person.  Send  resume  and  cov¬ 
ering  letter  explaining  major  sales 
accomplishments  to  Human  Resources 
News  Department,  P.O.  Box  5219, 
Massena,  NY  1 3662. 


ADVERTISING  SALES  Manager  for 
large  weekly  shopper.  85,000  circula¬ 
tion.  Must  be  very  aggressive,  self- 
motivated  and  handle  staff  of  12. 
Excellent  salary  bonus  -t-  great  bene¬ 
fits.  Fax  resume  to  K.  A.  Lesnar,  presi¬ 
dent,  (605)  335-6873. 
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ADVERTISING 


ADVERTISING  DIREaOR/NYC 
This  is  the  kind  of  opportunity  you'll 
rarely  find  in  the  want  ads.  We're  a 
20-year-old,  10-paper,  85,000  circub- 
tion  weekly  newspaper  company  on 
the  grow,  looking  for  a  seasoned  sales 
pro  with  experience  as  a  team-builder 
and  trainer.  Our  salary-benefits 
package  is  competitive,  with  lots  of 
incentives.  We  invite  aueries  from 
native  New  Yorkers  as  well  as  from  out- 
-of-towners  who  are  up  to  the 
challenge  of  America's  biggest, 
toughest  and  most  rewarding  market. 
Our  communities  are  among  the  best 
in  town  —  great  places  to  live,  work  and 
raise  a  family!  Send  resume  with 
salary  history  and  requirements  to; 
Celia  Weintrob,  publisher,  Brooklyn 
Paper  Publications,  26  Court  St.,  Brook¬ 
lyn,  NY  11 242. 


ADVERTISING  SALES 
Golden  Media,  Inc.,  publisher  of 
newspapers,  magazines,  directories 
and  shopping  guides  in  the  beautiful 
Rocky  Mountains  based  in  Golden,  Jef¬ 
ferson  County,  Colorado  is  seeking 
high  energy,  top-notch  Ad  sales  execu¬ 
tives  with  a  proven  track  record.  If  you 
are  the  best  in  your  field,  have 
extensive  newspaper  ad  sales  experi¬ 
ence,  we  want  to  talk  to  you.  Large, 
protected  and  very  active  sales  ter¬ 
ritories.  High  commissions,  bonuses, 
full  health/benefit  plan.  Contact  Vince 
Bodiford,  publisher,  for  confidential 
interview; 

Tel;  (303)  279-5541 
Fax  (303)  279-7157 
E-mail;  treditor@tesser.com 
Golden  Media,  Inc.,  1000  10th  Street 
Golden,  CO  80401 
htlp;//www.tesser.cc)m/transcript/ 
Equal  Employment  Opportunity 


CLASSIFIED  SALES  MANAGER 
Progressive  metro-daily  is  seeking  a 
Classified  Sales  Manager  to  join  our 
team  in  the  growing  market  of  Austin, 
Texas.  The  right  candidate  should  have 
a  minimum  of  five  years  experience 
leading  and  developing  a  classified 
staff;  possess  demonstrable  category 
knowledge  with  emphasis  on 
Automotive  and  Real  Estate;  have  a 
thorough  understanding  of  budgeting, 
forecasting,  new  product  devebpment, 
new  media  applications,  voice  informa¬ 
tion  technology,  data  base  marketing; 
and  possess  the  skills  to  grow  and 
develop  with  a  key  newspaper  group, 
Cox  Enterprises.  Submit  cover  letter, 
resume  and  salary  history  to;  Attn; 
CASM,  Human  Resources,  Austin 
American-Statesman,  305  S.  Congress 
Ave.,  Austin,  TX  78767,  or  fax  to 
(512)  445-3769. 


CLASSIFIED  ADVERTISING  MANAGER 
Aggressive  hands-on  leader  to  run  and 
expand  team  for  upmarket  newspaper, 
develop  new  business,  motivate  staff. 
Fine  compensation  package  enhanced 
by  achievements.  Write  Michael  Lewis, 
publisher,  Miami  Today,  710  Brickell 
Avenue,  Miami,  FL  33131  or  fox  (305) 
358-4811. 


ADVERTISING 


THE  HUTCHINSON  NEWS,  a  dynamic 
ADVERTISING  \  40,000-circulation  daily,  seeks  an 

aggressive  advertising  person  to  direct 
a  hard-working  staff.  We  need  experi¬ 
ence  and  innovation.  Please  send 
resume,  references  and  recent  salary 
information  to;  Bruce  Buchanan,  editor 
and  publisher.  The  Hutchinson  News, 
P.O.  Box  190,  Hutchinson,  KS  67504- 
0190.  Deadline  for  applications  is 
March  21. 

E-mail;  buchanan@hutchnews.com 


CLASSIFIED  SALES  MANAGER 

Our  newspaper  is  in  a  terrific  growth 
market,  in  one  of  America's  most  liva¬ 
ble  cities,  owned  by  a  great  media 
company.  We  hove  an  opportunity  for 
a  seasoned,  aggressive  professional  to 
grow  our  classified  section.  Candidate 
must  have  strong  classified  experience 
and  a  deep  commitment  for  that  aspect 
of  the  business.  Excellent  leadership, 
motivational,  marketing,  promotion 
and  training  skills  required.  We  want  a 
doer,  someone  who  will  take  this 
department  to  the  next  level.  Com¬ 
petitive  compensation  and  benefit 
package  in  excellent  work  and  com¬ 
munity  environment  for  a  Pulitzer  Com¬ 
munity  Newspaper.  Send  cover  letter, 
and  resume  to  Advertising  Director, 
The  Daily  Herald,  P.O.  Box  717, 
Provo,  UT  84603.  Or  fox,  (801)  344- 
2982. 


MAJOR  ACCOUNT  EXECUTIVE 

Seeking  an  enthusiastic  individual  to 
be  responsible  for  sales  and  service  of 
major  accounts.  If  you  enjoy  the 
challenges  of  working  with  accounts 
who  have  large  budgets  and  high 
expectations,  we  need  to  talk.  You  must 
have  a  four-year  degree  or  equivalent 
experience  and  at  least  three  years 
experience  in  media  sales,  preferably 
with  major  accounts.  In  addition  you 
should  have  excellent  presentation, 
verbal  and  writing  skills;  superb  orga¬ 
nizational  skills  and  be  meticulous  with 
details.  Previous  forecasting  and 
budgeting  experience,  a  proven  track 
record  in  sales  and  a  strong  customer 
focus  are  also  necessary.  We  offer  a 
competitive  salary  and  benefits 
package.  To  take  advantage  of  this 
opportunity,  submit  a  resume  and 
cover  letter  with  salary  expectations  to 
Madison  Newspapers,  Inc.,  P.O.  Box 
8056,  Madison,  Wl  53708.  AA/EOE 


THE  NEW  YORK  PRESS  ASSOCIA¬ 
TION,  the  trade  association  for  New 
York's  weekly  community  newspapers, 
is  seeking  a  motivated,  goal-oriented 
sales  executive  for  its  advertising  sub¬ 
sidiary,  the  New  York  Press  Service. 
The  New  York  Press  Service  is  a  well- 
established,  rapidly  growing  advertis¬ 
ing  sales  and  placement  firm  with  a 
staff  of  ten  and  annual  sales  of  $6 
million.  Proven  track  record  in  news¬ 
paper  or  magazine  advertising  sales 
essential.  Sophisticated  marlceting 
experience,  and  ability  to  service  exist¬ 
ing  accounts  while  opening  new 
accounts  and  generating  new  revenue 
streams  required.  Candidate  must 
enjoy  fast  pace  and  juggling  the  needs 
i  of  500-t  community  newspapers, 
;  advertising  agency  personnel  and  cor- 
;  porate  od  directors.  Resume  and  salary 
j  requirements  before  March  22  to 
i  Executive  Director,  New  York  Press 
i  Association,  1681  Western  Avenue, 
i  Albany,  NY  12203-4305. 

E-mail;  nypabmf@worldnet.att.net. 


Classifled  Advertisers;  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  Ext.  170/171 


ART/EDITORIAL 


PAGE  DESIGNERS 

The  Atlanta  Journal-Constitution  seeks 
creative,  motivated  individuals  for 
page  designer  positions.  Qualified 
applicants  should  have  an  extensive 
design  background,  be  experienced  in 
both  features  and  news  design  and 
able  to  work  in  a  creative  environment 
with  editors,  illustrators  and  other 
designers.  Qualified  candidates  would 
work  on  products  as  diverse  as  weekly 
food,  travel  and  entertainment  sections, 
and  daily  news  and  features  section 
fronts.  Our  paper  is  a  paginated  prod¬ 
uct  and  while  you'll  be  trained  in  our 
program,  proficiency  in  QuarkXPress 
will  make  the  transition  easier.  A  min¬ 
imum  of  3-5  years  newspaper  experi¬ 
ence  preferred,  although  an  excep¬ 
tional  talent  with  less  experience  would 
be  considered.  Please  send  non- 
returnable  samples  and  resume  to  the 
address  below; 

Contact; 

Sheri  Taylor,  art  director 
Atlanta  Journal-Constitution 
7th  Floor  News  Art  department 
72  Marietta  Street,  Atlanta,  GA  30303 
(404)  582-7013,  staylor@ajc.com 


ART/GRAPHICS 


DESIGNER  WANTED 

Graphics  Designer  needed  for  a  grow¬ 
ing  design  department  at  the  South 
Bend  Tribune  in  South  Bend,  Indiana, 
an  84,000  daily  and  1 1 6,000  Sunday 
paper. 

Duties  will  include  design  of  section 
fronts,  daily  pages,  feature  pages  and 
special  projects.  We  have  recently 
redesigned  the  features  section  and 
redesign  is  continuing  in  other  sec¬ 
tions. 

Candidates  must  hove  2  years  experi¬ 
ence  at  a  daily  newspaper  and  must 
know  QuarkXPress  and  some  know¬ 
ledge  of  Photoshop  and  Freehand 
would  be  helpful. 

Send  resume  and  clips  of  your  work  to 
the  Human  Resources  Department, 
South  Bend  Tribune,  225  W.  Colfax 
Ave.,  South  Bend,  IN  46626. 


i  GRAPHIC  PRODUCTION  ARTIST 

i  Dynamic  in-house  graphics  deportment 
;  is  seeking  a  highly  motivated  prod- 
I  uction  artist.  You  must  have  extensive 
I  working  knowledge  of  Adobe 
j  Illustrator/Photoshop,  a  strong  back- 
:  ground  in  graphic  design,  hove  the 
:  ability  to  visually  portray  data  and  be 
I  extremely  detail-oriented.  Benefits 
:  include  401  |k),  health,  vision,  life,  dis- 
:  ability  and  dental.  Send  resume  to; 
i  PRODUCTION  SEARCH,  P.O.  Box 
I  970,  Perrysburg,  OH  43552. 


ART/GRAPHICS 


GRAPHIC  ARTIST  for  30,000  daily  to 
create  charts,  info  graphics,  locator 
maps.  Strong  illustrations  skills  a  plus. 
Apply  to;  Ellen  Mitchell,  Potomac 
News,  P.O.  Box  2470,  Woodbridge, 
VA  22193. 


CIRCULATION 


CIRCULATION  DIREaOR 

Daily  newspaper,  under  20,000 
circulation,  is  seeking  experienced 
circulation  professional  to  manage  its 
circulation  division  in  high  growth 
market  with  unlimited  potential.  Suc¬ 
cessful  candidate  must  have  minimum 
of  five  years  experience  in  circulation 
management,  a  strong  sales  and 
marketing  background,  excellent  com¬ 
munication/management  skills  and  be 
able  to  work  as  part  of  a  dynamic 
management  team.  Company  offers  a 
competitive  salary  and  excellent  bene¬ 
fits  package.  Send  resume  to  Box 
08107,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

American  Publishing  Company,  pub¬ 
lishers  of  o  1 0,000  circulation  daily,/ 
Sunday  newspaper  in  Greenville,  TX 
has  an  opportunity  for  a  solid  circula¬ 
tion  manager  with  a  proven  track 
record  of  accomplishments.  Candidates 
must  have  hands  on  experience  with 
independent  contractor  relations,  soles 
and  promotions,  as  well  as  excellent 
customer  service  techniques.  Send 
resumes  to  Herald  Banner,  2305  King, 
Greenville,  TX  75401 . 


CIRCULATION  MANAGER 

The  Corvallis  Gazette-Times  (Oregon; 
7-day/ AM,  14,000  circ.)  is  seeking  a 
market-driven,  customer-oriented 
circulation  manager.  We  need  a 
circulation  manager  who  knows  the 
nuts  and  bolts  of  the  business,  but  who 
isn't  afraid  to  change  things  if  it  serves 
our  market  or  our  customers.  The  suc¬ 
cessful  candidate  will  be  a  proven 
leader,  a  good  communicator  and  able 
to  work  with  other  departments 
effectively. 

Corvallis  is  a  city  with  46,(XX)  popula¬ 
tion  and  is  home  to  Oregon  State  Uni¬ 
versity  ond  a  5,000  employee  Hewlett- 
Packard  operation.  We're  located  in 
the  beautiful  Willamette  Valley  only  an 
hour's  drive  from  the  ocean  and  two 
hours  from  the  Cascades. 

The  Corvallis  Gazette-Times  is  a  Lee 
Enterprises  Publication.  An  equal 
opportunity  employer. 

:  Send  resume  along  with  a  cover  letter 
:  to; 

i  Diana  Braught 

:  HR  Administrator 

:  Corvallis  Gazette-Times 

i  P.O.  Box  368 

j  Corvallis,  OR  97339-0368 

Application  deadline; 

I  Friday,  March  28,  1 997 

Now  or  never  wos  the  time. 

Laurence  Sterne 
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HELP  WANTED 


_ CIRCUIATION _ 

CIRCULATION  SALES  MANAGER 

The  Pittsburgh  Post-Gazette  has  an 
immediate  opportunity  for  an  experi¬ 
enced,  results-directed  Circulation 
Sales  Manager.  Responsibilities  for  this 
highly  visible  and  key  position  include: 

*  Designing  and  implementing  field 
marketing  programs  to  increase  home 
delivery/single  copy  paid  circulation 
while  improving  subscriber  retention. 

*  Directing  Circulation  Sales  and 
Marketing  activities  through  all  inde¬ 
pendent  contract  sales  forces  (including 
telemarketing),  stop  saves  and  door 
crews. 

*  Ensuring  the  quality  of  new  orders 
and  prompt/efficient  service  to  new  sub¬ 
scribers  via  the  design  and  monitoring 
of  effective  verification,  contract  ser¬ 
vice,  order  production/billing  systems, 
etc. 

’  Developing  measurable/prudent 
Sales  and  Cost  goals  for  contract  sales 
groups,  in-house  service  staff,  etc. 

QUALIFICATIONS  REQUIREMENTS 
include:  a  Bachelor's  degree  (Masters 
in  Business  preferred),  demonstrated 
success  in  the  design  and  execution  of 
marketing/sales  promotion  activities  in 
a  consumer  product  setting,  a  mini¬ 
mum  of  two  years  experience  in 
Circulation  A^rketing  in  addition  to  an 
overall  track  record  of  career  prog¬ 
ression  based  on  results,  excellent 
communications  and  strategic  planning 
skills,  a  working  knowledge  of  data¬ 
base  marketing  applications,  PC  liter¬ 
acy  and  in  addition,  successful  Informa¬ 
tion  Systems  liaison  experience. 

Please  submit  your  resume,  indicating 
your  current  compensation  and  require¬ 
ments,  in  confidence  to: 

Pittsburgh  Post-Gazette 

Director,  Human  Resources 
34  Blvd.  of  the  Allies 
Pittsburgh,  PA  15222 

An  Equal  Opportunity  Employer 

CIRCULATION  MANAGER 
Excellent  opportunity  for  experienced 
circulator  with  strong  desire  to  suc¬ 
ceed.  If  your  background  includes 
creative  sales  strategies,  promotional 
campaigns,  and  a  strong  delivery  and 
service  background  this  is  a  great 
opportunity  tor  you.  We  offer  an 
excellent  compensation  package  includ¬ 
ing  strong  medical  benefits  and  401  (k). 
Midwest  daily  and  Sunday  newspaper 
in  fast  growing  market.  Send  resume 
and  salary  history  to  Box  08110, 
Editor  &  Publisher. 


SEND  E&P  BOX  REPUES 
TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ CIRCULATION _ 

THE  LQS  ANGELES  TIMES  has  several 
exciting  opportunities  in  our  Consumer 
Marketing  Department.  The 
opportunities  include  Circulation  Man¬ 
ager,  San  Diego  (#97H054),  Circula¬ 
tion  Manager,  outside  the  Primary 
Marketing  Area-OPMA  (#97H055), 
and  two  Key  Account  Sales  Executive 
positions  (#97H060). 

Both  Circulation  Manager  positions  will 
develop  home  delivery  and  single  copy 
circulation  strategies,  tactics  and  goals 
for  their  assigned  areas.  Both  man¬ 
agers  will  establish  distribution 
networks  focused  on  customer  needs, 
negotiate  and  determine  independent 
contractor  rates,  and  evaluate  and 
respond  to  competitive  influences. 
Qualified  candidates  will  have  3-i- 
years  demonstrated  success  in  manag¬ 
ing  sales  and  distribution,  competitive 
newspaper  market  experience  a  plus, 
strong  organizational,  analytical  and 
strategic  planning  skills,  demonstrated 
ability  to  develop  and  implement  supe¬ 
rior  customer  service  programs,  and  a 
Bachelor's  degree  preferred. 

The  Key  Account  Sales  Executives  will 
be  responsible  for  establishing,  devel¬ 
oping  and  maintaining  relationships 
with  key  accounts  and  generating 
significant  single  copy  sales  volumes 
within  the  assigned  categories  and  ter¬ 
ritories.  Qualified  candidates  will  have 
at  least  3  years  of  successful  sales 
experience  merchandising  products 
with  small  price  points  and  profit 
margins,  competitive  newspaper 
market  experience  is  a  plus,  strong 
customer  service  skills,  and  a 
Bachelor's  degree  preferred. 

The  Los  Angeles  Times  offers  a  com¬ 
petitive  compensation  and  benefits 
package.  Qualified  candidates  should 
send  a  resume  with  salary  history 
indicating  the  appropriate  position 
number  to  Los  Angeles  Times,  Employ¬ 
ment  Office,  Times  Mirror  Square,  Los 
Angeles,  CA  90053  (Fax:  (213)  237- 

4962).  EOE. _ 

TARGET  MARKETING  MANAGER 

The  Times  is  seeking  a  Target  Market¬ 
ing  Manager  for  our  circulation  team. 
The  successful  candidate  will  have  a 
circulations  sales  or  promotion  back¬ 
ground  with  direct  marketing  experi¬ 
ence,  excellent  people  and  public 
speaking  skills.  Responsibilities  include 
the  ability  to  develop  and  lead  circula¬ 
tion  sales  campaigns  for  core  target 
markets  and  achieve  circulation  growth 
goals. 

The  Times  offers  competitive  salaries 
and  a  comprehensive  benefit  package. 
Please  send  resume  to: 

Contra  Costa  Times 
Human  Resources  Department 
Job  #  TM.Mgr.2-26EP 
P.O.  Box  5088 
Walnut  Creek,  CA  94596 

Fax:  (510)  977-8444 
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_ CIRCULATION _ 

THE  STANDARD  EXAMINER  is  seeking 
a  hands-on.  Division  Manager  to  lead 
district  managers  and  junior  dealers  to 
new  heights  in  sales,  service,  and  col¬ 
lections.  An  ideal  candidate  will  have 
a  progressively  increasing  track  record 
in  circulation  management,  including 
successful  experiences  in  managing  dis¬ 
trict  managers.  A  strong  background  in 
sales  and  promotions,  being  deadline- 
oriented,  and  strong  organization  skills 
are  a  must.  A  successful  candidate  will 
expect  to  work  evenings  and  a  rotating 
weekend  schedule.  Salary  and  Bonus 
potentiol  (37K  to  42K).  Tne  quality  of 
life  is  high  in  Ogden  with  lots  of  out¬ 
door  activities,  and  a  strong  commit¬ 
ment  to  education.  If  you  would  like  to 
be  considered  for  this  position,  fax 
(801)  625-4508  or  mail  your  resume 
to  the  Standard  Examiner,  Bud  Neslin, 
P.O.  Box  951 ,  Ogden,  UT  84402. 

EDITORIAL 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


ALASKAN  WEEKLY  seeks  experienced 
reporter  to  provide  news  and  photo  cov¬ 
erage  of  beautiful  fishing  community 
(pop.  3800).  Computerized  layout 
experience  a  plus.  Reply  via  fax  (907) 
772-2460  witn  5  clips,  intro  letter  and 
resume  with  3  references  to  Ron 
Loesch,  publisher,  Petersburg  Pilot, 
P.O.  Box  930,  Petersburg,  AK  99833. 
(Phone:  (907)  772-9393). 

ASSIST  OUR  EDITOR  WITH  YOUR 
Investigative  Reporting  Skills 
We  are  searching  for  an  experienced 
journalist  who  would  be  challenged  by 
being  involved  in  all  aspects  of  produc¬ 
ing  an  upscale  30,000+  circulation 
newspaper  in  the  rural  North  East. 
50%  of  your  time  would  be  spent  on 
investigative  reporting  and  50%  help¬ 
ing  produce  the  most  highly  read  and 
best  designed  community  newspapers 
in  the  county.  Send  resume  with  news 
clips  to  Human  Resources  News 
Department,  P.O.  Box  5210,  Massena 

NY  13662. _ _ 

ASSISTANT  COPY  EDITOR 
Growing  35,000  suburban  Philadel¬ 
phia  AM/Sunday  seeks  well-organized 
leader  for  city  desk.  Applicants  should 
have  daily  newsroom  experience. 
Duties  include  copy  editing,  assigning 
stories  and  directing  reporters.  Position 
open  due  to  promotion.  Send  resumes 
to  Bruce  Mowday,  managing  editor. 
Daily  Local  News,  250  N.  Bradford 
Avenue,  West  Chester,  PA  1 9382. 


_ EDITORIAL _ 

ACQUISITIONS  EDITORS 
Bloomberg  L.P.  is  the  premier  on-line 
information  services  firm  providing 
sophisticated  news,  data  and  analyses 
to  investment  professionals  and  major 
companies  worldwide. 

BLOOMBERG 

PROFESSIONAL  UBRARY 
Our  Professional  Library  team  is 
add  ing  a  senior  acquisitions  and 
developmental  editor  to  commission  out¬ 
standing  books  for  brokers,  traders,  ana¬ 
lysts  and  sophisticated  investors. 
Requirements  are  superb  structural  and 
line  editor  with  solid  experience  acquir¬ 
ing  business,  finance  and  professional 
works.  Strong  knowledge  of  markets 
and  publishing;  good  contacts  among 
authors,  agents,  and  institutional 
sources.  You  will  bring  in  authors; 
recruit  and  match  freelance  writers 
with  experts  inside  and  outside  Bloom¬ 
berg;  edit,  support  and  manage  author 
teams  to  produce  distinctive  Looks  of 
reference  and  financial  intelligence. 
Computer  skills  needed. 

PERSONAL  BOOK  SHELF  & 

SMALL  BUSINESS 

Expansion  at  Bloomberg  Press's 
Personal  Bookshelf  and  Small  Business 
trade  imprints  has  created  exciting 
opportunity  for  an  editor  with  several 
years  experience  in  business  and 
personal  finance.  Mission:  Conceive, 
acquire,  and  develop  high-quality 
practical  books  for  sophisticated  con¬ 
sumers  and  entrepreneurs  on  money- 
management,  investing,  and  small- 
business  finance;  distinguish  both 
imprints  in  the  marketplace  by  innova¬ 
tion  and  by  anticipation  of  trends. 
Requirements  are  outstanding  know¬ 
ledge  of  financial  markets  and  ser¬ 
vices;  superb  writing;  structural/line¬ 
editing  track  record;  Best  fit:  Strong  con¬ 
tacts,  good  presentation,  entrepreneur¬ 
ial  and  computer  abilities. 

We  offer  a  pleasant  suburban  working 
environment  at  our  Princeton,  NJ  loca¬ 
tion,  plus  an  excellent  benefits 
package.  For  consideration,  please 
mail  or  fax  a  cover  letter  indicating 
appropriate  Dept  Code  and  resume  to: 
Bloomberg  L.P.,  Attention;  (Dept  SR- 
Editors)  Human  Resources,  100  Busi¬ 
ness  Park  Drive,  P.O.  Box  888,  Prin¬ 
ceton,  NJ  08542.  FAX;  (609)  683- 
7523.  Resumes  without  salary  require¬ 
ments  will  not  be  considered.  No 
phone  calls,  please.  EOE  M/F/D/V. 

_ BLOOMBERG  L.P. _ 

ASSISTANT  BUSINESS  EDITOR 
The  San  Diego  Union-Tribune  seeks  an 
assistant  business  editor  to  help  lead 
our  talented  staff  as  we  cover  the 
dynamic  San  Diego  business  com¬ 
munity.  At  least  three  year's  manage¬ 
ment  experience,  solid  knowledge  of 
business  journalism,  strong  writing  and 
project-management  skills  preferred. 
Please  call  Steve  Prosinski,  senior 
editor/business  and  sports,  at  (619) 
293-1303  to  learn  more  about  the  posi¬ 
tion.  steve.prosinski@uniontrib.com. 

The  friendships  which  last  are  those 
wherein  each  friend  respects  the  other's 
dignity  to  the  point  of  not  really  wanting 
anything  from  him. 

Cyril  Connolly 


HELP  WANTED 


EDITORIAL 


ASSISTANT  SUNDAY  EDITOR 

Getting  sick  of  reading  government 
meeting  stories?  Well,  we've  got  the 
job  for  you.  The  York  Dispotch/Sundoy 
News  is  seeking  on  Assistant  Sunday 
Editor  to  assign,  edit  and  design  its 
Sunday  zoned  edition  for  southwestern 
York  County  and  the  Gettysburg  area. 
We're  looking  for  someone  with  strong 
news  judgment,  who  can  help  focus  an 
all-enterprise  edition;  with  the  news 
design  and  packaging  skills  to  attract 


to  manage  two  news  reporters,  a 
sports  reporter  and  freelancers  (MD) 
and  occasionally  some  of  our  other  staf¬ 
fers,  too.  Salary  about  $33,400.  Send 
resume,  work  samples,  letter  to  AAanog- 
ing  Editor  Deena  Gross,  The  York  Dis¬ 
patch/Sunday  News,  P.O.  Box  2807, 
York,  PA  17405. 


AWARD-WINNING,  mid-sized  Ohio 
daily  that  keeps  getting  better  will  hire 
an  ambitious  reporter  with  ability  to 
wrrite  hard  news  and  features,  and  vrho 
con  help  identify  graphic  and  photo 
opportunities.  This  person  will  be  com¬ 
fortable  developing  routine  and  com¬ 
puter-assisted  assignments  with  peers 
and  editors.  Some  experience  pre¬ 
ferred,  team  reporting  o  plus.  College 
graduates  with  at  least  one  daily 
internship  will  be  considered. 

We  ore  36,000  daily/46,000  Sunday 
in  NW  Ohio  with  o  commitment  to 
journalism.  Send  cover  letter,  resume 
and  6-10  clips  showing  variety  of  vrork 
to  Jim  Krumel,  managing  editor.  The 
Lima  News,  3515  Elida  Road,  Lima, 
OH  45802-0690. 


ASSISTANT  CITY  EDITOR 

We're  looking  for  a  copy  editor,  on 
experierKed  reporter  or  an  editor  at  a 
smaller  paper  to  move  onto  our  city  desk. 
This  person  will  >work  closely  with  our  city 
editor,  assigning  stories  and  photos, 
editing  stories,  coaching  reporters  and 
planning  daily  news  budgets.  Send 
cover  letter,  resume,  samples  to  Execu¬ 
tive  Editor  Linda  White,  Altoona  Mir¬ 
ror,  P.O.  Box  2008,  Altoona,  PA 
16603-2008. 


BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  to  fill  two  entry 
level  positions.  One  opening  is  for  a 
general  assignment  reporter  with 
emphasis  on  county  government.  The 
other  opening  is  a  news-sports  position 
with  emphasis  on  sports.  Send  resumes 
to:  Steve  Fields,  Bonner-Graphic,  100 
N.  Jackson  St.,  Greencastle,  IN  461 35 


EDITORIAL 


BUSINESS  EDITOR 

We're  looking  for  a  savvy  editor  vrho 
requires  business  coverage  to  explain 
the  "why"  and  not  just  the  "what" .  We  are 
Hawaii's  largest  newspaper  (110,000 
daily;  190,000  Sunday).  Our  business 
focus  is  tourism,  retail,  real  estate, 
development  and  companies,  in  the 
bulls-eye  of  the  Pacific  Rim.  We  work 
hard  and  then  enjoy  the  diversions  of 
Poradise.  Supervisory  experience, 
good  editing  skills  required.  Excellent 


Send  cover  letter,  resume,  references 
and  samples  to  M.J.  Smith,  managing 
editor,  Tne  Honolulu  Advertiser,  605 
Kapiolwri  Blvd.,  Honolulu,  HI  96813. 


BUSINESS  REPORTER  -  Will  consider 
generalist  seeking  to  specialize,  or 
motivated  newcomer  with  college 
experience,  good  clips.  Write:  Business 
Reporter,  The  REPUBUCAN,  P.O.  Box 
209,  Poltsville,  PA  17901. 


EDITORIAL 


EDITORIAL 


EDITORIAL 


Bloomberg 

FINANCIAL  MARKETSW 
COMMODITIES 

NEWS 

Editorial  Career 

Opportunities 

Bloombwg  LP.  is  the  premier 

Legal  Reporter 

on-line  information  services 

Reporter  needed  to  cover  bankruptcy,  chancery  and  other  courts  in  Wilmington,  Del.  We  need: 

firm,  providing  sophisticated 

•  Experience  in  covering  civil  courts. 

•  The  ability  to  balance  the  need  for  speed  with  the  challenge  of  translating  legal  jargon  into 

data  and  analysis  to 

graceful  English. 

•  Versatility  to  handle  everything  from  three-paragraph  briefs  on  deadline  to  features  on  trends. 

investment  professionals 

Company  News/Commodities  Reporters 

and  major  companies 

Reporters  needed  in  Princeton,  N.J.,  to  cover  industry  beats  including  energy,  biotechnology,  medical 
devices  and  computer  hardware.  Commodities  reporter  needed  in  Chicago.  Regional  correspondents 

around  the  iworld. 

needed  in  San  Francisco,  Detroit  and  Toronto.  The  ideal  candidate: 

•  Understands  publicly  owned  companies  and  financial  markets. 

Send  resume  to  Sarah  Rodgers, 

•  Can  take  control  of  a  beat,  develop  sources  and  break  news. 

•  Is  enthusiastic  and  ambitious,  eager  to  detect  trends  before  they  become  common  knowledge. 

•  Ably  writes  everything  from  spot  news  to  enlightening  profiles  of  executives,  corporations 
and  industries. 

News  Editors 

Editors  needed  in  Princeton,  N.J.,  New  York  and  Toronto  to  handle  corporate  and  market  news 
stories.  We’re  looking  for: 

•  Proficiency  in  editing  and  rewriting  under  deadline  pressure:  keen  news  judgment. 

Bloomberg  LR,  Box  888, 

•  Confidence  with  numbers  as  well  as  words. 

Princeton,  N.J.  05842-0888 

•  Ability  to  direct  reporters  covering  industry  or  market  beats  and  polish  their  copy. 

or  fax  to  609-683-7523. 

Please  specify  position. 

•  Five  years  of  experience,  preferably  at  a  major  newspaper  or  magazine. 

Headline  Writer 

Member  needed  for  a  team  of  editors  in  Princeton,  N.J.,  who  evaluate  incoming  news  releases  and 

Quidified  candidates 

publish  them  promptly  online.  The  ideal  candidate: 

will  be  contacted. 

•  Knows  how  financial  markets  work. 

No  phone  calls,  please. 

•  Understands  which  corporate  events  are  most  significant. 

Equal  Opportunity  Employer 

•  Can  exercise  news  judgment  quickly  and  confidently. 

•  Swiftly  writes  concise,  precise  headlines. 

EOE/M/F/V/D 

•  Works  well  under  pressure  in  a  busy  newsroom. 
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EDITORIAL 


EDITORIAL 


BUSINESS/CONSUMER  WRITER 

Tribune  Newspapers  in  the  Greater 
Phoenix  market  is  growing  it's  business 
coverage.  Retail,  technology,  devel¬ 
opment,  tourism  are  hot  business 
topics.  Reporters  who  can  cover  these 
issues  and  make  them  relevant  and 
interesting  for  ALL  of  our  readers 
should  send  resume  and  clips  to  Kristi 
Dempsey,  business  editor.  Tribune 
Newspapers,  1 20  W.  First  Ave.,  Mesa, 
AZ  85210.  The  Tribune  Newspaper 
Group  serves  a  rapidly  growing  market 
with  o  current  circulation  of  1 00,000. 


BUSINESS  EDITOR 

Boston  Herald  seeks  number  twa 
person  for  business  desk  in  highly  com¬ 
petitive  Northeast  metro  market.  Mini¬ 
mum  five  years  metro  daily  reporting/ 
editing  experience  required  for  this 
supervisory  post,  which  includes  assign¬ 
ing  stories  and  graphics.  Demanding 
work  but  a  great  job  for  a  pro  looking 
to  nrove  up.  Replies  to  Ted  Bunker,  busi¬ 
ness  editor.  The  Boston  Herald,  One 
Herald  Square,  Boston,  MA  02106. 

E-nrail  bostonherald.com 
No  calls,  please 


BUSINESS  REPORTER 
The  Seattle  Times  is  seeking  an  experi¬ 
enced  business  reporter.  Candidate 
should  hove  5  years  af  experience  as  a 
business  reporter  and  should  have  a 
demonstrated  ability  to  ferret  out 
information  and  bring  business  issues 
and  people  to  life  through  graceful  writ¬ 
ing.  We're  looking  for  a  reporter  with 
leadership  potential  who  can 
spearhead  major  projects  but  also 
work  within  a  team.  This  person  should 
be  highly  productive  and  versatile,  with 
the  ability  to  generate  story  ideas,  take 
direction,  juggle  assignments,  and 
produce  breaking  news  and  enterprise. 
Please  send  resume,  cover  letter  and 
work  samples/clips  to  Millie  Quan, 
AME,  The  Seattle  Times,  P.O.  Box  70, 
Seattle,  WA  98111.  No  calls,  please. 


CITY  EDITOR 

Award-winning  35,000  AM  daily  in 
Zone  5  seeking  aggressive  city  editor, 
who  possesses  strong  editing  skills,  is 
organized,  able  to  motivate  and  teach. 
Management  experience  required. 
Send  resume  to  Box  08098,  Editor  & 
Publisher. _ 


CITY  EDITOR 

The  Vail  Daily  has  an  opening  for  a 
city  editor.  Candidates  should  have 
desk  experience,  design  skills.  Send 
resume  to  Rob  Spencer,  editor,  P.O. 
Box  81,  Vail,  CO  81658. 


COMMUNITY  EDITOR 
Weekly  newspaper  in  Caribou,  Moine 
needs  hands-on  editorial  person  who 
has  a  strong  interest  in  local  news  and 
genuine  caring  for  rural  lifestyle.  This  is 
the''Other  Maine"  where  farmlands  flow 
to  the  Canadian  Border.  We're  fully 
paginated  and  use  digital  cameras. 
Experienced  reporter  considered.  Also 
have  reporter  opening.  Fax/Mail  to: 
Fax:(207)  764-4499;  Northeast  Pub¬ 
lishing  Campany,  Attn:  Martha 
Lostrom,  executive  editor,  P.O.  Box 
510,  Presque  Isle,  ME  04769. 


BUSINESS  REPORTER 
Experienced  reporter  with  a  passion 
for  covering  local  business  neraed  for 
a  newspaper  with  a  window  on  the 
fifth  busiest  seaport  in  America,  in  a 
city  with  an  increasingly  diverse  econ- 
amy.  Also  accepting  applications  for 
regional  business  writers  and  reporter 
positions.  Resume  and  clips  to  Tim 
Graham,  editor.  The  Oakland  Tribune, 
66  Jack  London  Square,  Oakland,  CA 
94607. 


EDITORIAL 


EDITORIAL 


An  Equal  Opportunity  Employer 


If  you  are  an  aggressive, 
experienced  Medical  Writer  who  can  develop 
high-profile  national  and  local  news  and  trend  stories 
then  why  not  join  Newsday,  the  nation’s  sixth  largest 
metropolitan  newspaper. 


In  this  role,  you  will  focus  on  the  technical  and  human 
aspects  of  treating  disease  —  including  new  procedures, 
ongoing  controversies  and  evolving  influences  —  in  a  time 
of  dramatic  change.  In  addition,  you  will  be  combining  your 
efforts  with  one  of  the  most  competitive  Health,  Science  & 
Technology  departments  in  the  country. 


For  immediate  consideration,  please  forward  a  resume  along  with 
some  recent  clips,  to;  Mr  Reg  Gale,  Health,  Science  & 
Technology  Editor,  Newsday,  235  Pinelawn  Road,  Melville, 
New  York  11747-4250. 


CONNEaiCUT  DAILY  LOOKING  FOR 
A  COPY  EDITOR  AND  A  PAGE 
DESIGNER  to  join  a  team  thal  puts  out 
a  well-written,  good-looking  newspa¬ 
per.  We  begin  pagination  this  summer. 
Send  resumes  to  Editor,  The  News- 
Times,  333  Main  St.,  Danbury,  CT 
06810. 

COPY  EDITOR  -  Learn  to  straddle  print 
and  new  Media  at  technologically 
advanced  35,000  doily.  Editing  expe¬ 
rience  preferred,  but  will  train 
meticulous  reporter.  Write:  Copy 
Editor,  The  REPUBLICAN,  P.O.  Box 
209,  Pottsville,  PA  17901. 

COPY  EDITOR:  23,000  Circulation 
daily.  QuarkXPress,  Photoshop  and 
Freehand  experience  essential.  Send 
resume  to:  Allan  Kort,  Daily  Evening 
Item,  P.O.  Box  951 ,  Lynn,  MA  01 903. 

COPY  EDITOR 

The  Salina  Journal  has  an  opening  for 
a  copy  editor.  The  perfect  candidate 
will  possess  excellent  language,  edit¬ 
ing,  layout  and  news  judgment  skills 
and  a  skillful  hand  in  warking  with 
reporters.  Two  years  reporting  experi¬ 
ence  necessary;  copy  editing  and 
pagination  skills  preferred.  Deadline 
for  applications  is  March  22.  Direct 
questions  or  applications  to  Scott 
Seirer,  executive  editor,  or  Jim  Haag, 
assistant  editor,  at  (913)  823-6363  or 
Salina  Journal,  Box  740,  Salina,  KS 
67402. _ 

COPY  EDITOR 

The  Monterey  County  Herald  has  an 
immediate  opening  for  a  regular  full¬ 
time  copy  editor.  Duties  involve  copy 
editing,  headline  writing,  page  design 
and  pagination,  and  creation  of  simple 
charts,  logos  and  other  graphic  ele¬ 
ments.  Must  be  available  for  night  and 
weekend  work.  Requires  a  journalism 
degree  and  one  year  of  experience  as 
a  copy  editor  on  a  daily  newspaper,  or 
comparable  experience  on  a  student 
newspaper.  Experience  as  slot  or  wire 
editor  strongly  preferred.  Familiarity 
with  Macintosh,  IBM  Windows  or  other 
similar  newsroom  systems  a  plus.  Send 
resume,  references  and  a  cover  letter 
to:  J.  Bruce  Baumann,  assistant  manag¬ 
ing  editor.  The  Monterey  County 
Herald,  P.O.  Box  271,  Monterey,  CA 

93942.  EOE. _ 

EDITOR  -  AUTOMOTIVE/TV  GUIDE 

The  Antelope  Valley  Press  is  laoking 
for  a  self-motivated,  organized,  detail 
oriented  individual  with  the  ability  to 
meet  deadlines  to  fill  an  advertorial 
position  in  the  marketing  department. 
Thorough  understanding  of  QuarkX¬ 
Press,  Photoshop  and  Illustrator  for 
Macintosh  to  write,  edit  and  design 
weekly  sections.  Knowledge  of  AP  style 
is  helpful.  Reply  to  Antelope  Valley 
Press,  Attn:  Personnel,  P.O.  Box  880, 
Palmdale,  CA  93590. 

EDITOR  NEEDED  for  aggressive  Sun¬ 
day,  Wednesday,  Friday  newspaper 
with  plans  to  go  daily.  Politics,  compe¬ 
tition  are  vicious  in  this  southern  Ohio 
town. 

Send  resume,  salary  history  and 
critiqued  copy  of  your  own  newspaper 
to  Publisher,  295  Broadway  Street, 
Jackson,  OH  45640.  Deadline  April  1 . 


_ EDITORIAL _ 

COPY  EDITOR/PAGINATOR 

The  Patriot-News  in  Harrisburg,  PA,  a 
102,000  daily/ 1 74,500  Sunday,  is 
seeking  a  copy  editor/ poginotor. 

The  position  requires  editing  local  and 
wire  copy  with  a  view  toward  backup 
wire  desk  responsibilities.  Layout, 
pagination  and  prior  copy  editing 
experience  are  necessary. 

Paginatian  duties  include  designing 
and  paginating  local  section  fronts, 
local  inside  pages  and,  from  time-to- 
time,  wire  pages.  There  will  also  be  the 
need  to  select  photographs  and  work 
with  the  graphics/art  department  to 
work  up  graphics. 

Copy  editing  duties  include  editing 
stories  for  style  and  comprehen¬ 
siveness,  plus  headline  and  photo  cap¬ 
tion  writing. 

Candidates  should  have  a  strang  back¬ 
ground  in  copy  editing  and  headline 
writing,  as  well  as  proven  layout  skills. 
Send  resume  and  clips  to  Bob  Vucic, 
executive  news  editor.  The  Patriot- 
News,  P.O.  Box  2265,  Harrisburg,  PA 

17101, _ 

EDITOR/PAGINATOR 
Can  you  do  spiffy  design,  snappy 
heads  while  minding  the  details? 
Versatile  paginator/ editor  sought  for 
ambitious,  growing  20K-plus  Zone  7 
AM.  Will  consider  experienced  or 
entry-level  applicants.  QuarkXPress 
backgraund  a  plus.  You'll  work  nights, 
spend  time  off  in  outdoor  splendor:  ski¬ 
ing,  whitewater,  mountain  biking.  Send 
resume,  work  samples,  reference  list  to 

Box  08105,  Editor  &  Publisher. _ 

EDITOR:  NYC-area  weekly  newspaper 
group.  Lean,  mean,  aualily  operation. 
Competitive  salary  &  benefits  package. 
Great  family  community.  Write:  Pub¬ 
lisher,  Box  8108,  Editor  &  Publisher. 

EDITOR:  We're  looking  for  the  best 
small  town  editor  in  the  country  for  the 
Statesboro  Herald,  an  8,000  paid 
daily.  We're  good  now  but  want  to  be 
the  best.  Statesboro,  the  home  of 
Georgia  Southern  University,  is  located 
about  50  miles  West  of  Savannah. 
You'll  work  in  newly  renovated  facility, 
fully-paginated  in  a  great  climate.  If 
you  have  a  love  for  local  news,  can 
lead  an  effective  news  department  and 
want  to  be  port  of  a  great  manage¬ 
ment  team,  we'd  like  to  hear  from  you. 
Send  resume,  samples  and  salary 
requirements  to:  Randy  Morton, 
Statesboro  Herald,  P.O,  Box  888, 
Statesboro,  GA  30458.  Subsidiary  of 
Morris  Newspaper  Corporation. 

EDITORIAL  WRITER/COPY  EDITOR 

The  Recorder  is  looking  for  an  editorial 
writer/copy  editor  to  write  editorials, 
produce  editorial  pages  and  help  on 
the  copy  desk  when  needed.  We're 
looking  for  a  creative  and  thoughtful 
individual  willing  to  dig  into  local 
issues.  We  want  editorials  that  move 
the  community  into  action  on  local 
problems,  inspire  compassion  for  those 
who  need  it,  occasionally  provoke  a 
smile  and  draw  compliments  for  good 
sense  and  great  writing.  Send  resume 
and  samples  of  editorial  writing  to:  Tim 
Blagg,  The  Recorder,  14  Hope  St., 
Greenfield,  MA  01301. 
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_ EDITORIAL _ 

EDITORIAL  WRITER 

The  Seattle  Times  has  an  opening  for 
an  editorial  writer.  Applicants  must 
have  a  minimum  of  5  years  reporting 
experience  ond  have  demonstrated 
strong  writing  skills.  Experience  as  an 
editorial  writer  strongly  preferred. 
Clips  must  show  an  ability  to  analyze 
issues  and  events.  Clear,  authoritative 
writing  about  complicated  topics  is 
essential.  Experience  in  reporting  and 
writing  on  public  policy  issues  a  plus, 
but  successful  applicants  won't 
necessarily  be  a  policy  wonk.  Eclactic 
interests  desired.  Ideologues  of  any 
stripe  need  not  apply.  Successful  appli¬ 
cant  will  be  smart  and  opinionated,  out 
open-minded  and  comfortable  working 
in  collaborative  team  environment 
where  all  views  are  welcome,  but  only 
some  views  prevail.  Send  cover  letter, 
clips  and  resume  to  Millie  Quan,  AME, 
The  Seattle  Times,  P.O.  Box  70,  Seat¬ 
tle,  WA  98111.  No  calls,  please. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  is  an  immediate  opening  for  a 
managing  editor  at  the  Phoenix  paper 
(circulation  140,000). 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

No  phone  calls,  please 


EDITORIAL 


_ EDITORIAL _ 

EDITOR 

The  Carroll  County  Times,  a  22,800 
circulation  daily  newspaper,  is  seeking 
an  editor  to  join  a  team-oriented  orga¬ 
nization.  This  position  will  not  only 
lead  and  provide  direction  for  a  staff 
of  37  people  but  also  play  a  vital  role 
on  the  senior  management  team.  The 
Carroll  County  Times,  located  in 
Westminster,  Maryland,  is  35  minutes 
from  Baltimore  and  80  minutes  from 
Washington  DC.  The  county  has  a 
population  of  140,000  and  continues 
to  experience  growth  from  these 
metropolitan  areas.  This  challenging 
position  requires  local  news  and  edit¬ 
ing  experience,  and  a  journalist  vdiose 
skills  are  viewed  in  high  regard  by 
peers  and  subordinates.  Please  send  a 
resume  to  Robin  Saul,  publisher.  The 
Carroll  County  Times,  P.O.  Box  346, 
Westminster,  MD  21157.  Fax:  (410) 
751-5906. 

EDITOR 

The  Minot  Daily  News  (North  Dakota)  - 
a  paginated,  25,000  circulation,  doily 
AM  newspaper  -  is  seeking  a  dynamic 
individual  to  lead  the  newsroom.  The 
editor  is  responsible  for  hiring, 
coaching,  teaching  and  coordinating  a 
news  staff  of  32.  The  editor  must  be 
able  to  write  editorials,  have  superior 
news  and  organizational  skills  and  the 
ability  to  understand  the  needs  of  our 
urban  and  rural  readership.  Know¬ 
ledge  of  QuarkXPress  is  helpful.  Minot, 
a  dynamic  cultural  and  economic 
regional  center  of  35,000,  is  located  in 
north  central  North  Dakota.  It's  a  uni¬ 
versity  community,  with  good  schools 
and  Minot  Air  Force  Base  nearby.  It's  a 
terrific  place  to  live  and  work  with  an 
abundance  of  opportunities  for  outdoor 
activities.  Why  not  Minot? 

Send  letter  and  resume  to: 

Minot  Daily  News 

Attn:  Steve  Baker,  General  Manager 
P.O.  Box  1150 

Minot,  ND  58701 


EDITORIAL 


REPORTERS 


New  York-based  financial  publishing  company  is  looking  for 
aggressive  reporters  to  cover  the  fast-paced  world  of  Wall 
Street.  We  write  for  the  poeple  who  do  the  deals. 

If  you  have  financial  reporting  experience  or  a  strong  interest  in 
pursuing  a  career  in  financial  journalism,  send  or  fax  your 
resume  with  non-returnable  clipts  and  salary  requirements  to: 


HR  Dept  FR,  Investment 
Dealers’  Digest,  Two  World 
Trade  Center,  18th  Floor, 
New  York,  NY  10048.  Fax: 
212-432-0192 

Equal  Opportunity  Employer  M/F 


_ EDITORIAL _ 

ENTERTAINMENT  WRITERS:  Two 
writers  for  new  weekly  entertainment/ 
recreation  guide.  Applicants  must  vrrite 
with  flair,  "hipness"  and  irreverence. 
Duties  include  in-depth  cover  stories, 
off-beat  entertoinment/trend  stories 
and  more.  Send  resume  and  clips  to 
Jess  Harter,  entertainment  editor. 
Tribune  Newspapers,  120  W.  First 
Ave.,  Mesa,  AZ  85210. 


EXECUTIVE  EDITOR:  Job  Duties:  Hirir>g 
writers  and  reporters,  write  and  review 
and  rewrite  and  edit  work  of  staff 
vrriters,  plan  monthly  content  of  maga¬ 
zine  and  supervise  preparation,  sug¬ 
gest  and  implement  editorial  content, 
originate  plans  for  special  features  or 
projects  and  assign  responsibilities. 
Will  supervise  five  employees  and 
oversee  associate  and  assistant. 
Requirements:  2  years  college  with  a 
major  field  of  study  in  Journalism,  2 
years  experience  in  job  offered  or  2 
years  experience  as  a  manager  or 
associate  editor,  fluency  in  Spanish 
and  English,  knowledge  of  Latin  Amer¬ 
ican  Macro  and  Micro  Economics  os 
evidenced  by  two  years  experience  in 
Business  Reporting.  Salary:  $46,000 
per  year.  Hours:  9:00  a.m.  to  5:00 
p.m.  -  40  (forty)  hours  per  week.  Appli¬ 
cants  must  submit  a  resume  to:  Job 
Service  of  Florida,  701  S.W.  27th 
Avenue,  Room  47  -  Miami,  Florida 
33135-3014  -  Re:  Job  Order  FL- 
1555490. _ 

EXPERIENCED  GRAPHICS  REPORTER 
We're  looking  for  a  talented,  energetic 
graphics  reporter  who's  comfortable  cov¬ 
ering  the  big  story.  The  ideal  candidate 
will  nave  at  least  three  years  experi¬ 
ence  as  a  graphic  artist  and  be  able  to 
produce  clear  and  creative  info¬ 
graphics.  We  offer  an  upbeat  working 
atmosphere  and  competitive  salary. 

Send  resume  and  work  samples  to: 

Michelle  Deal-Zimmerman 

Assistant  Graphics  Director 
The  Palm  Beach  Post 
P.O.  Box  24700 

West  Polm  Beoch,  FL  3341 6-4700 

FEATURE  WRITER:  For  new  weekly 
home  and  lifestyle  section.  Ability  to 
develop  enterprise  stories,  pertaining 
to  all  areas  of  life  in  and  around  the 
home.  Includes:  lifestyle  issues,  retail 
trends,  home  entertaining,  and  more. 
The  Tribune  is  a  100,000  circulation 
daily  serving  growing  Phoenix-area 
cities.  Send  resume  oncTclips  to  Liz  Mer¬ 
ritt,  features  editar.  Tribune  Newspa¬ 
pers,  120  W.  First  Ave.,  Mesa,  AZ 
85210. _ 

FEATURES  WRITER 

A  41 ,000-circ.,  award-winning  daily  in 
the  Pacific  Northwest  seeks  energetic 
reporter  to  join  a  staff  covering  a  diverse 
pxjpubtion.  Looking  for  candidates  wha 
are  highly  curious  and  able  to  turn  the 
usual  into  the  unusual.  Self-starters  vrith 
some  experience  preferred.  An  interest 
in  cultural  coverage  and  the  arts  a 
plus.  Bilingual  (Spanish/English)  can¬ 
didates  encouraged  to  apply.  Send 
resume  and  clips  to  Human  Resources 
Department,  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima,  WA  98909. 
We  are  an  equal  opportunity  employer 
and  a  member  of  The  Seattle  Times 
group. 


_ EDITORIAL _ 

FULL-TIME  REPORTER  wanted  for 
aggressive,  creative  weekly  newspaper 
that  twists  provocative  spins  on  stories. 
Sports/photography  skills  helpful. 
Send  resumes,  clips  to  Kokomo 
Perspective,  Curt  Alexander,  209  N. 
Moin  Street,  Kokomo,  IN  46901 . 


GENERAL  ASSIGNMENT  REPORTER 

When  we  soy  general,  we  mean  every¬ 
thing:  meetings,  politics,  entertainment, 
even  agriculture  (vra  are  located  in  one 
of  Ohio's  highest  producing  counties). 
A  working  knowledge  of  QuarkXPress 
is  a  plus  at  this  10,000  circulation 
daily.  Above  average  compensation 
and  fringes.  Send  letter,  resume  and 
clips  to  Frank  Snyder,  The  Daily  Stan¬ 
dard,  P.O.  Box  140,  Celina,  OH 
45822. _ 

GRAPHIC  ARTIST 

The  Observer-Dispatch  in  Utica,  NY,  a 
51,000  daily/63,000  Sunday  Gannett 
paper,  has  an  opening  for  an  experi¬ 
enced  graphic  artist  who  has  the  ability 
to  tell  news,  features  and  sports  stories 
through  eye-catching  and  informative 
graphics  and  illustrations.  Superior  com¬ 
puter  skills  and  the  knowledge  of  Aldus 
Freehand,  Adobe  Illustrator  and  QuarkX¬ 
Press  are  required,  Photoshop  would 
be  helpful.  Please  send  resume  and  six 
samples  that  show  the  range  of  your 
graphics  skills  to  Rick  Jensen,  eaitor, 
Observer-Dispatch,  221  Oriskany 
Plaza,  Utica,  NY  13501.  We  value 

diversity. _ 

HEALTH/MEDICAL  WRITERS 
Monthly  life  extension  magazine  cover¬ 
ing  research,  nutrients  ond  alternative 
drug  therapies  seeks  freelancers  for 
rigorous  features  aimed  at  informed 
public.  Fax  resume,  clips  to 
(954)  561-8335 


EDITORIAL 


Technology  &  Financial 
Reporters  Wanted! 

Securities  Industry  News  is  a  week¬ 
ly  newspaper  recently  acquired  by  the 
American  Banker/Bond  Buyer  Group. 
This  growing  venture  covers  the  oper¬ 
ational  side  of  the  securities  industry, 
with  a  mix  of  straight  news,  analysis 
and  features-and  a  heavy  emphasis 
on  technology  applications. 

We're  looking  for  journalists-entry 
level  &  up-to  start  immediately  on  a 
full-time  basis.  Salaries  starting  from 
$25K,  depending  on  experience.  A 
terrific  opportunity  to  hone  your  skills 
on  two  hot  beats-finance  &  technol¬ 
ogy.  Send  resume,  salary  require¬ 
ments  &  clips  tO; 

Dept  DL 

ABBB/Seeuritiet  Industry  News 
1  State  Street  Plaza 
New  York.  NY  10004 
Fax;  212/843-9610 
E-mail:  longobardi@tfn.com 
NO  CALLS  PLEASE 


Equal  Opportunity  Employer 
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_ EDITORIAL _ 

IF  LOCAL  NEWS  is  your  passion,  join 
the  MILWAUKEE  JOURNAL  SENTINEL 
in  its  quest  to  provide  readers  with  a 
newspaper  that  sets  the  agenda  for  its 
community.  Wisconsin's  largest  news¬ 
paper,  the  Journal  Sentinel  is  seeking 
two  editors  to  lead  reporters  on  its 
award-winning  staff. 

DEPUTY  BUSINESS  EDITOR 

We're  looking  for  a  hard  news- 
oriented  editor  who  can  work  closely 
with  the  business  editor  and  a  staff  of 
20  to  create  the  daily  and  Sunday  busi¬ 
ness  news  report.  Our  business  section, 
which  is  written  and  edited  for  the  busi¬ 
ness  reader,  was  named  one  of  the 
best  in  the  nation  last  year  by  the 
Society  of  American  Business  Editors 
and  Writers.  We're  looking  for  a 
person  with  proven  management  and 
editing  skills  who  can  help  keep  us  in 
the  top  ranks  of  business  journalism. 

ASSISTANT  LOCAL  NEWS  EDITOR 

Our  emphasis  is  local  news,  and  this 
editor  will  lead  a  team  of  veteran 
reporters  assigned  to  cover  the 
Milwaukee  area.  We're  looking  for  an 
editor  who  isn't  afraid  to  coach,  who 
respects  good  writing,  and  likes  noth¬ 
ing  better  than  seeing  stories  from  the 
local  news  team  get  top  play  on  Page 
One. 

To  apply  for  these  positions,  send  a 
cover  letter,  resume  and  clips  to 
Milwaukee  Journal  Sentinel,  333  W. 
State  Street,  P.O.  Box  371 ,  Milwaukee, 
Wl  53201 -0371. 

An  Equal  Opportunity  Employer 

NEWSPAPER  REPORTER,  general 
assignment  for  6,000  circulation 
newspaper.  Experience  preferred. 
Send  resume/clips  to  Belinda  Chase, 
Ketchikan  Daily  News,  P.O.  Box  7900, 
Ketchikan,  AK  99901 . 


EDITORIAL 


INSURANCE  NEWS  NETWORK 
(http;//virww.insure.com),  the  Internet's 
leading  provider  of  consumer  informa¬ 

tion  about  auto,  home  and  life  insur¬ 
ance,  seeks  M.E.  and  staff  writer.  Both 
should  have  experience  in  business  or 
personal  finance  journalism,  and  famil¬ 
iarity  with  Web.  M.E.  also  should  have 
experience  working  with  freelancers 

and  stringers.  Both  positions  on-site 

full-time.  E-mail  (inn@insure.com)  or 

fax  inquiries  to  (8^)  677-1978. 

LAYOUT  &  DESIGN  EDITOR 
We're  a  lively  group  of  broadsheets 
with  a  tabloid  flair  that  knock  the  pants 
off  our  staid  competitors  every  week.  If 
you're  a  seasoned  Mac-QuarkXPress- 
Photoshop  designer  (b&w  and  color) 
with  newspaper  ink  in  your  blood, 
send  us  your  resume  and  samples.  The 
successful  applicant  will  win  a  rare 
opportunity  to  shine  in  the  Big  Apple  - 
plus  a  competitive  salary  and  benefits 
including  401(k).  E-mail: 
Celia1977@aol.com  or  write:  Publisher 
Celia  Weintrob,  Brooklyn  Paper  Pub¬ 
lications,  P.O.  Box  300-195,  Brooklyn, 
NY  11230-0195. 

MANAGING  EDITOR  sought  for 
national  consumer-advocacy  group  to 
oversee  and  coordinate  production  of 
the  nation's  largest  circulation  health 
newsletter.  Responsibilities  include 
coordinating  multiple  deadlines 
between  writers,  photographers, 
designers,  and  printers;  managing 
reader  surveys;  and  supervising 
proofreading  and  fact  checking.  Candi¬ 
date  must  have  3-5  years  experience 
as  managing  editor  in  a  newspaper  or 
magazine  environment.  Excellent  atten¬ 
tion  to  detail  required.  Strong  writing 
and  editing  skills  for  the  lay-public  are 
helpful.  Salary  is  commensurate  with 
experience  plus  great  benefits.  Send  let¬ 
ter,  resume,  and  writing  samples  for 
the  lay  public  to  CSPl,  DHR/MGE, 
1 875  Connecticut  Ave.,  N.W.  #300, 
Washington,  DC  20009. 


EDITORIAL 


_ EDITORIAL _ 

MANAGING  EDITOR 

Under  Worked?  Overpaid?  We  can 
take  care  of  both  problems. 

We  are  looking  for  a  people-oriented 
person  than  can  lead  our  staff  of  nine 
full  time  staff  persons  and  a  pack  of 

part-time  sports  fanatics  Attributes 

would  be:  a  coach  and  mentor  while 

juggling  the  day-to-day  operations,  be 

opinionated  and  want  to  write 
editorials;  and  be  involved  with  the  com¬ 
munity  by  leading  through  the  power 
of  the  press. 

We  are  a  10,000  daily  that  runs  twice 

as  much  news  as  advertising.  We  are 

located  in  a  county  seat  that  has  twice 

been  listed  as  one  of  America's  best 

100  small  towns.  You  would  not  have 
to  call  headquarters  as  we  are  a  fourth 

generation  family-owned  independent 

that  is  not  absentee  owned. 

Charging  at  windmills  and  povxers  that 
be  is  encouraged.  Wry  wit 
appreciated. 

We  desire  three  years  experience  work¬ 
ing  with  people.  Senior  reporters  look¬ 
ing  for  that  break  to  management  con¬ 
sidered. 

Send  examples  and  resumes  to: 

Frank  Snyder,  Publisher 
The  Daily  Standard 
P.O.  Box  140 
Celina,  OH  45822 


MANAGING  EDITOR 
You  will  help  lead  a  team  of  7 
journalists  as  they  report  on  one  of 
Europe's  most  dynamic  economies. 
Minimum  5  years  business  journalism 
experience,  investigative  reporting  flair 
a  plus.  Send  cv  &  clips  to  Miklos  S. 
Gaspar  (BBJ,  Ferenciek  tere  7-8, 
Budapest,  H-1053,  Hungary).  Tel:  (36- 
1)  266-6088,  Fax:  (36-1)  118-0215; 
e-mail:  editor@bbj.hu. 

MUSIC  EDITOR/WRITER 
New  Times  has  an  immediate  opening 
for  a  full-time  music  editor  at  its 
award-winning,  140,000  circulation 
weekly  newspaper  in  Phoenix.  Strong 
writing  skills  essential.  Job  entails  plan¬ 
ning/editing  music  section,  hiring 
fremance  reviewers,  and  writing  a 
local  music  column  as  well  as  reviews 
and  feature-length  pieces.  Send  cover 
letter,  resume  and  five  best  clips  to: 
Christine  Brennan,  P.O.  Box  5970, 
Denver,  CO  8021 7. 

NATIONAL  LEGAL  NEWSPAPER 
based  in  Boston  seeks  a  full-time 
writer/reporter  to  summarize  and  ana¬ 
lyze  new  court  decisions.  Job  involves 
interviewing  experts  on  significant  rul¬ 
ings.  Excellent  analytical  and  writing 
skills  are  a  must.  Law  degree  not 
necessary,  but  helpful;  salary  is  com¬ 
mensurate  with  education  and  experi¬ 
ence.  Please  send  resume  to: 

Editor/MRP 
Box  472 

Boston,  MA  02 1 02 
ONLINE  EDITOR 

A  100,000-plus  circulation  newspaper 
seeking  editor  for  growing  On-Line 
newspaper  division.  Looking  for  an 
"idea"  person  who  is  equally  skilled  at 
news  generation  and  supervisory  skills. 
Locale  is  site  of  Yale  University  and 
halfway  between  Boston  and  New 
York.  Send  resume  to  Jack  Kramer, 
editor.  New  Haven  Register,  40 
Sargent  Drive,  New  Haven,  CT  0651 1 . 


DIRECTOR  OF  PUBLICATIONS  AND  INFORMATION 

The  Klanwatch  Project  of  the  Southern  Poverty  Law  Center  is  seeking  an 
experienced  journalist  to  oversee  its  publications  and  public  information 
efforts.  Candidates  for  the  position  should  possess  strong  editing, 
publications  management  and  investigative  reporting  skills. 

Klanwatch  is  a  human  relations  organization  that  monitors  hate  crimes  and 
extremist  groups  in  the  United  States.  This  is  a  full-time,  permanent  position 
that  would  require  relocating  to  Montgomery,  Alabama.  The  job  offers 
excellent  benefits  and  salary  commensurate  with  experience. 

Send  a  r6sum6,  writing  samples  and  a  letter  outlining  your  management 
experience  to  President,  Southern  Poverty  Law  Center,  400  Washington  Ave., 
Montgomery,  Ala.,  36104.  No  phone  calls  please. 

SOUTHERN  POVERTY  LAW  CENTER 

The  Southern  Poverty  Law  Center  is  an  equal  opportunity  employer. 


_ EDITORIAL _ 

NEWS  COLUMNIST 
Phoenix  New  Times  seeks  a  news  col¬ 
umnist  who  combines  an  authoritative 
yet  elegant  voice  with  formidable 
reporting  skills.  First-person  whimsy  is 
out — well-sourced,  fa^driven  commen¬ 
tary  is  in.  Must  be  capable  of  compet¬ 
ing  for  the  cover  with  our  long-form 
investigative  and  feature  writers.  We 
provide  the  time,  space  and  resources 
to  do  definitive  work;  you  provide  the 
scoops.  We  care  little  about  what  you 
THINK.  We're  most  interested  in  vsmat 
you  KNOW.  Send  a  cover  letter,  a 
resume  and  your  best  clips  to: 

Jeremy  Voas,  editor 
Phoenix  New  Times 
1201  E.  Jefferson 
Phoenix,  AZ  85034 
No  phone  calls,  please 

NEWS  MANAGER:  News  Manager 
sought  for  hard/feature  online 
newsroom.  Candidate  must  be  a  sea¬ 
soned  journalist  accustomed  to 
deadline  writing  and  news  coverage. 
Must  be  able  to  direct  story  flow  in  late 
breaking  national,  international  and 
business  categories.  Will  be  expected 
to  handle  line  copy  editing  as  well  as 
redirecting  stories  editorially.  Online 
News  experience  helpful  but  not  a  pre¬ 
requisite. 

Resumes  to  aglowb@ccabc.com 
NEWS  STAFF  OPENINGS 

We  lost  a  copy  editor,  sports  reporter 
and  two  news  reporters  to  bigger  pub¬ 
lications  and  government  jobs.  We  are 
accepting  applications  in  all  news 
departments.  The  Daily  Press  is  an 
award-winning  30,000-circulation  AM 
newspaper  90  miles  NE  of  LA  in  Cali¬ 
fornia's  High  Desert.  If  working  in 
Southern  California  appeals  to  you, 
without  living  in  the  smog,  send  cover 
letter,  resume  and  work  samples  to 
Gary  L.  West,  Daily  Press,  P.O.  Box 
1 389,  Victorville,  CA  92393.  e-mail: 

glw@wdailypres$.com. _ 

NIGHT  METRO  EDITOR 

Ready  for  a  challenge  and  a  chance  to 
show  what  you  can  really  do?  Gannett 
newspaper  seeks  a  talented  editor  to 
run  the  city  desk  at  night.  News  judg¬ 
ment,  copy-editing  skills,  speed  and  con¬ 
fidence  are  more  important  than  length 
of  experience.  Key  newsroom  job  with 
opportunity  for  advancement.  This  is  a 
35,000-daily,  50,000-Sunday  AM 
serving  five  counties  in  the  scenic,  fam¬ 
ily-oriented  Finger  Lakes  region  of 
Upstate  New  York.  To  apply,  send  a  let¬ 
ter,  resume,  samples  of  your  best  work 
to:  Charles  Nutt,  editor,  Star-Gazette, 
P.O.  Box  285,  Elmira,  NY  14902.  An 
equal  opportunity  employer. 

PUBUC  RELATIONS  &  ENTERTAIN¬ 
MENT.  Weekly  Jobs  Publication,  $16, 
$38  (602)  486-2551 ,  VISA/MC 

QUARK-SHARP  COPY  EDfTOR  needed 
at  7-^  daily.  NOW.  FLORIDA. 
E-mail  resume  to  nchief@gate.net 

REPORTER 

Quality  writing,  community 
interest  required.  Many  rewards,  some 
monetary.  Send  resume  to  Attn:  Diane 
Petryk,  editor,  St.  Ignace  News,  359 
Reogon  Street,  St.  Ignace,  Ml  49781 . 
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REPORTER:  Twice-weekly  Maryland 
Gazette,  37,000-ABC,  seeks 
aggressive  colle^  graduate  with  good 
internships  and/or  college  newspaper 
experience.  Can  lead  to  job  on  48,000 
daily  owned  by  same  company. 
Located  in  Glen  Burnie,  MD,  stone's 
throw  from  Baltimore.  Write  Bob 
Mosier,  editor,  Marylond  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 
21061. 


REPORTER:  We  are  a  60,000- 
circulation  daily  newspaper  within  35 
minutes  of  New  York  City.  Who  are  we 
looking  for?  A  top-notch  community 
reporter  who's  got  two  years  of  full¬ 
time  daily  experience.  Fluency  in 
Spanish  is  a  plus.  Send  letter,  resume 
and  your  five  best  clips  to  James 
McGarvey,  assistant  managing  editor. 
Daily  Record,  P.O.  Box  217,  Parsip- 
pany,NJ  07054-0217. 


REPORTERS,  COPY  EDfrORS 

The  Vail  Daily  is  accepting  applications 
for  anticipated  newsroom  openings. 
Send  resume,  letter  and  work  samples 
to  Rob  Spencer,  editor,  P.O.  Box  81, 
Vail,  CO  81658. 


REPORTERS  WANTED:  The  100,000-(- 
circulation  Tribune  newspaper  group  in 
the  exploding  Phoenix,  AZ  market  is 
expanding  its  staff.  We  have  several 
beats  to  fill,  and  we  intend  to  fill  all  of 
them  with  enterprising,  aggressive 
reporters  who  thrive  in  a  competitive 
market.  If  you  have  a  couple  of  years 
experience,  send  resume  and  an  ample 
number  of  clips  to  prove  your  talent 
and  enterprise  to  Jim  Ripley,  managing 
editor.  The  Tribune,  1 20  W.  1  st  Ave¬ 
nue,  Mesa,  AZ  85210. 


The  (Freeport,  IL)  Journal-Standard,  a 
17,500-circulation  daily  (PM  Monday 
through  Friday,  AM  on  Saturday)  has 
a  position  open  (or  a  regional  reporter. 
This  reporter  will  be  the  No.  1  person 
on  a  two-person  regional  staff  covering 
government,  education  and  general 
assignment  news  in  a  large  area  sur¬ 
rounding  Freeport,  Some  work  in 
features  and  religion  also  possible. 
About  half  of  our  readers  live  outside 
of  Freeport,  so  our  regional  coverage 
is  very  important  to  us  and  vital  to  our 
growth  as  a  newspaper.  Please  send  a 
cover  letter,  resume  and  five  work  sam¬ 
ples  to:  Jeff  Rogers,  managing  editor. 
The  Journal-Standard,  27  South  State 
Ave.,  Freeport,  IL  61032.  Tel:  (815) 
232-0117. 


Work  (hard)  and  play  (harder)  in 
beautiful  Jackson  Hole,  Wyo.  Award¬ 
winning  weekly  in  one  of  the  country's 
most  competitive  markets  seeks  an 
enterprising  reporter  for  our  cops/ 
local  government  beat.  Send  resume, 
references  und  5  of  your  best  clips  to 
Curtis  Hubbard,  editor,  185  N. 
Glenwood,  Jackson,  WY  83001.  We 
are  also  updating  our  files  for  future 
openings  on  our  news,  sports  and  life¬ 
style  reporting  staffs.  No  phone  calls. 


EDITORIAL 


RESTAURANT  CRITIC/VYRITER 
The  Houston  Press,  a  94,000- 
circulation  news  and  arts  weekly,  is 
looking  (or  a  writer  who  finds  plenty  of 
food  (or  thought  in  dining  out;  who  can 
express  those  thoughts  in  stylish,  opi¬ 
nionated  column  writing;  who  con 
bring  food  knowledge  and  passion  to 
reviewing  restaurants  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  column,  plus  magazine- 
length  news  or  feature  pieces  on  rwn- 
(ood  topics.  To  apply,  compose  a  sam¬ 
ple  restaurant  review  and  send  it, 
along  with  resume,  cover  letter  and 
clips  to: 

Managing  Editor 
Houston  Press 

2000  West  Loop  South/Suile  1 900 
Houston,  Texas  77027 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
FrarKisca  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  pravoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  mo^zine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  ta  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Denver, 
Miami,  Houston  and  San  Francisco. 

New  Times  is  committed  ta  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  stary. 


(no  phone  calls,  please)  ta: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  802 1 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SOUTHERN  METROPOLITAN  daily 
seeks  an  experienced  writer  to  cover 
banking,  finance  and  health  care. 
We're  a  locally  owned  afternoon 
paper  that  emphasizes  business  news. 
Job  opening  requires  an  aggressive 
self-starter  v^o  has  a  passian  for  the 
beats.  This  is  a  lively  market  that  is 
home  to  a  slew  of  health  care  com¬ 
panies,  including  Columbia/HCA. 
Send  resume  and  five  clips  to  Tim 
Tanton,  Nashville  Banner,  1100 
Broadway,  Nashville,  TN  37203. 


EDITORIAL 


SPORTS  EDITOR 

Organized,  energetic  pro  needed  ta  con- 
tinue  upgrading  section  on 
technologically  advanced  35,000 
daily.  Write:  Sports  Editor,  The  REPUB- 
UCAN,  Box  209,  Pottsville,  PA  1 7901 . 


SPORTS  WRITER 

Immediate  opening:  We're  looking  for 
a  .400  hitter  ta  be  a  beat  writer  cover¬ 
ing  LSU  football  and  the  University  of 
Southwestern  Louisiana's  highly  suc¬ 
cessful  women's  soflboll  team.  QuarkX¬ 
Press  experiefKe  is  a  plus;  there  will  be 
desk  work  during  parts  of  the  year. 
Pay  in  the  low  20s.  We  are  located  in 
the  heart  of  Cajun  Country  and  value 
diversity  in  the  workplace.  Send 
resumes,  work  samples  to  Michael 
Pelletier,  human  resources  director.  The 
Daily  Advertiser,  Box  3268,  Lafa;^lte, 
LA  70502.  Fax  resume:  (318)  233- 
5340. 


STAFF  WRITER 

Enterprising  reporter  with  2  ta  3  years 
of  experience  in  hard  news  and 
features  needed.  We  are  a  notional  con¬ 
sumer/trade  publication  that  covers 
custom  woodworking  from  a  business 
and  recreational  an^.  Enthusiasm  (or 
woodworking  and  a  passion  for 
accuracy  needed,  as  well  as  the  ability 
to  build  a  source  network  that  helps 
you  deliver  tap  quality  news  about  the 
furniture  business.  Competitive  salary 
and  benefits.  Some  national  travel. 
Send  cover  letter,  clips  and  resume  ta: 
Ian  C.  Bowen,  editor,  Woodshop 
News,  35  Prolt  St.,  Essex,  CT  06426. 

STRONG  ENTRY  LEVEL  Reporter 
sought  for  key  general  assignment 
reporting  role  on  small  daily  newspa¬ 
per  in  foothills  of  Western  North  Caro¬ 
lina's  Blue  Ridge  Mountains.  Rural,  yet 
near  metropolitan  areas.  Cosmopolitan 
population.  Send  resume,  clips  and 
salary  requirements  to  Reen  Smith, 
managing  editor.  The  Tryon  Daily 
Bulletin,  106  N.  Trade  St.,  Tryon,  NC 
28782.  No  phone  calls,  please. 
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Vice  President 


News  And 
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Informat 


Notional  PuMc  todn  steks  Yico  Ptesidtnt,  News  and 
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EDiTORiAL 


THE  ADVOCATE,  a  100,000  circula¬ 
tion  daily  in  Baton  Rouge,  LA,  has  an 
opening  (or  a  copy  editor.  The  appli¬ 
cant  must  be  experierKed  in  all  aspects 
of  doily  newspaper  copy  desk  work. 
Sharp  news  juogment  and  exceptional 
editing  and  headline  writing  skills  are 
requite.  A  flair  (or  page  design  and  a 
working  knowledge  of  QuarkXPress 
are  preferred.  The  job  includes  night¬ 
time  hours  and  weekend  work.  Salary 
is  commensurate  with  experierKe.  Mail 
resume  to  The  Advocate,  Human 
Resources  Department,  P.O.  Box  588, 
Botan  Rcxuge,  LA  70821 . 


THE  CHARLOTTE  SUN  HERALD  is  look¬ 
ing  for  copy  editors  and  sports  copy 
ecTitors/designers  with  experience 
using  OxirkXPress.  We  are  looking  (or 
scxneone  who: 

•  likes  competition  and  has  the  will  ta 
win 

•  can't  stand  errors 

•  is  quick 

•  (ras  an  eye  (or  design,  focusing  on 
precision  as  much  as  pizzazz 

•  wants  ta  wcxk  with  the  latest  design 
and  pcxginotion  programs,  and 

•  is  never  satisfied  with  the  status  quo. 
Responsibilities  include  design  and  edit- 
ing  of  pages  (or  the  Charlotte, 
Englewood,  North  Port  and  DeSota  edi- 
ticxi  of  the  Sun  Herald. 

We  are  a  Drug-Free  workplace  -  pre¬ 
employment  drug  testing  required.  If 
this  sounds  like  you,  please  call 
Anjanette  Reiger  at  (941)  255-8135, 
or  Dennis  Maffezzoli  at  (941)  255- 
8126. 


THE  ORLANIX5  SENTINEL  is  seeking 
experienced  business  writers  ta  cover 
retail  and  small  business.  These  are 
two  of  the  most  important  beats  on  the 
SENTINEL'S  business  staff,  which  is 
growing  along  with  Central  Florida's 
burgeoning  economy.  Both  beats 
include  a  weekly  industry  report  (or  the 
SENTINEL'S  all-local  Monday  section, 
CFB,  as  well  as  breaking  news  and 
trend  stories.  If  you  can  offer 
enterprise,  versatility  and  top-notch 
writing,  send  a  resume  ond  five  to 
seven  varied  clips  ta:  James  C.  Clark, 
staff  develapment  editor,  THE 
ORLANDO  SENTINEL,  P.O.  Box  2833, 
Orlondo,  FL  32801. _ 

WE  ARE  LOOKING  FOR  o  team 
leader  (or  our  copy  desk.  The  perfect 
candidate  will  be  a  precise  wordsmith, 
expert  grammarian,  have  the  design 
instinct  of  an  artist,  the  hide  of  a  hard¬ 
bitten  journalist  and  a  passion  (or  com¬ 
munity  journalism.  Must  thrive  on  meet¬ 
ing  deadlines  and  helping  encourage 
young  journalists  to  new  heights.  You 
will  be  second  in  command  to  the 
managing  editor  and  directly  manage 
a  team  of  five  on  the  copy  desk.  We 
ore  fully  paginated  using  ACT  and 
QuarkXPress. 

Send  resume,  clips  of 
pages  recently  designed  and  edited  as 
well  as  references  to: 

Mary  Woolsey 
Marxiging  Editor 
Wyoming  Tribune-Eagle 
702  West  Lincolnwxiy 
Cheyenne,  WY  82009 
or  fax  (307)  638-7330 
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PRESSROOM 


HELP  WANTED 

EDITORIAL  _ I  EDITORIAL 


THE  GRAND  RAPIDS  PRESS  has  an 
openina  (or  an  editorial  writer.  Strong 
research  and  opinion-writing  skills  are 
necessary  in  both  local  and  national 
subject  areas.  The  position  also  entails 
assistinq  with  letters,  columns  and 
layout  or  pages.  The  Press  is  a  PM 
daily,  AM  Saturday  and  Sunday, 
circulating  through  most  of  Western 
Michigan.  Send  cover  letter,  resume 
and  clip  samples  to  Joseph  Crawford, 
editorial  page  editor.  The  Grand  Rapids 
Press,  155  Michigan  Street,  NW, 
Grand  Rapids,  Ml  49503.  No  calls, 
please. 

COPY  EDITOR 

40,000-circulation  AM  daily  on  Flor¬ 
ida  Gulf  Coast  is  looking  for  copy 
editor  with  solid  skills  in  design, 
pagirKition.  We  are  building  a  team  com¬ 
mitted  to  excellence.  We  offer  top 
benefits,  great  place  to  live.  Apply  with 
letter,  resume,  vrork  samples  to  Arnold 
Feliciano,  Northwest  Florida  Daily 
News,  P.O.  Box  2949,  Fort  Walton 

Beach,  FL  32549. _ 

FINE  ARTS  EDITOR 

One  of  the  USA's  fastest  growing 
dailies  located  on  Alabama's  oeautiful 
Gulf  Coast,  featuring  fine  writing  and 
in-depth  reporting,  is  looking  for  a  Fine 
Arts  Editor.  The  Fine  Arts  Editor  will  be 
both  a  good  writer  and  an  excellent 
reporter.  Sharp  atrd  intelligent  criticism 
expected,  wit  and  humor  also  desira¬ 
ble  qualities  EXCELLENT  SALARY, 
BENEFITS.  Send  resume  to  Box  08111, 

Editor  &  Publisher. _ 

SPORTS 

Our  sports  editor  needs  a  relief  pitcher 
to  help  cover  one  of  Ohio's  more  com¬ 
petitive  regions.  In  the  last  few  years, 
33  state  championships  of  both  gen¬ 
ders  have  come  from  our  coverage 
area  containing  some  of  the  best  aca¬ 
demic  and  othl^c  schools  in  the  state. 
A  working  knowledge  of  QuarkXPress 
is  a  plus  at  this  10,000  circulation 
daily.  Above  the  averages  compensa¬ 
tion  and  fringes.  Send  letter,  resume 
and  clips  to  Frank  Snyder,  The  Daily 
Standard,  P.O.  Box  140,  Celina,  OH 
45822. 


PRE-SALES 


THE  PROGRESSIVE  MEDIA  PROJECT 
provides  op-eds  and  two  weekly  series. 
Black  Voices  and  Latino  Voices,  to 
major  wire  services.  We  seek 
journalists  interested  in  writing 
occasional  op-eds.  Send  resume  and 
clips  to  409  E.  Main  Street,  Madison, 

Wl  53703. _ 

WIRE  EDITOR  -  Due  to  a  retirement, 
we  need  an  experienced  copy  editor 
who  likes  the  wires,  can  edit  copy 
closely  and  knows  how  to  design  a 
page.  We  are  a  36,000  daily.  Our 
focus  is  local  news,  fend  cover  letter, 
resume,  samples  to  Executive  Editor 
Linda  White,  Altoona  Mirror,  P.O.  Box 
2008,  Altoono,  PA  16603-2008. 
INFORAAATION  SYSTEMS 

GANNETT  MEDIA  TECHNOLOGIES 
INTERNATIONAL  seeks  a  Systems  Inte¬ 
gration  Engineer  to  install  and  support 
its  Digital  Collections  multimedia  data¬ 
base  systems.  This  position  requires  a 
publishing  systems  background;  famil¬ 
iarity  with  desktop  publishing;  prior 
UNIX  experience;  newspaper  prod¬ 
uction  experience;  strong  presentation 
skills  and  problem-solving  ability.  This 
position  requires  approximately  90  per¬ 
cent  overnight  travel.  Please  send 
resumes  to  Bill  Mohlock,  installation/ 
support  services  manager.  Digital  Col¬ 
lections,  151  West  Fourth  St.,  Suite 
201 ,  Cincinnati,  OH  45202  or  e-mail: 
bmahlock@gmti.gannett.com. 

MARKET/RESEARCH 

MARKET  RESEARCH  -  American  Opi¬ 
nion  Research,  the  USA's  fastest  grow¬ 
ing  newspaper  research  firm  is  looking 
(or  thinkers  who  can  also  crunch  num¬ 
bers  to  join  our  Princeton,  NJ-based 
company.  Competitive  pay,  incentives, 
travel  and  the  chance  for  advance¬ 
ment. 

Fax  resume  to 

Ellen  Attenson  (609)  683-8398 

PRE-SALES 


PRE-SALES  CONSULTANT 

High  Growth  Opportunity  in 
Newspaper  Pubiishing  Systems 

We  have  an  immediate  opening  in  our  Linopress  Publishing 
Systems  Operations  for  a  front-end  system  pre-sale  consul¬ 
tant  to  analyze  automation  requirements  and  consult  on 
technology  solutions  for  wire,  news,  ad,  and  both  elec¬ 
tronic  and  printed  edition  creation. 

This  position  requires  a  min  of  3-5  years  of  front  end  related 
sales,  implementation  or  user  support  experience  with  the 
desire  for  sales,  account  executive/consultant  career  path. 

We  offer  a  competitive  starting  salary  and  an  excellent  bene¬ 
fits  package.  For  consideration,  please  mail/fax  your  resume 
which  MUST  include  salary  requirements  to:  Human 
Resources,  Linotype-Hell  Co.,  425  Oser  Avenue, 
Hauppauge,  NY  11788.  FAX:  516-434-3666. 

An  Equal  Oppty  Employer  M/F/DA/ 


NEW  MEDIA 


CONTENT  DEVELOPER 

If  you're  a  wordsmilh  with  cutting  edge 
web  skills,  here's  an  exciting  hi^  tech 
opportunity  to  develop  the  premier 
state  of  the  industry  Internet  news  site 
from  the  ground  up.  Central  Califor¬ 
nia's  leacHng  newspaper  is  launching 
it's  website  and  has  an  immediate 
opening  for  a  Content  Developer  to 
identify  available  information  sources, 
compile,  edit,  and  update  data  for  web 
pages.  Must  have  web  page  design 
experience  using  HTML,  PC  and  Mac 
and  possess  strong  written  communica¬ 
tion  and  grammar  skills.  Competitive 
salary  based  on  experience  plus 
excellent  benefit  package.  If  you're  a 
qualified  candidate  who's  able  to  work 
in  a  team  environment  and  multi-task 
under  deadline  pressure,  send  resume, 
cover  letter  and  samples  of  your  work 
by  March  31  to; 

THE  FRESNO  BEE 
Human  Resources  Department 
1 626  E  Street 
Fresno,  CA  93786  or 
pkeen@aol.com.  EOE 

WEBSITE  DESIGNER 

Central  California's  leading  newspaper 
is  launching  it's  website  and  has  an 
immediate  opening  (or  a  Website 
Designer  to  create  the  look  and  feel  of 
its  web  pages.  Will  be  responsible  for 
graphic  design  and  integrating  text 
and  graphics  rram  a  variety  of  sources. 
Must  have  one  year  experience  in 
website  graphic  design  with  multi¬ 
platform  background  (PC,  MAC, 
UNIX).  Must  hove  hands-on  experience 
with  HTML  3.0,  Photoshop,  Illustrator, 
QuarkXPress  and  Windows;  working 
knowledge  of  Java,  Perl,  CGI  and 
other  Internet  design  tools  a  plus.  Com¬ 
petitive  salary  based  on  experience 
plus  excellent  benefit  package.  If 
you're  a  self-starter  who  can  produce 
cutting-edge  web  graphics  under 
deadline  pressure,  send  resume,  cover 
letter  and  samples  of  your  work  by 
March  31  to: 

THE  FRESNO  BEE 
Human  Resources  Department 
1 626  E  Street 
Fresno,  CA  93786  or 
pkeen@aol.com.  EOE 


PRESSMAN/SUPERVISOR  -  Goss 
Community  for  new  web  printing 
company.  Las  Vegas,  Nevada, 
experience  in  operating,  maintenance, 
stripping,  scheduling,  etc.  Write  Mike 
Reicher,  18  Industrial  Park  Drive,  Port 
Washington,  NY  1 1 050  or 

Fax  Resume  (516)  484-6749 
or  call  (516)  484-3300  Ext.  212. 

PRODUCnON/TECH 

PRODUaiON  TECHNICIAN 

If  you've  got  leadership  skills,  a  commit¬ 
ment  to  quality,  and  experience  work¬ 
ing  with  Sheridan  inserting  machinery, 
cansider  working  for  The  Herald  in 
Everett,  Washington. 

Requires  strong  interpersonal  and 
leadership  skills,  fundamental  Packaging 
equipment  operating  experience, 
proficiency  in  Sheridan  Inserter 
operation,  experience  working  in  a  team 
environment,  intermediate  math  skills, 
and  excellent  verbal  and  written 
communication  skills.  Experience  with 
Saddle  Stitcher  operation  desirable. 

Salary  $25,795  -  $30,953  plus 
competitive  benefits. 

This  is  a  union  position 

To  apply,  send  cover  letter  and  resume 
to: 

The  Herald 

Attn:  Human  Resources 
P.O.  Box  930 

_ Everett,  WA  98206 _ 

PUBLICATIONS  SPECIALIST,  Software 
Trainer.  Mac/PC  experience 
necessary.  If  you  know  pre-press,  SQL, 
or  NT,  like  travel,  and  want  out  of 
deadline  dilemmas,  send  resume  to: 

Managing  Editor,  Inc. 

Attn:  Peter 

101  Greenwood  Avenue 
Suite  330 

Jenkintown,  PA  1 9046 
email:  pkelts@maned.com 


PRODUCnON/TECH  PRODUCTION/TECH 


DIRECTOR/OPERATIONS 

Gannett  Offset,  the  commercial  printing  division  of  Gannett  Co.,  Inc.,  seeks 
an  experienced  professional  to  manage  the  overall  production  operation 
at  the  Springfield,  VA  location.  Responsibilities  include  areas  of  Pre-Press, 
Press,  Distribution,  Customer  Care,  and  Communi  cations.  The  position 
will  manage  seven  direct  reports,  300  full-time,  and  200  part-time 
employees,  in  a  non-union  work  environment.  The  successful  candidate 
must  have  a  degree  in  Business  or  related  field  and  five  years  production 
management  experience  at  a  large  newspaper  or  commercial  printing 
operation  or  a  combination  of  education  and  experience.  Excellent 
benefits,  salary  commensurate  with  experience  and  ability. 


Send  resume  and  salary  history  to: 

Chris  Balint,  Human  Resources 

6883  Commercial  Drive 

Springfield,  VA  22159 

Tel:  (703)  750-8743 

Fax:  (703)  642-7392 

TDD:  (703)  642-7383 

E-mail:  cbalint@ofifyetva.gannett.com 


Gannettj^ 

Springfield 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Posittons  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


UNEADS 

1  week-$9.05  per  line 

2  weeks-SS.OO  per  Ine,  |3er  Issue. 

3  weeks-$7.CI0per  Hoe,  per  Issue. 

4  weel(S-$6.05  per  Ine.  per  Issue. 


POSITIONS  WANTED 

1  weel(-$4.50  per  Ine 

2  weel(9-$3.80  per  Ine,  p>er  Issue. 

3  weela-$3.15  per  Ine,  per  Issue. 

4  weeks-  $2.90  per  Ine.  per  Issue. 


Add  $  1 2.00  per  insertion  for  box  service.  Add  S6.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  os  an  additional  line  in  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 
Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Ilustrations.  logos,  efc..  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion;  1  time.  S106;  2  to  5  times.  SlOO 
6  to  13  times.  $95;  14  to  26  times  S90;  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name  - 

Company  _ 

Address - 

City _ 

State _ 

Zip _ 

Phone  _ 

Classification _ 

Authorized  Signature 
No.  of  Insertions:  _ 


Amount  Enclosed:  $ 
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1 1  WEST  19TH  STREET,  NY,  NY  1001 1.  212)  675-4380,  FAX  (212)  929-1259. 


ADMINISTRATIVE 


YOUNG  NEWSPAPER  PRO¬ 
FESSIONAL  willi  over  1 0  years  experi¬ 
ence  with  resort  industry  dailies, 
weeklies,  shoppers,  and  specials  seeks 
Publisher/GM/Ad  Director  position. 
Experienced  in  all  aspects.  Currently 
employed  (Zone  8)  willing  to  relocate. 

Call  Dove  at 
(970)  240-3178. 


AD  DlREaOR/PUBUSHER.  Experience 
with  small  to  medium  size  dail  ies  and 
weeklies. 

Ed  Nixon 

7208  W.  Tuckey  Lane 
GlefKiale,  AZ  85303 


PUBLISHER  AVAILABLE.  Due  to  a 
chan^  in  philosophy,  a  Publisher  of  a 
20,000  daily  is  now  available.  During 
his  past  nine  years  with  this  group,  he 
has  averaged  well  over  30  percent  boh 
tom  line.  Extremely  involved  in  the  com¬ 
munity,  this  man  brings  to  the  table 
excellent  management  »ills.  Bom  and 
raised  in  the  Midwest,  but  has  vrorked 
on  the  coast.  If  you  hire  this  individual, 
there  will  be  NO  fee.  His  present 
employer  has  paid  our  fee.  If  you 
would  like  to  learn  more  about  this 
individual,  please  contact  GOOD 
NEWS:  Phone  No.  (319)  359-4877 
Fax  No.  (319)  359-8539 


LET  ME  HELP  your  staff  make  the  transi¬ 
tion  to  ELECTRONIC  PUBLISHING. 
Experienced  top  publishing  executive 
willing  to  take  short  term/temporary 
assignment  to  lead  publications  staff 
into  the  electronic  era.  Will  develop 
strategy,  advise  on  equipment,  and  be 
on  site  to  help  your  staff  make  the 
transition  into  electronics  without  miss¬ 
ing  a  deadline.  Willing  to  take  out  of 
state  assignments.  FAX  or  E-mail  P. 
Walker  for  detailed  credentials. 

FAX:  (908)  204-0697 
E-mail:  walkwil@aol.com 


EXPERIENCED  COMMUNITY  PUB¬ 
LISHER.  Daily  or  weekly.  Award- 
winner  with  strong  record  of  revenue 
growth,  profitability.  Currently  in 
Southeast.  Reply  to  Box  08096,  Editor 
&  Publisher. 


CARTOONIST 


INTERNATIONAL  AWARD-WINNING 
CARTOONIST  seeks  new  position.  12 
yeors  exp.  w/100,000-t-  circ.  papers. 
Reprinted  world-wide,  multiple  awards. 
My  political  cartoons  +  comic  strips  are 
consistently  thought-provoking,  funny 
and  popular.  US  citizen,  must  relocate 
due  to  political  situation.  Larry  Feign, 
GPO  Box  6086,  Hong  Kong. 
feign@asiaonline.  net. 


EDITORIAL 


AGGRESSIVE  western  news  service 
seeks  projects.  Zones  7-9.  Web  site: 
http://nefnow.micron.net/-iinnews/ 
Contact  Dave  (3oins,  Idaho  Indepen¬ 
dent  News,  (208)  336-2870  and/or 
iinnews@micron.net 


EXPERIENCED  Manogement/Business 
journalist  at  top  UK  magazine  seeks 
new  freelarKe  work  on  US  titles. 

Tel:  (44)  181-675-0916  (UK) 

1 01 71 7.61 4@compuserve.comg 


EDITORIAL 


EXPERIENCED  Outdoor/Sports  Editor, 
Quark  whiz  &  page  designer  seeks 
employment  at  mid-sized  daily,  maga¬ 
zine  or  great  weekly.  Zone  7  pre¬ 
ferred.  Call  (208)  684-4627  or  e-moil: 
SMerr86382@ciol.com. 


GENERAL  ILLUSTRATION/Graphics 
position  sought  by  versatile  Mac  and 
traditional  media  wiz,  32.  While  this 
will  be  my  first  position  on  a  mid  to 
large  daily  I  come  complete  with  the 


following:  5  yeors  freelance  and  staff 
illustration/cartooning  experience,  6 
years  Mac  experience.  2  years  STAFF 
experience  with  popular  international 
cartoon  news  feature.  Call  for 
portfolio,  (203)  866-2297. 


TECHNOLOGY  WRITER  for  Midwest 
metro  seeks  freelance  jobs  writing  for 
technology  magazines.  Reply  to  P.O. 
Box  131051,  Ann  Arbor,  Ml  481 13. 
(313)213-7480 


BLACK  PROFESSIONAL  MALE  with  15 
years  experience  in  sports  and  news 
seeks  position  as  an  editorial  writer/ 
columnist.  Went  to  major  southern  uni¬ 
versity  and  has  worked  for  major 
metro  newspapers,  where  I  wrote  com¬ 
mentaries.  Reply  to  Box  07654,  Editor 
&  Publisher. 


AWARD-WINNING  editor  with  strong 
writing,  editing  and  paginating  skills 
seeks  challenging  manager-levd  posi¬ 
tion  on  Zone  3  weekly  or  doily  pub¬ 
lication  with  emphasis  cm  focal  news. 
Reply  to  Box  08085,  Editor  &  Pub¬ 
lisher. 


HELP  US  HELP  YOU.  A  husband-and- 
wife  team  of  experienced  journalists 
seeks  to  relocate.  He  has  been  a 
supervising  editor  for  more  than  a 
decade  at  a  daily  in  business  and  focal 
news  operations.  She's  an  award¬ 
winning  police  reporter,  also  at  a  mid¬ 
sized  daily.  We  specialize  in  turning 
nuggets  of  information  into  compelling 
stories.  Reply  to  Box  08094,  Editor  & 
Publisher. 


INNOVATIVE,  energetic,  accomplished 
content  editor  at  major  metro  daily  in 
West  seeks  fresh  challenge.  Good 
people  person  with  passion  for 
langucjge,  especially  strong  at  features, 
trerids  and  hoFtopic  work. 

Doug  (602)  345-4011. 


FREELANCE 


EDITORIAL  ARTIST  -  Works  in  tradi¬ 
tional  Pen  and  Ink  and  Color  Medias. 
Humorous,  Political  and  Conceptual 
topics.  Call  David  Farrar  for  samples 
(423)  588-0624 


NEW  A^DIA 


NEW  MEDIA  EDITOR  with  AOl  and  vreb 
work  experience  seeks  positicm  in  cmline 
content  development.  E-mail: 
edilor@grayfire.ccxn. 


TRAVEL  WRITERS  WANTED 


TRAVEL  photographer  seeks  writers! 
i  For  magazines,  nevrspapers,  books! 
i  Free  travel!  Jeff  (201 )  575-1005. 

:  No  one  has  ever  loved  anyone  the  wa 
:  everyone  wants  to  be  loved. 

Migncxt  McLoughli 
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SHOP  TALK  AT  THIRTY 


HY  S.I..  HARRISON 


What’s  The  Trouble 
With  Newspapers? 


Regular  readers  of 

these  pages  are  subjected 
to  a  steady  regimen  of  the 
problems  besetting 
America’s  newspapers  — 
readership  is  in  a  steady  decline,  circula¬ 
tion  is  failing,  and  every  year  notes  the 
absence  of  two  or  more  major  dailies. 

One  of  the  major  problems  seems  to 
be  that  readers  are  getting  older  —  the 
aging  of  America  is  apparent  in  this 
market  —  and  newspaper  people  are 
concerned  that  younger 
readers  are  increasingly 
absent. 

Has  anyone 
addressed  the  basic 
issue  that  very  little  in 
today’s  newspapers 
attracts  younger  read- 

Take  the  comic  page, 
for  example.  We  already'  know  that  this 
portion  of  the  paper  is  shrinking;  a 
number  of  artists  have  abandoned  pop¬ 
ular  strips  in  protest.  Indeed,  the 
squeeze  for  newsprint  space  has  limit¬ 
ed  the  allotment  for  comic  pages. 
Readers  may  have  complained,  but  no 
one  really  cares  and  more  strips  are 
added  as  a  sop,  shrunk  into  tight  quar¬ 
ters. 

But  the  real  issue  may  be  that  very 
few  strips  are  drawn  to  attract  kids. 

Most  comic  strips  are  directed  toward 
adults.  And  it  is  true  that  many  adults 
read  the  comic  pages.  But  woehilly  few 
comics  center  on  activities  that  really 
interest  kids.  Reading  the  comics  may 
be  a  modest  beginning,  but  it  is  a  start¬ 
ing  point  for  young  people  to  look  for 
something  of  interest  in  a  daily  newspa¬ 
per. 

The  adventures  of“Okey  Dokes,” 
“Alley  C)op,’’“Tmy  Tim”  and  “Smokey 
Stover”  were  periiaps  frivolous  and  held 
no  deep  social  message.  But  they  were 
fun  for  kids. 

Today,  too  many  “comics”  attempt  to 


Harrison,  a  former  neu>spaperman 
who  remembers  “Smokey  Stover"  and 
“Uncle  Wiggly”  with  affection,  is  asso¬ 
ciate  professor.  School  of  Communi¬ 
cation,  University  of  Miami. 


carry  a  meaningful  message  of  moral 
uplift  or  a  social  sermon.This  is  a 
tremendous  burden,  perhaps  best  left 
to  other  areas.  Get  back  to  the  basics  of 
a  comic  strip.Too  often,  when  that  fun¬ 
damental  rule  is  followed,  the  effort  is 
lost  amid  cramped  clutter. 

For  example,  the  usual  fate  when 
Sunday  color  supplements  are  used  is  a 
predictably  crowded  mass  of  puzzles 
and  foUow-the-dots  games  and  art, 
ostensibly  to  attract  small  fry.  But  this 

■  kind  of  melange  just 
might  be  an  effective 
vehicle  if  given  more 
attention  and  planning, 
and  space. 

Perhaps  an  editor  or 
syndicate  marketing 
nerd  should  take  a  look 
into  the  files  and  see 
what  kind  of  comic 
strips  once  populated  newspaprers. 
Comics  appealed  to  kids.  No  pre-adoles¬ 
cent  can  really  appreciate  the  wicked 
satire  of  “Dilbert”  or  the  saccharine 
hypocrisy  of  “Sally  Forth.” 

Before  we  all  got  religion  and  enlist¬ 
ed  comics  as  a  vehicle  for  politically 
correct  messages  to  deal  with  social  ills 
—  racial  unrest,  sexual  discrimination, 
AIDS  awareness,  drugs,  lesbians  and 
gays  —  the  funny  papers  were  first  and 
foremost  humorous  and  appealing. 

Another  message  has  eluded  the 
bean  counters  and  marketing  experts.  A 
look  into  the  archives  of  successful 
newspapers  will  also  disclose  that  they 
once  held  wonderfully  enchanting  fea¬ 
tures  aimed  at  young  readers. 

“Uncle  Wiggly,”  for  example,  was  not 
particularly  uplifting  and  lacked  any  pre¬ 
tense  to  being  well-written.  But  for  years 
kids  read  this  stuff  and  eventually  worked 
their  way  into  other,  presumably  more 
important  parts  of  the  daily  paper.  This 
is  how  casual  readers  eventually  be¬ 
came  subscribers  and  customers.  Kids 
become  adult  readers  who  buy  newspa- 
pers.They  acquire  the  habit  early. 

Do  we  truly  think  that  a  bundle  of 
newspapers  dumped  into  a  classroom 
once  a  week  to  be  examined  by  a  cap¬ 
tive  audience,  led  by  an  educational 
expert  to  seek  out  significant  communi¬ 


ty  content,  really  builds  readership? 
Apparently  so,  because  that  is  what 
many  earnest  newspaper  executives 
have  been  led  to  believe  is  the  solution. 
Meanwhile,  circulation  figures  continue 
to  fall. 

Unquestionably,  it  is  a  new  world  out 
there  and  bad  ol’  television  can  be 
blamed  for  all  the  ills  besetting  newspa¬ 
pers.  Yes,  and  the  disappearance  of  trol¬ 
ley  commuting  left  people  with  no 
time  to  read.That  and  heavy  traffic 
killed  off  the  evening  papers  by  droves. 
Perhaps.  But  newspapers  have  forgotten 
many  of  the  things  that  got  them  there 
in  the  first  place. 

Sometimes  they  remember.  A  number 
of  readers  have  noticed  that  several 
morning  newspapers  have  even  begun 
to  make  an  effort  to  print  late-night 
baseball  scores.  Perhaps  a  marketing 
survey  or  some  bright  person  discov¬ 
ered  this  was  one  reason  customers 
bought  morning  newspapers.  Many 
adults  —  and  kids  —  want  to  read  a 
newspaper  to  savor  the  interesting 
details,  beyond  a  bare  box  score,  of  the 
game  they  saw  on  television.  Kids. 
Tomorrow’s  subscribers.  Go  figure. 


Dallas  paper  sets 
charity  record 


Thanks  TO  TWO  anonymous 
$100,000  donations  that  appa 


X  $100,000  donations  that  apparent¬ 
ly  inspired  greater  reader  contribu¬ 
tions,  Dallas  Morning  News  Charities 
ended  its  annual  holiday  fund-raising 
drive  with  almost  double  the  contribu¬ 
tions  of  the  year  before. 

The  newspaper  reported  1,413  con¬ 
tributors  donated  $810  —  far  surpass¬ 
ing  last  year’s  total  of  $462,000  and  set¬ 
ting  a  record  for  the  fund,  which  began 
in  1986. 

With  all  administrative  costs  covered 
by  the  Dallas  Morning  News,  the  fund 
drive,  which  this  season  ran  from 
Thanksgiving  Day  to  Jan.  31,  channels 
100%  of  contributions  to  local  food 
kitchens,  homeless  shelters  and  other 
basic  assistance  for  hungry  and  home¬ 
less  people. 
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14,639  Markets  •  11,498  Towns/Cities  •  All  3,141  Counties  •  All  313  MS  As 

Dare  to 


•mT 


The  most  comprehensive  demographic  and 
economic  source  book  available  today!  i 

■  ' 

Your  Current^ 
Source  Book 

iUJ.  MARKET  1 

pDRECASTS  1 

Profiles  All  Counties  and 
Cities  f  >2, 500  pop.) 

NO 

1  Yes!  J 

Forecasts  of  All  9  Major 
Retail  Sales  Categories 

~  NO 

Narratives  Outlining  - 
Significant  Trends 

NO  i 

History  of  Accurate 
Forecasting  (+1-2%) 

? 

Affordably  Priced 

$395-$750?  i 

l,.s. 


U.S.  Market  Forecasts  answers  the  need  for  a  compre¬ 
hensive,  affordable  single-volume  reference  for  U.S.,  state, 
county,  MSA  and  city  (all  cities/towns  of  2,50Of  popula¬ 
tion)  demographics.  PLUS  exclusive  1997  economic  and 
demographic  forecasts;  calculated  by  the  same  research 
group  that  has  established  a  reputation  for  accuracy  in  the 
E&P  Market  Guide,  published  annually  since  1924  -  pro¬ 
jection  accuracy  proven  to  be  within  2  percentage  points  of 
actuals!  (Latest  forecast  98.2%  accurate!!)  You  get  popula¬ 
tion,  ethnicities,  income,  households,  housing  by 
value/rent/own,  education  levels,  employment,  retail  sales, 
snapshot  overviews,  ranking  tables,  and  much  more!  All  for 
only  $269. 

TO  ORDER  OR  FOR  MORE 
INFO  CALL:  (212)  675-4380 

Fax  your  order  to:  (212)  691-6939 
Order  through  our  Web  site  http://www.mediainfo.com 
Mail  your  check  and  order  with  shipping  instructions 
(no  P.O.  Boxes)  to;  Etlitor  &  Publisher, 

1 1  W.  19th  St.,  New  York,  NY  1001 1-4234. 


ALSO.. 


The  comprehensive  reference  to  newspaper 
markets  in  the  U.S.  and  Canada 
with  qualitative  and  quantitative 
data  as  well  as  projections.  Now  in 
its  73rd  annual  printing.Only  $100. 


Guide  CD-ROM 

Database  and  application  for  easy 
access  to  the  valuable  market  data 
from  BOTH  resources.  Mac. 
Windows  or  DOS.  Only  $795 

(including  both  sortbound  books). 


100%  MONEY-BACK  GUARAMTEE 


If  any  E&P  marketing  .wane  does  not  live  up  to 
ymir  e.vpectalioiis.  simply  return  it  within  15 
days  for  afiill  refund  if  ymr  paynwnt.  (Seals  on 
CD-ROMs  niiLst  be  unhntken.) 


How  to  Build 
the  Online 
Service 

Microsoft  Cant 


While  Bill  Gates  figures  out  what  Microsoft  is  going  to  do,  Knight-Ridder  and  Landmark 
Communications  are  actually  building  their  local  online  services.  Knight-Ridder,  Landmark,  and 
other  newspapers  are  Zip2  partners  because  they  know  a  Zip2  partnership  provides  superior  tools 
for  online  publishing.  And  because  they  know  the  combination  of  their  local  expertise  and  Zip2 
technology  will  create  a  product  far  better  than  anything  Microsoft  could  ever  build. 


•Online  Yellow  Pages  •Home  Finder  •  Auto  Finder 
•  Calendar/Arts  &  Entertainment  Guide 


I 


Your  online  readers  expect  more  than  an  electronic  version  of  your  paper.  Your  local 
knowledge  and  Zip2's  turnkey  technology  products  will  help  you  expand  your  readership  — 
and  revenue  base  —  on  the  web.  As  a  Zip2  partner,  you  won't  have  to  worry  about  the  technology 
—  you'll  be  free  to  focus  on  making  your  online  service  the  best  it  can  be.  It's  how  you  find  it.  Zip2. 


See  the  Zip2  Yellow  Pages  in  action  by  visiting  WWW.zip2.COIIl/sjm6rCUry/ 
Then  call  (800)  250-3800  or  email  channel(®zip2.COm  to  learn 

more  about  a  Zip2  partnership.  The  competition  is  coming  -  what  are  you  waiting  for? 
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